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Rough Proofs 


This is going to be a very good 
year, economists report. New 
Year’s Eve parties were longer and 
louder than since 1929. 
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Advertising men are so confident 
that this will be a good year that 
each is looking forward with keen 
anticipation to a perfect 36. 
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Those twelve’ private’ schools 
which were the subject of that re- 
cent magazine article now know 
what is meant by the slings and 
arrows of outrageous Fortune. 
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The demand for time on the air 
for political speeches is getting so 
strong that the broadcasters will 
have to accept them only at adver- 
tising rates, arranging to place them 
next to pure listening matter. 
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It is pointed out that political ad- 
versaries should distinguish between 
the President and the candidate. 
Hereafter all brickbats tossed in the 
direction of the White House by the 
G. O. P. should be labeled, “For 
Candidate Roosevelt only.” 
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Chevrolet will spend $1,000,000 this 
year to retire 50,000 old wrecks. The 
lusurance corapanics will 
appreciate the opportunity to con- 
tribute a few dimes to this worthy 
cause. 
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The difference between an auto- 
mobile and a woman is that no mat- 
ter how old and rickety an automo- 
bile may get, there is always some- 
one anxious to cherish it and listen 
to its heart-throbs with keenest in- 
terest. 
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Women and automobiles are alike 
in one respect, however: no matter 
how good the paint job, they don’t 
attract the public nowadays unless 
they’re properly streamlined. 
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The Lumbermen’s Mutual is pro- 
moting the “Not Over Fifty” club. 
It should be understood that this 
has nothing to do with Dr. Town- 
sends “Not Under Sixty” club. 
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Those Stanford boys are explain- 
ing now that the Indians always 
did know how to tame the Mus- 
tangs. 

vvwgyY 


Warner Brothers’ break with 
ASCAP and the radio stations was 
good news for one down-trodden 
industry. If you want to hear Vic- 
tor Herbert now, you'll have to buy 
Phonograph records. 
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The Roosevelt advertises its loca- 
tion as “Mad at Forty-fifth street.” 
But perhaps it remains on good 
terms with Forty-sixth. 
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“Outdoor Field Agog Over New 
Invention,” reports ADVERTISING AGE. 
This is the first authentic case of 
atybody being agog over anything 
Since 1897, 


v¥#es#segy 
Watch out, boys—it’s leap year. 
Copy Cup. 
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1939 LINEAGE 
IN MAGAZINES 
UP 4 PER CENT 


Chicago, Jan. 2.—Advertising line- 
age in national magazines for 1935 is 
approximately 4 per cent ahead of 
lineage for 1934, ADVERTISING AGE’s 
analysis of lineage carried by publi- 
cations measured by National Adver- 
tising Records indicates. 

The 108 magazines measured by 
National Advertising Records car- 
ried 23,501,662 lines in 1935, com- 
pared with 22,594,224 in 1934, a gain 
of 907,438 lines, or about 4 per cent. 

The seven standard publications 
measured carried 496,034 lines in 
1935, against 466,441 lines in 1934, a 
gain of 29,593 lines, or approximately 
6.3 per cent. 

A total of 5,756,531 lines was car- 
ried by 35 publications in the gen- 
eral classification, as compared with 
5,826,000 lines last year, a loss of 
69,469 lines, or about 1.2 per cent. 

Seventeen individual women’s 
magazines ran 6,226,780 lines in 
1935, and 5,356,334 lines in 1934, a 
loss of 128,554 lines, or approxi- 
mately 2.4 per cent. 

Make Big Gain 

The four groups of women’s maga- 
zines carried 2,474,098 lines of adver- 
tising in 1935, against 1,998,692 lines 
in 1934, a gain of 475,406 lines, or ap- 
proximately 23.9 per cent. 


approximately 9.6 per cent. ‘The 
lineage in 1935 totaled ‘87.45, 
against 718,037 in 1934, a gaia’ of 
69,418. 


Ten mail order publications ran 
408,026 lines in 1935, against 408,- 
539 in 1934, a loss of 513 lines, or 
about one-eighth of 1 per cent. 

The 13 weeklies and semi-weeklies 
and one monthly measured carried 


(Continued on Page 86) 


Heads Packard Sales 


W. M. Packer has been appointed 
general sales manager, Packard Mo- 
tor Car Company, Detroit. R. E. 
Chamberlain has been made assist- 
ant sales manager in charge of the 
Eastern division and L. W. Slack, as- 
sistant Western. 


Gaffney Resigns 
M. L. Gaffney has resigned as man- 
aging editor of Advertising and Sell- 
ing, New York, to join the promotion 
department, Columbia Broadcasting 
System. He is succeeded by A. C. 
Azoy. 


New Ford Finance Plan 


“ Announcing maximum monthly 
payments of $25, Ford Motor Com- 
pany, Detroit, is breaking a national 
campaign to announce sensational 
credit terms. 


Bonds for Farmers 
Department of the Treasury has 
announced a heavy farm paper cam- 
paign for savings bonds, of which 
200 million dollars worth have al- 
ready been sold. 


Eight vutdvor publications op 
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New York, Jan. 3.—American 
business, tasting profits in a sub- 
stantial way in 1935 for the first 
time in half a dozen years, is pre 
paring to press its advantage vigor- 
ously. This means, according to AD 
VERTISING AGE’S annual survey of 
plans of leading advertisers, a larger 
volume of promotion and more ener- 
getic efforts to translate it into 
sales. While campaigns will be 
prepared some time ahead, it is 
doubtful if planning will ever again 
be as rigid as in former years. 


Thomas H. Corpe, director of ad- 
vertising and sales promotion, Buick 
Motor Company, Flint, Mich., said 
that Buick manufacturing schedules 
are based on an increase of 50 per 
cent over 1935 volume. 


“The 1936 advertising appropria- 
tion will be larger than that of 
1935,” said he, “due to the certain 
prospect of increased business and 
a more aggressive campaign to. for- 
tify Buick in it new and bigger 


Depend on Newspapers 


“There will be no important shift 
in mediums, about 60 per cent of the 
advertising going into newspapers. 
The dominant theme will be ‘Buick’s 
the Buy.’ Style, performance, qual- 
ity and price will be featured.” 


While Delco Appliance Corpora- 
tion, Rochester, N. Y., will increase 
its appropriation materially, com- 
pany policies prevent stating the ex- 
act amount or percentage, Jackson 
L. Sedwick, advertising manager, 
said. 


Calvert-Maryland Distilling Com- 
pany, New York, will expand its ad- 
vertising. While mewspapers con- 
tinue as its chief medium, the maga- 
zine list will be much larger than in 
19385. “Clear Heads Call for Cal- 
vert” will be the slogan, Willard S. 
Karn, vice-president and _ general 
sales manager, explained. 

Sun-Maid Raisin Growers Associa- 
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Advertisers Expand 
°36 Appropriations 


INSIDE STORY 
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tion, Fresno, Cal., will increase its 
appropriation, but selection of media 
is still to be determined, George 
Gage, advertising manager, said. 


The big 1935 schedule of Gillette 
Safety Razor Company, Boston, will 
be maintained, Charles M. Pritzker, 
advertising manager, told ADVERTIS- 
ING AGE. 


“Mediums will remain practically 
the same, only a few minor changes 
being made,” he said. “We are us- 
ing almost all of the important 
weekly and monthly magazines and 
approximately 300 newspapers. Fre- 
quency of the newspaper advertising, 
plus magazines, gives us a number 
of advertising impressions monthly 
greater than three times the popu- 
lation of the United States. 


“For the early part of 1936, the 


(Continued on Page 34) 


Last Minute News Flashes 


ment should be celebrated there. 


ceeding Guy Koch, resigned. 
promotion in the New York office. 


Boston Picked for Federation Convention 


New York, Jan. 3.—Boston has been selected for the 1936 convention 
of Advertising Federation of America. 
inclusive. Since the last national convention was held in Boston in 1911, 
the Federation felt the 25th anniversary of the truth-in-advertising move- 


The dates are June 28 to July 2, 


Zillman Advertising Manager for Phoenix Hosiery 

Milwaukee, Wis., Jan. 3.—Fred C. Zillman has been appointed adver- 
tising and sales promotion manager of Phoenix Hosiery Company, suc- 
Mr. Zillman has been in charge of sales 


Wagstaff Made DeSoto’s General Sales Manager 


Detroit, Mich., Jan. 3—James B. Wagstaff, director of advertising 
and sales promotion, Plymouth Motor Corporation, has been appointed 
general sales manager for DeSoto Motor Corporation. 
by William B. Romaine, who is succeeded as assistant advertising director 
by Neal Nyland, of Brooke, Smith & French. 


He is succeeded 


Vanity Fair and Vogue to Merge 
New York, Jan. 3.—Vanity Fair and Vogue, published by Conde Nast, 
will be merged with the March issue, with Edna Woolman Chase as editor 
and Frank Crowninshield as editorial adviser. 


Manufacturers’ Allowances 
to Kroger $772,000 in ’34 


Igleheart Explains How 
General Foods’ Con- 
tracts Work 


W: shington, D. C., Jan. 2.— 
Specizl allowances by manufac- 
turers to Kroger Grocery and 
Baking Company, Cincinnati, to- 
taled $772,000 during the calen- 
dar year 1934, Albert H. Morrill, 
president ot the company, testi- 
fied before the Patman committee 
investigating the American Retail 
Federation and chain-store buy- 
ing. Of the tota! allowances, he 
declared, $393,000 was for adver- 
tising, and the remainder for 
other special sales promotion serv- 
ices, 

He also submitted figures show- 
ing that his company had re- 
ceived $34,400 in allowances from 
General Foods Corporation during 
11% months of 1935. 


Mr. Morrill explained that these 
allowances were only on purchases 
made through the central office of 
his company, adding that consider- 
able purchasing i#°@0Me in each of 


offices on allowances, 48 they were 
usually in the form of free goods or 
small discounts made @ &@ One-deal 
basis. He estimated tha} the branch 
offices made from 20 to 8iper Gent of 
the company’s total pur@ases. 


“SPS” Is Explaind 


Austin Igleheart, vice-presie»+. &. 
General Foods Corporation, declared 
his firm gave no allowances or’ re 
bates. He explained that instead of 
allowances or rebates, they made 
“Special Promotional Service” con- 
tracts with customers who they be- 
lieve can render them a valuable 
service. 

“These contracts,” he continued, 
“are on a dollar-and-cent basis, and 
are paid in cash after submission of 
proof that the services have been 
rendered.” 

This so-called “SPS” contract of 
General Foods provides that the 
firm’s products shall be given promi- 
nent display in newspaper advertis- 
ing, handbill advertising, floor dis- 
plays, counter displays, window post- 
ers, etc. Mr. Igleheart said this form 
of promotional scheme was initiated 
in 1932. 

As of August 1, last, Mr. Igleheart 
stated there were 1,714 “SPS” con. 
tracts in effect, of which 324 were 
with corporate chains, 547 with vol- 
untary chains, and 843 with inde- 
pendents, He said most of these con- 
tracts were made on a _ quarterly 
basis, and that he believed the num- 
ber of contracts in effect last August 
would be about the number effective 
through the year. He declared he 


cafic Tea Company. He said that it 
was undoubtedly a special contract. 
He declared A. & P. was the largest 
single customer of General Foods. 


Deal With Safeway 


(Testimony previously inserted in 
the committee’s record showed that 
General Foods paid A. & P. about 
$30,000 a month in the form of ad- 
vertising allowances.) 

A statement taken from the Gen- 


eral Foods files showing that the 


the companys 23 Stand henilices. _ 
said no records were kept fh those - 


knew nothing about a reported con- “ 
tract with the Great Atlantic & Pa-™ 
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January 6, 1936 


Safeway Stores Company had re- 
ceived a “SPS” payment of $22,000 
on a three months contract, was read 
into the record. 

Mr. Igleheart said his firm did not 
consider that it was taking unjust 
advantage of local advertising rates 
in paying for part of a merchant's 
space costs, but that they were help- 
ing him to do a better advertising 
job, “At the same time,” he con- 
tinued, “point-of-purchase advertising 
is also better for us, hence mutual 
benefits are derived.” 


Study Federation 


At the request of the committee, 
Mr. Igleheart promised to submit fig- 
ures on disbursements under “SPS” 
contracts, the value of free goods 
and special prices, and the number 


of “SPS” contracts cancelled or not 
renewed during the last two years. 

The Patman committee hearings 
for investigation of rebates in trade 
and advertising was reopened here 
before the Texas Representative, 
Wright Patman and Representative 
Seott W. Lucas of Illinois. The 
session before New Year’s Day was 
chiefly given over to a study of the 
formation of the American Retail 
Federation and its purposes. Frank 
Lazarus, Jr., of Columbus, O., vice- 
president of F. and R. Lazarus & 
Co., was placed on the stand. 

Mr. Lazarus said the organization 
is the legitimate outgrowth of ex 
periences with the retail code of 
NRA and represents an effort to as- 
certain the facts of distribution 
which are the basis of the retail 


problem. Comprehensive facts on 
distribution, he said, are nowhere 
available in the United States, in or 
out of the government. It is the 
purpose of the federation to obtain 
these facts for retailers and inform 
them and legislators of the opera- 
tion of the facts in the light of pro- 
posed legislation. 

Representative Lucas asked if this 
did not indicate that the Federation 
is in fact, a lobby. He also asked 
if the “little fellow” is excluded 
from membership. Both questions 
were answered in the negative. 

When the question of salaries of 
the A. R. F. was reverted to, the 
naming of C. O. Sherrill as head 
was considered. Four persons were 
considered, among them Don Nel- 
son, of Sears, Roebuck & Co. Mr. 


Lazarus sqemed, by his testimony, 
to have decided the question in the 
colonel’s favor. “I thought Colonel 
Sherrill would do a good job,” was 
his comment. 

Correspondence with Louis Kir- 
stein of Filene Sons, Boston, re- 
garding naming the colonel dis- 
closed that Mr. Lazarus had written, 
“Sherrill usually gets what he wants 
and he is popular with both parties.” 


Death Takes Curley 


Don Curley, for many years with 
the advertising department of the 
San Francisco Chronicle, and for: 
merly head of the Don Curley Adver- 
tising Agency, died recently. He is 
survived by his widow, Dorothy 
Frank Curley, general advertising 


manager of I. Magnin & Co. 


PEOPLE COPY. 
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LOUDER, PLEASE 


... MN 1936! 


HE same selling strategy that worked 
for canny business men in 1935 will work 

for them (and you) again in 1936 et seq. 
It’s simply this: When selling anything 
new, first SELL THE PEOPLE OTHER 


(Clang-clang, the cash register!) 

We refer, specifically, to the 127,000 or 
more men and women who read a national 
weekly named The New Yorker, and expect 
it to keep them in touch with the 
latest whathaveyous. 


THE 


These 127,000 beat-the-gun people are keen 
to be first and buy first. They are, we repeat, 


THE 
PEOPLE 
OTHER 


Why not resolve now to sell them your 
product first? And The New Yorker will do 
its darndest to carry your resolution through 
successfully in 1936. 

(Clang-clang!. .. CLANG-CLANG!) 


NEW YORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 
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PEOPLE 
COPY. 
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ASK ADVERTISERS 
TO THE UP WITH 
BIRTHDAY BALL 


New York, Jan. 2.—For the first 
time, the committee in charge of the 
annual Birthday Ball for the Presi. 
dent, proceeds of which go toward 
the fight against infantile paralysis, 
has made arrangements whereby ad. 
vertisers and newspapers can readily 
tie-up with copy. 

Under the direction of Wm. H. 
Rankin Company, whose principal, 
Mr. Rankin, was largely responsible 
for Liberty Loan, Red Cross, Smile. 
age and 18-45 campaigns, the genera] 
committee has issued a 14-page news. 
paper which is being distributed to 
newspapers throughout the country 
and to local Birthday Ball chairmen. 

This was done in the belief that 
advertisers will be glad to devote a 
part of their budgets in aiding with 
the fight against infantile paralysis, 
not only at Warm Springs, Georgia, 
but in their own communities, which 
retain 70 per cent of the ball pro. 
ceeds. 


Byoir in Charge 


This newspaper, “The Bulletin,” 
contains publicity stories and pic- 
tures provided by Carl Byoir and 
Associates, publicity representatives 
for the national committee headed by 
Col. Henry L. Doherty. A page of 
posters by Howard Chandler Christy 
is included. 

Local chairmen are asked not to 
request newspapers to run the many 
advertisements prepared. Mats are 
available for use by local advertisers, 
making the tie-up simple for them to 
undertake. Some of these advertise- 
ments are merely a sponsored invita- 
tion to the local ball. Others sug- 
gest preparing the wardrobe, automo- 
bile, etc., for the ball and are suited 
to needs of apparel stores, laundries, 
garages, and other business firms. 

Five thousand birthday balls will 
be held on Jan. 30, with an estimated 
attendance of 10,000,000 and an addi- 
tional group of 20,000,000 radio lis- 
teners who will hear President Roose- 
velt’s birthday address in the eve- 
ning. During the past two years, 
over $2,000,000 was raised by these 
balls. 

One of the advertisements, with art 
work by Christy, is being made up 
in poster form. Fifty thousand will 
be displayed. 


Must Give Prices 
in Liquor Copy 


The Massachusetts State Alcoholic 
Beverage Control Commission has an- 
nounced a new regulation governing 
advertising of alcoholic beverages: 

“All advertisements relating to 
prices of alcoholic beverages which 
are published or printed shall state 
the brand name of the alcoholic bev- 
erage as it appears on the front or 
principal label on the container in 
which it is sold, and the exact quan- 
tity to be sold for a price which shall 
be specifically stated.” 


300,000 circu- 


lation ‘of solvent 


spenders only, and an edi- 
torial policy that gives the rich 
man the break of considering 
him a human being. 
Published April to August in- 
clusive. 
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Metropolitan 


© 5altimore SUN-Boston GLOBE ~BuffaloTIMES-StLouis GLOBE-DEMOCRAT 
Cleveland PLAIN DEALER -Detroit NEWS-New York NEWS-ChicagoTRIBUNE 


*VouiePOST DISPATCH Philadelphia INQUIRER PitchurghPRESS-Weshingon STAR 


Metropolitan's circulation figures are alwa 
never a one day’s count or print order figures. 


METROPOLITAN 
SUNDAY 


NEWSPAPERS Inc. 


@Advertising Offices 


NEW YORK-CHICAGO ¢. SAN FRANCISCO 


ys based on A. B. C. six months’ averages— 


6,018,297 with St. Louis Globe-Democrat 
6,072,675 with St. Louis Post-Dispatch 
6,271,641 with both St. Louis Papers 
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January 6, 1936 


LEIGH PUTMAN, 
BENEFACTOR OF 
LUMBER, PASSES 


Chicago, Dec. 31.—Leigh R. Put- 
man, pioneer in development of 
Southern Pine Association advertis- 
ing, and since 1932 vice-president and 
marketing editor of American 
Builder, Chicago, died suddenly at 
his home in Evanston Saturday. 

For many years he had been a 


leader in the lumber and construc- 
tion industries, and had become 
well-known for his belief in coopera- 
tive effort in those fields. Death 
came when he suffered a heart at- 
tack, upon his return home from a 
day’s work at the Simmons-Board- 
man offices. He was 60 years of age. 

As merchandising counsel for 
Southern Pine Association, Mr. Put- 
man made the association an im- 
portant figure in national advertis- 
ing. Under his direction, the asso- 
ciation spent up to $500,000 yearly in 
general and business publications in 
the early ’20s. 

Much of the advertising success 
of the SPA can be traced back to 
Mr. Putman’s achievements’ with 


wee > 


NEW ORLEANS, LOUISIANA 


STILL GOING 
GRADE-MARKED 


IATION 


Modern pine copy based on 


trade-marking. 


promotion of his own lumber busi- 


ness, 


Mr. Putman was a native of Fay- 


etteville, Ark. On leaving the state 
university, he entered a retail lum- 
ber and building supply yard in 
Fayetteville, later becoming a part- 
ner in the enterprise. His distinc- 
tive newspaper advertising of the 
firm’s several yards made him fa- 
mous throughout the state. 

During his retail career, he aided 
in organizing the Arkansas Retail 
Lumber Dealers’ Association, and 
was its first president. This associa 
tion later became part of the South- 
western Retail Lumbermen’s Asso- 
ciation. Mr. Putman became a di- 
rector and vice-president of the S. R. 
L. A., and supplied its members with 
successful advertising ideas he had 
developed for his own business. 

His activities in the S. R. L. A. 


The Star reaches more of the 
126,016 families in the District of 
Columbia than any other newspa- 
per, 91,631 of them. By adding 
70,201 D. C. circulation of The 
News, your advertising will reach 
the other 34,000 families. The use 
of these two evening newspapers is 
the most economical and resultful 
combination for selling this depres- 
sion-proof market, 
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/SURIPPS ~- HOWARD f 


THE WASHINGTON DAILY NEWS 
Congratulates 


THE WASHINGTON STAR 


and those advertisers, Local and National, who helped 
themselves by again making The Star 


FIRST IN THE WORLD| 


in Advertising Linage! 


With more than 21 million lines of advertising in 1935, The Washing- 
That great advertising medium deserves the 
commendation of advertisers, advertising agents and publishers for 


ton Star again leads! 


its 1935 achievement. 


Censorship reduced advertising in The Star many thousands of lines, 
but those standards of copy and typography of greatest benefit to 


advertising were rigidly followed. 


Washington is a wealthy market 


e 


(Df the Population, 


053% of the population of the United States lives in 


the District of Columbia; 


1.12% of the total retail sales in the United States 


are made here; 


1.7% of all the new passenger cars sold in the United 


States in 1935 were sold here: 


Qx)of the Income Jan Returus 


2.09% of all the income tax returns filed by individuals 
are filed by residents of the District of Columbia. 


In this wealthy market advertising is highly resultful, as the position 
of The Star evidences. In no other city can wealth be tapped at so 
It might startle you to compare advertising costs and 
sales potentials of Washington and other cities of whatever size. 


low a cost. 


We salute The Star! 


It gives advertisers tremendous value, and its 
record is a credit to advertising generally, to Washington and to the 


field of newspaper publishing. 


The Scripps-Howard Newspaper of the Capital 


DETROIT — = 


NATIONAL ADVERTISING DEPT. OF SCRIPPS-HOWARD NEWSPAPERS 
230 PARK AVENUE, NEW YORK CITY 
SAN FRANCISCO — 


CHICAGO — 


PHILADELPHIA 


LOS ANGELES - 


ATLANTA 


DALLAS 


PASSES ON 


ee eee 


Leigh R. Putman 


brought him to the notice of the 
Southern Pine Association. In about 
1915, he became its advertising and 
trade extension manager, with of- 
fices in New Orleans. 

In 1920, he came to Chicago to 
amalgamate all of the ten then ex- 
isting wholesale lumber associations 
into the National American Lumber 
Association. Later he was retained 
by the Southern Pine Association as 
merchandising counsel and served on 
the advertising committee of the Na- 
tional Lumber Manufacturers Asso- 
ciation. 


Identified the Product 


While merchandising counsel for 
the Southern Pine Association, Mr. 
Putman pioneered the idea of trade- 
marking and grade-marking lumber. 
Every piece of lumber marketed by 
members of the SPA now bears 
those letters. 

In 1919, Mr. Putman was among a 
group of men who conceived the 
“Own Your Own Home” campaign. 
This plan they took to President 
Wilson, who endorsed and sponsored 
the movement. Growth of the build- 
ing boom of the early ’20s was 
greatly aided by this promotion. 

Mr. Putman was president of the 
Advertising Club of New Orleans for 
two years. 


R. & R. for “Spun-lo” 


Industrial Rayon Corporation, 
Cleveland, has appointed Ruthrauff 
& Ryan, Chicago, for a national cam- 
paign on Spun-lo, rayon underwear 
fabric. Women’s magazines, key 
newspapers and business papers will 
be used. 


Names Ray Weaver 


Ray Weaver has been appointed 
Detroit representative for Southern 
Agriculturist, succeeding Richard Ho- 
bart, who has resigned to join the 
Washington Post, 


Gets Straub Account 


W. F. Straub & Co., Chicago, pack- 
ers of Lake Shore honey, have placed 
their account with Mitchell-Faust 
Advertising Company, Chicago. 


Se ——__ 


DISTINCTION 


The Willard served as the officiel 
White House when President an 
Mrs. Coolidge lived here for 4 
month during his administration . - - 
With its modern facilities, the Wil- 
lard retains all the tradition exclu- 
sively its own. 

Single Rooms with Bath $4 up 

Double Rooms with Bath $6 up 


One 
WILLARD HOTEL 
“Residence of Presidents” 
, WASHINGTON, D. C. 
H. P. Somerville, Managing Direct 
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READING TIME e 4 MINUTES 19SECONDS 


When Macfadden bought Liberty Magazine he 
made the only departure from his regular course in 
his long career as a publisher. Always before he had 
built his own magazines from the ground up. Here 
he took a magazine full grown, with millions of cir- 
culation and ready for service. 


Macfadden says that what he bought was an idea 


that was successfully paralleling in its field what he 
had done in his field. 


Here was a magazine that had acquired the largest 
voluntary* weekly magazine circulation in America 
and had done it in less time than other magazines 
usually take to add a bit to their old circulations. 
Here was a publisher who had walked in and de- 
veloped over two million NEW magazine-readers, 
practically without touching any of the other circu- 
lations in America. 


In other words, he had uncovered an entirely 
new field and made it possible for the busi- 
hess interests of America to reach an entirely new 
audience. He was the only other publisher in 
America who had done this particular thing and he 
had done it in a new field of a far wider range 
than Macfadden publications themselves had ever 
touched. kk ok * 


Now, just what kind of a publication had Mac- 
fadden bought, and why had he bought it? Just 
what was this idea which this other publisher saw 
and which Macfadden bought as quickly as he had 


the opportunity? 


These two publishers saw that there was a “speed: 
ing up” of American life due to the speeding up of 
American activities. Manufacturers were turning out 
goods at a terrifying rate; automobiles were holding 
a pace of fifty miles an hour on the highways; 
salesmen were covering twenty cities in a week. 


This was a thing that was not graded to class or 
mass. It was a thing that ranged through groups in 
all walks of life. Some groups resisted it stubbornly, 
others espoused it heartily. But it was evident to 
any thinking mind that millions upon millions of 
Americans were “stepping faster”. It was not a 
change in the character of these people. It was 


merely a change in the “tempo” of their living. 


Once having come to this analysis, it was clear 
logic that if anyone could set the “tempo” of a 
magazine to the “tempo” of these lives, he could 
not only have all the circulation he wanted, but, 
what is far more important, he could have the most 
active, responsive circulation in the American field. 


*Voluntary circulation is the number of copies of a magazine that people will 
buy, issue by issue, if left to their own devices. 


And this would be especially true of the weekly 
field which sets a far quicker pace in itself than the 
monthly field. 


And that’s why Macfadden bought Liberty 


Magazine. 


Who wouldn’t, when he saw this new trend in 
American life and, therefore, knew the tremendous 
potential possibilities of this new field? And don’t 
argue about the buying potential of that type of 
readers whose lives are speeded up. They may or 
may not “buy in haste and repent at leisure”. But 


they buy—IN HASTE. 


Any salesgirl, any salesman can tell you about 
that. Before the woman opens her mouth, the girl 
behind the counter knows whether that woman is 
going to spend the next half hour trying to decide 
on a particular stocking or glove or brand of coffee 
or what have you, or whether she is going to make 
up her mind in the next thirty seconds and buy it 
and be gone. 


Any salesman knows, before the customer opens 
his mouth, whether there is going to be a purchase 
of an automobile or a refrigerator or what have you, 
right then, from him or from somebody else, or 
whether the purchase of that automobile or refrig- 
erator or what have you is just an interesting topic 
of discussion for the time being, to be decided on 
sometime—if and when. 


And all of this has nothing to do with the nicety 
of the people involved, but purely to do with the 
tempo of their lives. But, Oh, how the salesgirl 
or the salesman loves that type of mind with that 
tempo of living that is impatient of dawdling or 
delay, but comes to its decisions definitely and quickly 
with a short-clipped, “Ill take this,” or “I'll take 
that,” and TAKES IT. 


That’s a sale. And America lives on sales. 
x2 *& * 


No wonder that this type of people had to have this type 
of magazine. No wonder it had no time for an Elizabethan type 
of literature that wandered its leisurely way even in magazines 
through pages and chapters before it came to its point. No 
wonder that millions of such people had never been weekly 
magazine-readers, or at least consistent magavine-readers, before. 


This, then, is the place that Liberty has filled in American 
life. Everybody knows now that the place was there and waiting 
to be filled. And that it supplies the quickest, most decisive 
buying market in America. It couldn’t be otherwise. 
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Studebaker Reorganized 


Studebaker Corporation and 
Rockne Motors Corporation, South 
Bend, Ind., have received the federal 
court’s final approval for reorganiza- 
tion under section 77B of the na- 
tional bankruptcy act. 
man and Harold S. Vance, trustees, 
have been released from bonds and 
securities and the reorganized com- 
pany substituted as administrator of 
the corporations. 


Paul G. Hoff- 


Swap Wares Through 
“Yankee” Column 


An unusual feature of a new 
monthly, Yankee, published at Dub- 
lin, N. H., is the “Swapper’s Column,” 
in which subscribers may advertise 
their wares free of charge to certain 
limits. 

Maple syrup, eggs, pullets, furni- 
ture, fur hats, pigs and snowshoes 
are among the early offerings. 


GUEST TO STAR 
ON HOUSEHOLD'S 
RADIO PROGRAM 


New York, Jan, 1.—“Edgar Guest 
in Welcome Valley” has been re- 
newed by Household Finance Cor- 


Pratt to M. J. B. 


Philip Pratt, assistant account ex: 


2 , omas, San Fran- 4 
a Saws te join M. J. B poration, small loans, effective Jan. 


Company, coffee, tea, and rice im.|7- The Tuesday broadcasts will be 
porter, of that city. from WLS, Chicago, 8:30 to 9 p. m. 


Picks Philip Klein 
General Air Conditioning & Re- 
frigeration Company, Philadelphia, 
has appointed Philip Klein, Inc., 
Philadelphia, to handle its advertis- 


ing. 


The Wall Street Journal 
has the largest, strongest 


organization, gathering 


and analyzing each day's 


business, financial and eco- 


nomic news, and the largest 


private wire system, of any 


newspaper in the world. 


The most indispensable of all reading 


matter is the daily newspaper. The 


daily newspaper of business and finan- 


cial leaders is The Wall Street Journal. 


C. M. Kimball Co., Everett, Mass., 


is now packing its Red Cap silver 


cleaner in a container suitable for cigarettes. 


EST over 18 stations of the NBC- 
WJZ Blue network. Charles Daniel 
Frey Company, Chicago, is the 
agency. 

Benjamin Moore & Co., paints, var- 
nishes and Murasco, will start a new 
series of Wednesday broadcasts Jan. 
8 over 29 stations of the NBC-WEAF 
Red network. The station of origin 
is WEAF, and arrangements are be- 
ing handled direct. Entitled “Betty 
Moore,” the broadcasts will be heard 
from 11:30 to 11:45 a.m. EST. 

Premier performance of the new 
Palmolive Beauty Box series over 62 
stations of the WABC-Columbia net- 
work will be heard 8 to 9 p.m. Jan. 
11 with rebroadcast to the West 
from 11 to 12 midnight EST. 

Renewals and new programs re- 
cently started, as reported this week 
by the networks, follow: 


Renew Sunday Hour 


For Ford and Lincoln cars, Ford 
Motor Company has renewed its 
“Ford Sunday Evening Hour” from 
9 to 10 p.m. EST. The renewal took 
effect Dec. 29. Originating at WJR, 
Detroit, the concert is heard on a 
coast-to-coast network of 82 Colum- 
bia stations. N. W. Ayer & Son, 
Inc., is the agency. 

In renewing its contract, under 
which the first program was broad- 
cast Dec. 30, Cream of Wheat Cor- 
poration, Minneapolis, has changed 
both time and talent. The program 
was previously broadcast Sundays 7 
to 7:30 p.m. EST and featured Alex- 
ander Woollcott. The new series, 
“Buck Rogers in the 25th Century,” 
is scheduled for Monday, Wednesday 
and Friday, 6 to 6:15 p.m. EST, with 
a rebroadcast an hour later. Origi- 
nating at WABC, the program is 
heard through 30 Columbia stations, 
coast to coast. J. Walter Thompson 


Company, Chicago, is in charge, 

Also for Ford and Lincoln motor 
cars, Ford Motor Company has re- 
newed its Tuesday feature, with 
Fred Waring’s Pennsylvanians and 
guest star on 92 Columbia stations, 
WABC being the point of origin. 
Time is 9:30 to 10 p.m., EST, re- 
broadcast at 12 midnight to 1 a.m. 
EST. N. W. Ayer & Son, Inc., is in 
charge. First of the renewed pro- 
grams was Dec. 31. 


Still Holding Forth 


Pepsodent Company, for its tooth- 
paste and antiseptic, has renewed 
its Monday through Friday contract 
covering “Amos ’n’ Andy” over 37 
stations of the NBC-WEAF Red net- 
work. The program originates at 
WMAQ, Chicago, 7 to 7:15 p. m. 
EST and 11 to 11:15 p. m. (rebroad- 
cast). Lord & Thomas, Chicago, di- 
rects this activity. "rst of the re- 
newed programs * . the air 
Jan. 1. 

Also effectiv. New Year's day was 
the renewal of The Wander Company 
for foods and food beverages, includ- 
ing Ovaltine, covering “Little Orphan 
Annie” Monday through Friday over 
23 stations of the NBC-WJZ Blue net- 
work. The feature originates in 
NBC Chicago studios. Time is 5:45 
to 6 p. m. EST, rebroadcast 6:45 to 
7. Blackett-Sample-Hummert, Inc., 
Chicago, is the agency. 

Heard over an NBC-WJZ network 
each Sunday from 9:45 to 10:30 p. m. 
EST, starting Jan. 5, is a new pro- 
gram sponsored by John H. Wood- 
bury Company and known as “Wood- 
bury’s Present Paul Whiteman’s 
Musical Varieties.” The leader and 
his entire ensemble are to be fea- 
tured, with the first broadcast hav- 
ing Harry Richman as guest. Len- 
nen & Mitchell is in charge. 


<y» (HEY BUDDY-FOR | 
THE CONTRACTOR] ¥* 


IT’S PRACTICAL 


| } 


— 


BU! LDER \—— 


Boston 


A large advertising agency’s 100°. 
independent national survey suUp- 
plies proof that they own and buy 
more than the average man. For 
facts, available soon, write to Na- 
tional Sportsman, Inc., 275 Newbury 
St., Boston. 


Chicago Philadelphia 
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he HEARST MAGAZINES announce the establishment of an original 


~~ - 
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and effective sales link between their readers and retail dealers 
selling products advertised in COSMOPOLITAN, GOOD HOUSEKEEPING, 
HARPER’S BAZAAR, HOUSE BEAUTIFUL, MOTOR BOATING, PICTORIAL 
REVIEW, and TOWN & COUNTRY. | 
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. Beginning with the next issues, inquiring readers of advertise- 


2 ments in these publications will be given by telephone, without cost 
i or obligation, the names of local dealers (supplied to us by the 
advertisers) in each of 82 leading cities. 


a Editorial pages in each issue will tell the readers of these maga- 

| zines what phone to call in these 82 trading centers, where more 
than 50% of all retail business is done. 

7 


For complete details of this new, unique and exclusive connect- 
ing link between the advertiser's copy and his local dealers, ask any 
HEARST MAGAZINE representative. _ 
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|| Only the Hearst Magazines tell their Readers 
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: “WHO SELLS IT” 
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MANY INTERESTS 
SPRING TO AID 
OF LETTERPRESS 


Seek to Restore Prosperity 
to Badly-Hit Industry 


Chicago, Jan. 2.—Spurred on by 
sensational successes of competing 
methods of reproducing advertising 
matter, letterpress printing interests 
are bending every effort to regain 
for letterpress the acknowledged 
prestige it once enjoyed among ad- 
vertisers. 

Lack of advertising promotion as 
compared with other methods of re- 
production has placed letterpress 
printing at a serious disadvantage in 
competing for the advertisers’ dollar, 
the defense forces have agreed, 

All the various factors concerned 
with letterpress printing, including 
manufacturers of printing presses, 
typesetting machinery, photo-engrav- 
ers, and electro-typers, have become 


alarmed over the loss of business 
they are experiencing. 

These losses they attribute not 
only to the depression but also to 
the diversion of business to other 
methods of reproduction and other 
types of advertising media which 
are springing up. 


Real Fight in Prospect 


In many quarters, alarm is lead- 
ing to aggressive action to enable the 
oldest form of printing to hold its 
place in the field against newer meth- 
ods, such as gravure and offset, as 
well as lithography. 

The American Photo-Engravers As- 
sociation has already started a cam- 
paign. A group of equipment manu- 
facturers, headed by Mergenthaler 
Linotype Corporation, Brooklyn, is 
planning a big promotion this year 
on behalf of letterpress. The Na- 
tional Electrotype Association has a 
similar program in view. 

First ammunition in the campaign 
has come through publication by the 
American Photo-Engravers Associa- 
tion of an elaborate pamphlet ‘More 
susiness,” of which the January 
issue is No. 1, Vol. 1. 

The publication tells the history of 
letterpress printing, and its advan- 
tages over other forms of printing. 
Handsome examples of letterpress 
printing of black and white and 


color photographs and other proofs 
of letterpress merit, are shown, 

Starting off with a discussion of 
“More Business Through Advertis- 
ing,” the publication stresses the im- 
portance of visual advertising, con- 
tinuing with the statement that 
“whatever is worth recording and 
transmitting should be done clearly 
and precisely, for otherwise, thought 
will be blurred, obscured and dis- 
torted.” 


Says Letterpress Is Exact 


“Letterpress printing,” the publi- 
cation continues, “the original me- 
dium of transferring ink from relief 
printing surfaces—whether type or 
engravings—direct to paper, is the 
only process that produces visual ad- 
vertising with accuracy and exact- 
ness; clean-cut, pleasing to the eye, 
easily readable, and therefore, most 
readily accepted by the mind.” 

Three methods of printing, letter- 
press, intaglio and planographic, are 
then analyzed. 

Louis Flader, Chicago, Commis- 
sioner of the American Photo-En- 
gravers Association, has analyzed the 
situation confronting letterpress in- 
terests in a booklet entitled ‘Our 
Greatest Affliction and the Remedy.” 

“An industry suffering a loss in 
volume of business ranging from 35 
per cent to 50 per cent and more, 
over a period of five years,” he 


ARE KEEPING IOWA WARM 


Under a blanket of snow the prosperous farms in the Cedar Rapids’ area 
are snug and warm this winter as the cash income from the 1935 season 
is counted up. The only frozen assets in lowa this year are out-of-doors. 
Here are a few of the high spots, not for the state of lowa, but for that 
portion of it served by the Cedar Rapids Gazette: 


Approximate value of crops. . 


Combined value of cattle, horses, hogs, mules and sheep 


Dairy products, approximately 
Poultry, eggs and wool 


-..... $93,000,000 
. 68,000,000 
35,000,000 
10,000,000 


Remember that lowa ranks first in the entire United States in farm in- 


come. 


Right now farmers in the Gazette area are planning needed 


Spring purchases and they have the cash to make them. Something to 
keep in mind when planning Spring schedules. 


“BLANKETS IOWA'S RICHEST MARKET" 


Cedar Rapids Gasette 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


New York 


Chicago 


Detroit 


St. Louis 


PRODUCT 


Fels Naptha's baby, subject of 
heavy 1936 advertising 


writes, “is afflicted beyond the 
shadow of a doubt. Not many indus- 
tries can survive such an affliction.” 

Lack of volume of business is the 
industry’s greatest affliction, Mr. 
Flader states, declaring that all 
other diseases, such as price cut- 
ting, and unfair competition, arise 
from lack of volume. 


Cites Competitors 


Competitive methods, contributing 
to lack of volume, are gravure, 
photo-lithography or offset, radio, and 
hand-cut relief printing plates, such 
as rubber, linoleum, soft metal, etc., 
Mr. Flader points out, 

“Radio advertising,” he declares, 
“is entirely vocal, consequently, does 
not and cannot use photo-engravings. 
It is true that radio advertising is 
frequently supported and _ supple- 
mented by visual advertising; 
namely, printing in its various forms 
and that the photo-engraver is bene- 
fitted to some extent in that manner. 
It is a fact, however, that the sale 
of photo-engravings used in connec- 
tion with printed matter supplement- 
ing radio advertising, is insignificant 
when compared with the loss of busi- 
ness caused by the diversion of ad- 
vertising dollars into the realm of 
radio.” 

Rotogravure has been publicized 
and advertised better than any 
branch of the graphic arts, accord- 
ing to Mr. Flader. 


Gravure Gets Publicity 


At the present time, there are up- 
ward of 20,000,000 gravure newspaper 
supplements printed and distributed 
weekly in this country, practically 
every one of which has carried the 
caption “rotogravure supplement,” 
with the result that 80,000,000 peo- 
ple, figuring on an average of four 
readers to each, have impressed upon 
their minds the word “rotogravure” 
every week. 

In a popular musical comedy, “As 
Thousands Cheer,” he points out, the 
“hit song,” “Your New Easter Bon- 
net,” contained the line “and you'll 
find that you’re in the Rotogravure.” 
“And the audience knew exactly 
what was meant,” he adds. 

In addition to this publicity and 


ell 


advertising, various manufacturers, 
principally the manufacturers of 
paper, have at their own expense 
engaged in a vast amount of adver. 
tising, keeping rotogravure con. 
stantly before buyers and users of 
printing, Mr. Flader points out, 


Photo-Engraver Steps Out 


Where intaglio printing—gravure 
—is employed, photo-engravings are 
not employed and cannot be, he 
notes. For all practical purposes, 
“when photo-lithography and offset 
printing step into the picture, the 
photo-engraver steps out.” 

“Our chief competitors,” he de- 
clares, “owe their growth, even in 
the face of adverse facts and stub- 
born obstacles, to advertising, and it 
is the lack of advertising and pub- 
licity that is relegating the letter- 
press printing and relief plate-mak- 
ing to the rear.” 

If one examines what advertising 
there is for letterpress printing, one 
finds that none of it designates let- 
terpress printing, and that all of it 
is trying to get business for the 
house employing the advertising, he 
says. 

“The grand result of this,” accord- 
ing to Mr. Flader, “can only be a 
shifting of business from one firm to 
another with practically nothing 
done to create new business, which 
alone is the solution of the problem.” 

Every medium of advertising that 
can be considered competitive with 
letterpress printing and relief plate- 
making has and is still showing a 
constant increase, whereas letter- 
press printing and relief plate-mak- 
ing have shown a substantial de- 
crease, Mr. Flader states. 


Ex-Lax Scores New 
Victory on Prices 


Following action recently brought 
by Ex-Lax, Inc., Brooklyn, N. Y., 
against Clarence Kunsman, proprie- 
tor of Penny Drug Stores, Los An- 
geles, Mr. Kunsman agreed to sign 
a stipulation to uphold contract 
prices on Ex-Lax, pending the Su- 
preme Court’s decision on constitu- 
tionality of Section 1¥, of the Cali- 
fornia Fair Trade Act. 

Ex-Lax asked damages of $10,000 
in its suit against Mr. Kunsman, 
charging violation of minimum re- 
sale price agreements. A short time 
ago, Ex-Lax obtained an injunction 
against the Public Drug Company. 


C. A. Dana Redmond 
Organizes Agency 


Cc. A. Dana Redmond has organized 
a new advertising agency, The Red- 
mond Company, at 38 Newbury St., 
Boston. For the past three years he 
served as vice-president of Ingalls- 
Advertising. 


Among Mr. Redmond’s clients 
will be Boston Varnish Company, 
Kyanize paints and _ varnishes; 


E. C. Powers Company, Dorchester, 
Powers’ Relief; and Frank Bownes 
Company, Chelsea, Modene and other 
finishes. 


Plan Italian Weekly 


LaStampa Publishing Company has 
been organized to publish a weekly 
Italian-American newspaper in Union 
City, N. J. Mariano P. Pace heads 
the company. 


eA nnouncing 


OUTDOOR DISPLAYS. INC. 


Formerly GENERAL OUTDOOR ADV. CO., Inc. 
(Milwaukee Branch) 


4548 W. Wisconsin Ave., Milwaukee, Wis. 
* 


F. A. Fitzgerald, President 
H. J. Fitzgerald, Vice President 
and General Manager 


* 
COMPLETE OUTDOOR ADVERTISING SERVICE 


Painted Bulletins... Outdoor Posters... Electric Spectaculars 
.. + Neon Displays... Commercial Signs 
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When Rogers Peet Company Step Up 
Their Advertising in The New York Times 


This is but one of many similar 
ee advertising result reports in our 
Pe files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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What's Happenedto Letterpress? 


One of the most interesting situa- 
tions in advertising at present is the 
effort which all concerned with let- 
terpress printing are making to win 
for that method of reproduction the 
favor which it formerly enjoyed. 
While still the principal method used, 
other forms of printing have made 
such rapid strides that manufactur- 
ers of presses, photo-engravings, elec- 
trotypes and other similar products 
are definitely alarmed. 

Louis Flader, able commissioner of 
the American Photo-Engravers’ Asso- 
ciation, analyzed the situation most 
interestingly in an address before his 
organization recently. He pointed out 
a loss of from 35 to 50 per cent in 
the volume of engravings in the past 
five years. Even allowing for a 
shrinkage due to depression condi- 
tions, he found that other things 
were even more to blame for the 
troubles of his industry. 

In addition to radio, which he said 
is responsible for some of the loss, 
he pointed out the strides which 
have been made by gravure, offset, 
hand-cut relief plates, etc. His sug- 
gestion was that while all of the 
methods of printing which are com- 
petitive with letterpress have their 
advantages, they have been promo- 
ted more skillfully than letterpress, 
and thus have taken some of the 
business which should have been re- 
tained by the latter. 

For example, he pointed out the 
success which has been won for ro- 
togravure, as a result of which 
20,000,000 gravure newspaper supple- 
ments are now printed and distrib- 
uted weekly in the United States. 

“By that means alone,” Mr. Flader 


said, “a tremendous amount of pub- 
licity and advertising has been ob- 
tained, and rotogravure today has a 
definite meaning in the minds of the 
people of this country. They have 
associated the word ‘rotogravure’ 
with a certain printed result which 
has been definitely labeled in that 
fashion. 

“One paper concern alone for ten 
years or more has conducted a con- 
stant campaign varying from two 
pages to sixteen pages in the leading 
printing and advertising publications 
of the country. Rotogravure has been 
publicized and advertised better than 
any other branch of the graphic 
arts.” 

We believe that Mr. Flader has hit 
on the one thing which is most con- 
spicuous in the efforts of various in- 
terests connected with letterpress 
printing to get increased acceptance 
from the advertising field —lack of 
publicity. Those branches of the 
graphic arts which have used it, as 
he points out, have been successful. 

Advertising men and women are 
keenly interested in production pro- 
cesses and methods, and in the tech- 
nical developments connected with 
them. Yet the volume of information 
which they receive on this subject is 
extremely small—almost _insignifi- 
cant, in fact, as compared with in- 
formation regarding media and other 
services required by advertisers. 

The application of modern adver- 
tising methods by the various divi- 
sions of the graphic arts to their 
sales problems is obviously a logical 
procedure. It will have value for 
both buyers and sellers. 


5, Se 


What Do People Need? 


Henry A. Wallace, Secretary of 
Agriculture, has been endeavoring to 
work out a “universally appealing 
economic formula” which will visual- 
ize the national economic goal. It is 
as follows: 

“Increased, balanced production of 
the things which people really need 
and want (1) at prices low enough 
sO consumers can buy, but high 
enough so producers can keep on 
producing, and with income so dis- 
tributed that no one is shut off from 
participation in consumption except 
those who refuse to work; (2) with 
scrupulous regard for the conserva- 
tion of our remaining natural re- 
sources, and (3) by means charac- 
teristic of our traditional democratic 
processes.” 

The application of this national 


economic formula of course involves 
planning and the carrying out of the 
plan by regimentation of industry 
and commerce. Thus its success 
hinges upon the correctness of the 
answer to the key question of Mr. 
Wallace, “What do people really 
need and want?” 

Who is able to answer that ques- 
tion—and who should be able to 
make decisions for consumers as to 
what they really need and want as 
compared with what they actually do 
need and want? The essence of lib- 
erty is freedom of choice, and “our 
traditional democratic processes” 
provide that that freedom be exer- 
cised through effective methods of 
competition for the consumer's favor- 
able decision. 


MODERN SIR WALTER RALEIGH 


—Chicago Herald and Examiner. 


of the Advertiser 


Strange Case of “Where's 
George?” 


To the Editor: I ask ADVERTISING 
AGE, as the rostrum of American ad- 
vertising, to permit me a few min- 


Germany, France, Italy (Dov’é Bar- 
tolomeo?), Sweden and Denmark 
(Hvor er Jensen?), Holland, Bel- 


WHIERE'S 


a 


—gone to 


LYONCH! 


WHrlERE'S ; 
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—gone to 
LYONCE#l! 


Where's George?" copy which has run steadily in England for several 


years. 
been translated into many different 
latest to adopt 


Advertisers in other countries liked the idea so well that it has 


languages. The United States is the 
it, it is alleged. 


utes on the stand to voice a protest 
against a flagrant piece of filching. 
Exactly whom to blame I do not 
know. I can only protest through 
facts. Here goes. 

On Feb. 24, 1932, the first of a 
long series of “‘Where’s George?” ad- 
vertisements appeared in London 
daily newspapers. The series has 
been running ever since and the ad- 
vertisements have been reprinted in 
booklet form each year for the last 
three years. 

ADVERTISING AGE published an ac- 
count of this campaign June 3, 1935, 
so it was there for all America and 
Canada to see. Additionally, copies 
of the reprints were circulated peri- 
odically throughout the world, 
mainly with the object of publicis- 
ing the source of the inspiration and 
of registering in advertising circles 
generally the origin and ownership 
of the idea. 

It may be flattering that the idea 
has already been stolen from us in 


gium (O0 est Albert?), and other 
countries. Holland stole the drawings 
and Norway asked permission after 
using without consent. 

But none of these countries has 
had the nerve to. say the idea was 
invented there, That grave claim has 
been left to the United States. 

You may recall that in the earlier 
days of our campaign, Time pub- 
lished a story about a phrase which 
was sweeping America: ‘“Where’s 
Elmer?” It supported the tale with 
an account of how it originated in a 
parade of the American Legion. 

An official noted a blank in the 
ranks. ‘‘Where’s Elmer?” he shouted, 
and an idea was born—an idea which 
was adopted by a big beer concern. 
A remarkable ‘coincidence’ was 
also born. The notable fact is that 
“Where's Elmer?” came into use by 
the brewery over one year after 
“Where’s George?” had captured the 
interest of millions of British read- 


ers of newspapers. 


Now—and here’s the kernel of this 
wailing nut—comes Kentucky into 
the field with a frank and brazen 
seizure of ““Where’s George?” and an 
attendant explanation of how the 
great phrase came to be coined. 

I quote from Southern Advertis- 
ing and Publishing, which inter. 
viewed Mr. Joseph C. Graves, direc- 
tor of publicity, Graves, Cox & Co., 
Lexington: 

“The idea of starting a ‘man-hunt’ 
for ‘George’ in Lexington was sug- 
gested to me by the business man- 
ager of the Lexington Herald, Mr. 
Edward Bubert....%In inaugurat- 
ing the idea, however, we had no 
conception of the response the series 
would evoke through central Ken- 
tucky. . 

“No other advertising that we have 
ever prepared at Graves, Cox has 
brought anything like the results as 
this campaign, because no other ad- 
vertising has had anything like the 
reader interest.” 

As the inventor and progenitor of 
the “Where’s George?” campaign, I 
suppose I ought to be happy at this 
latest blatant plagiarism. But why 
should I? As I have already stated, 
the series circulated widely through- 
out America. Such inspiration as 
Kentucky has produced must be 
numbered among the most amazing 
coincidence phenomena in history. 
It would be but for the dates and 
facts. 


Dates of Appearance 


I started the Lyons campaign in 
February, 1932. Graves, Cox started 
theirs in June, 1935—nearly two-and- 
a-half years later. ADVERTISING AGE 
displayed our campaign in its issue 
of June 3, 1935, giving chapter and 
verse of the series and describing 
its success in Great Britain. Don’t 
they read ADVERTISING AGE in Ken- 
tucky? Or do they? 

Thanks, Mr. Editor, I hand over 
the rostrum, 


W. BucHANAN-TAYLOR, 
Advertising & Publicity 
Manager, J. Lyons & Co., 
Ltd., London. 


P. S.: Perhaps I ought to add that 
Chain Store Age of September, 1934, 
published an article telling all about 
“Where’s George?’, to the accom- 
paniment of fourteen of our pub- 
lished “Where’s George?” advertise- 
ments. 


The alleged kidnaping of George 
has caused a furor in British adver- 
tising circles. The Advertising World 
of December devoted several pages 
to a history of the advertisement, 
with appropriate denunciation of 
those who, it is charged, borrowed it 
without the formality of asking per- 
mission. 

~~ ¥ 
Swan Song 

To the Editor: Please discon- 
tinue my subscription after January 5, 
as I am leaving Chicago to look over 


R. Roy Shuman 


what Florida has to offer to a tired 
old fellow who wants to forget all 
about advertising or any other busi- 
ness activity. 

I have watched Brother Crain, it 
his struggle with Class (in which I 
was a front cover advertiser, as long 
as I could stand the gaff) to his final 
triumph in that peppy, all-inclusive, 
indispensable “Age.” Indispensable 
—yes, to all men in the advertising 


(Continued on Page 36) 
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Big Gain in 1935 
Auto Production 


American automobile production 
during 1935 is estimated at 4,150,000 
vehicles, of which 3,400,000 were 
passenger cars and 750,000 were com- 
mercial vehicles, by Automobile 
Manufacturers’ Association, 

Before the industry’s 
model announcement plan had a 
chance to prove its value, experts 
estimated the 1935 output would be 
3,800,000 units. 


Scott Names Bruck 


Franklin Bruck Advertising Cor- 
poration, Rockefeller Center, New 
York, has been named advertising 
agent for Scott Drug Company, 
Charlotte, N. C. Southern news- 
papers will be used. 


new fall 


, — —_— 


J. R. Harlan Joins 
Yale & Towne Co. 


Jesse R. Harlan, associated with 
the materials handling equipment in- 
dustry for 15 years, has been named 
sales promotion manager of Yale & 
Towne Mfg. Company, Philadelphia. 

He is a past president of the Cin- 
cinnati Industrial Marketers 
ciation, and a former director of the 
National Industrial Advertisers Asso 
ciation. 


Rolly Crane Shifted 


Rolly Crane, who has been West- 
ern manager of Physical Culture for 
four years, and with the Macfadden 
organization for eight years, has been 
transferred to the Western staff of 
Macfadden Women’s Group at Chi- 
cago. 


Asso- | 


Gibbs in Film Work 


Frank P. Gibbs has resigned as 
vice-president of Mortimer W. Mears, 
Inc., St. Louis, Mo., to manage the 
new St. Louis branch of Alexander 
Film Company, Colorado Springs, 
Colo., in the Auditorium Hotel. As- 
sociated with Mr. Gibbs is William 
A. Cochran, formerly with St. Louis 
County Observer. 


Smith Leaves Wisconsin 


Wyman Smith, editor of the Wis- 
consin department of agriculture and 
markets and publicity director of the 
Wisconsin state fair for the past six 
years, has resigned to become assist- 
ant to the regional conservator in 
the Des Moines office of the soil con- 
servation service, U. S. Department 
ot Agriculture. 


BUY AMERICAN 
CLUB TO START 
NEW MAGAZINE 


New York, Jan. 2.—The Made-in- 
America Club, which hopes to in- 
crease demand for American goods 
at home, discourage buying of un- 
necessary imports and thereby pro- 
tect existing jobs and create others 
for unemployed persons, will start 
distribution of a magazine, title yet 


Jean Muir's pouch hat and bag of black Lyons velvet 
match the cape collar and sleeve panels of her amus- 
ing little tailleur of sage green homespun woolen 


Above, two little gifts that are daily reminders 


of the giver are the compact and lipstick in col- 
ors to match daytime tweeds or evening frocks 


OF COURSE! And from Hollywood, America’s 


own center of fashion. 


Because Hollywood over a period of years 
has brought many new ideas (e specially in 
fashions) to the American people—in fact to 
the world— it is watched with keen interest. 
It is in Hollywood that famous designers 
weave dreams into realities for the beautiful 
celebrities who wear them in a dramatic and 
glamorous manner before the eyes of millions 
of eager American women who continuously 
watch the Hollywood fashion parade in pic- 
tures and in PHOTOPLAY for new ideas to 


satisfy their vanity and chic. 


PHOTOPLAY Magazine interprets the ideas 
of Hollywood creators in a bewitching and 
glamorous manner through its fashion and 
beauty sections, enlivening the interest of its 


Curtis J. Harrison . 


Miss Sothern goes northern, just now she seeks snows over Hollywood at Lake 
Arrowhead as a rest between her busy picture schedule at Columbia. Being not 
only one of the prettiest but one of the smartest of Hollywood maidens, Ann wears 
a chic ski suitof hunter’s green, Watch forher latest picture, “Panicin the Air” 


Paley wears 


her stitched 


causes 


M ore 


Advertising Manager 


Above, Princess 


gloves of taupe, 
matching them to 


gnome’s cap. 
tumes by Bernard 
Newman famous 
RKO designer 


means sales 


velvet 


velvet 
Cos- 


To brighten up wool- 
ens, nothing’s nicer 
than Cecelia Parker's 
goldencliy and brace- 


let set in leuy design 


For agala night real flowers and or- 
naments of all kinds are the eve- 
ning vogue for the hair. This is Lily 
Pons’ hairdress as seen in her debut 


picture “I Dream Too Much” RKO 


readers tosuch a degree that it causes them 
to search in the department stores of America 
for copies 


of PHOTOPLAY’S Hollywood 


fashion selections. Desires to purchase are 
created in the very hearts of PHOTOPLAY’S 
extravagant spenders. Thus the interpreta- 
tion of Hoilywood’s 


fashions in PHOTOPLAY 


store customer buying traffic which 


for advertisers in PHOTOPLAY. 


Use PHOTOPLAY... catch on to the 
extravagant-spending spirit of its readers. 
There is no mystery about them 
young women who have money to spend 
and who love to spend it. In fact, sixty-eight 
per cent have, or have access to, charge ac- 
counts in the department stores of America. 


...they are 


than a million of these spirited 


spenders read PHOTOPLAY every month. 


PHOTOPLAY MAGAZINE 


WITH THE HOLLYWOOD FASHION 


FORECAST 


unselected, to employes in plants of 
its members about Feb. 1. 

The first printing order is for 
100,000 copies. The movement, ac. 
cording to F. X. A. Eble, managing 
director, is spreading rapidly. The 
organization is not going to sponsor 
a national advertising campaign, in 
the sense that it will buy space or 
time in other mediums. 


For Members Only 


Publication advertising will be 
limited to its new magazine. Space 
in this medium will be available only 
to Made-in-America Club member 
companies, of which there are art 
present 150 in approximately twenty 
different industries. Distribution 
will be made to employees of member 
companies on pay days. 

The publication will contain fic- 
tion and articles comparable to those 
of the leading national publications, 
it is said. A number of outstanding 
church leaders will contribute regu- 
larly to a religious section, The first 
edition will contain 64 pages, either 
54, x 8 inches or 6% x 9. 

Present indications are that sev- 
eral million workers will have signed 
the club’s pledge cards within the 
next six months. 


7 Per Cent Minimum 


The organization, Mr. Eble de- 
clares, is non-political. Neither does 
it attempt to boycott foreign goods. 
It points out that 7 per cent of the 
individual consumer’s spending must 
include such imported necessities as 
coffee, sugar, and spices. 

It hopes to overcome underselling 
in the American market by cheap- 
labor countries. The vacuum bottle 
is an example. For the past year or 
more, Thermos bottle advertising has 
combatted a serious import situation. 
Similar conditions exist in rubber, 
chemical and many other industries, 
according to Mr. Eble. 

Made-In-America Club, Inc., a non- 
profit group, was formed in Chicago 
in 1933 and was largely local in 
character. Last July, it was decided 
to make it nation-wide. John W. 
Kieckhefer, president of the Kieck- 
hefer Container Corp., Chicago, is 
president; Francis P. Garvan, Chem- 
ical Foundation, and Brice P. Disque, 
United States Distilling Corporation, 
vice-presidents. Mr. Eble is also 
managing director of the American 
Match Institute. Headquarters are 
at 420 Lexington avenue, New York. 


Heads Export Division 


The Burns - Hall Advertising 
Agency of Milwaukee has opened a 
department for export advertising, 
under direction of Harry L. Kopin, 
formerly with Export Advertising 
Agency of Chicago and New York, 
and later publisher and editor of 
“Advertising’s Guide to Latin-Ameri- 
can Marne.” 


Hoyt deus FAA 


Franklin C. Hoyt has resigned as 
chief of the Federal Alcohol Admin- 
istration. His letter of resignation 
hinted dissatisfaction with the liquor 
control set-up, but stated that he was 
leaving the FAA because of personal 
reasons, 


Who Said There 
Was nothing 


N E W 
Advertising? 
SEE 


for 
Yourself! 
Write for 
a copy of 


MODERN AGRICULTURE 


Waterloo, la. 
al 500,000 circulation in Iowa, IIl., 
inn. PROOF;—Mount Morris, Ill. 
a receipts. 

Proof of Results to advertisers. 
“Results very good from last issue, reserve spe? 
fol card and page in DAIRY SHOW ISSUE, 007 
‘ollows."* 

*"Modern Agriculture sold building material fer ™ 
for 7.80% total cost. When does the next issue s* 
to prese?’’ » 
‘Modern Agriculture has quadrupled our business the 
the four states you cover. Inquiries came in st ail 
tate of 500 per day for first ten days 
pulling.”* Pog eopies on file at our office. 

Randolph 8884 


ie Yerk Office, Vanderbilt 466! 
Wire or write for full details of this ™~@ 


MODERN method of advertising that leeds 
to sales. 
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° Proved by the Advertising Budgets of All _ {| Ee 
ed * 4 : =e 
z Six of Boston’s Largest Department Stores :—=“ijiPe 
= All six of Boston’s largest department MORNING EVENING —T r= . 
1e, stores spent more for advertisements Newspaper Newspaper . 
“a in Boston’s four MORNING news- Advertising Advertising wre 
papers, Post, Herald, Globe, Record, 
a than in Boston’s four EVENING Department Store No.1 $282,417 $205,202 | 
rk. papers — Traveler, Evening Globe, 
, American, Transcript. These figures Department Store No. 2 301,977 177,811 arr tin 
are for week-day advertising only— Department Store No. 3 121,169 89,468 a 
ing —Jan. ist to Dec. 21st, 1935—(all Sun- P . 
4 ng day advertising omitted) and show Department Store No. 4 131,087 79,537 
in, that the total advertising budget for 
ing these local retail stores is apportioned: mien Store No. 5 po igen c 
“pe . epartment Store No. 6 r 
c, 60.2% f- Morning perers P ’ | of : 
39.8% fr Evening papers Total $1,019,039 $673,383 : , 
as The Boston Post is the ONE DOMINANT MORNING newspaper in - “ 
jon Boston. It reaches the active buying power in more than A-THIRD-OF- — 
se A-MILLION reader-families every day. A ONE edition MORNING news- Ra 
on paper with NO DUPLICATION of daily readers. The PREFERRED ah : 
newspaper in TWICE as many homes with $3,000 to $10,000 annual incomes - 
as any other Boston morning newspaper. mets | Tae 
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a still . 

over the same period last year, without contests, subscription premiums, 
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. peer Geny aay, es = aight 
a er 4) “ # on PREF EM, 
selling for cash only, and of deliv- P M. kb The announcement of the party | Daily News; 1933, becomes editor 
DORR CREATOR ‘ring only heavy merchandise. The arty arRs contains this scenario of Mr. Sinsa-| Automotive Daily News. . 
’ third policy was not to sell, but to * hbaugh’s career: 1887, enters news-| A more detailed recital of hic 
let customers buy, and the fourth 1936 Birthday paper business on Chicago Mail with achievements will be given Saturday 
was that the customer is always e gusto; 1890, becomes city hall re- afternoon. ‘ 
right. Every clerk in the store held Of Sinsabaugh porter, Chicago Daily News; 1892, a 
1uthority to return money to dis- , becomes editor of Bearings, bicycle Eno’s Life-time Prize 
satisfied customers. ; publication; 1898, returns to Daily 
(Picture on Page 39) News as assistant sports editor: 1900, J. C. Eno (U. 8.) Ltd., Buffalo, N. 
; Detroit, Mich., Jan, 2.--The anto- | publicity man for first Chicago auto- Ls bean pas S sa gsr poll se 
Metropolitan Absorbs motive industry, ably assisted by the |mobile show: ssaitieen gen 7 pinnae 2 “Cre 
Pedlar & A ers Inc niriceadbsectagies ringed ae tender ” 1902, coins name “Cubs” for Chi-|Clues” broadcasts on NBC. Letters 
{ j Pe : y ’ . birthday party to Christonher George azo Nationals: 1906. becomes editor |about incidents in listeners’ lives in 
Made Old Fule Stoar Bos- Effective Dec. 31, accounts pre-|Sinsabaugh Saturday. Jan. 4, in the| — E ey ég . 7 “ which Eno salts played a beneficia) 
P P viously handled by Pedlar & Ayers, Recess Club in the Fisher Building. os tater Age wader mh a. Van Biek- part form the basis of the contest . 
ton Institution peer ge oon akg a: gd ice hac crag rayon slg Prego poqper ligne Soe aapsrdy ae | 
——— . Louis C. fear bee become vice yoyed by Chris, wae ” euner of 1993. apne ige roel ete rial Timken Executive Dies 
; resident in charge of Metropolitan's Automotive Daily News, is unknewn, | *’*: eComee news editor, Class See Ghitbiiie cenit ot 
(Picture on Page 39) Yt uptown office at 269 Lexington Sufficient to his friends is the fact Journal Company; 1925, becomes | nimken Roller Fea Guaneey 
Boston, Mass., Dec. 31.—-Frank I.| Ave. The main office continues at 92 that he is going to have another one. editor, American Motorist; 1929, be- Canton, O., died of pneumonia Dec. 
Dorr, head of one of Boston's unique | Liberty St. Festivities will start at 2 p. m. omes Detroit editor, Automotive |29, at Tucson, Ariz. 


merchandising institutions, Ray- 
mond’s, died suddenly Dec, 27. This 
department store’s advertising was 


based on rural expressions and phil- | 


“The 
frequently 


osophy. Describing itself as 
Ole Fule Stoar,” and 
branding its goods as “plain junk, 


it not only does a large business in 


lower-priced merchandise but high 
priced Oriental rugs and furniture. 
Merchandising of the store is 


based on the illiterate type of adver- 


tising. Customers can “lug ‘em off” 
or not, and the motto of the store 
is “We have nothing to sell, but 


we're dam plezed to have you buy.” 
Dorr was fond of full pages in news- 
papers when he had something to 
say. 

Dorr found tremendous public re- 
sponse to his “Uncle Eph days.” 
Uncle Eph was a mythical Yankee 
character who. originated, 
many other characters of “Tooner- 
ville,” (later renamed “Smuggins- 
ville’) in the brain of the merchant. 
At least twice a year Uncle 
Aunt Mary and other citizens 
Smugginsville paraded through 
streets of Boston heralding 
sales with an oxcart, a rural 


as 


of 
the 


fire- 


did | 


Eph, | 


great | 


department, a band and fanciful cos- | 


tumes. In addition, illiterately word- 
ed and spelled advertisements were 
spread broadcast, with much sawmill 
philosophy interlarded. 


Created Yankee Family 


Mr. Dorr wrote most of the ad- 
vertisements himself. He originated 
his own style, made it work amaz- 
ingly well, and could do it better 
than anyone else. Once he adver- 
tised 17,250 “homly” shirts in this | 
fashion: 

“All the way from Cincinnati 


Mebbe they wont look so homely to 
you s’they do to me—Mebbe hayseed 
and sawdust ‘fected my eyes so’s I 


can’t ‘preciate high-brow pattersn 
BUT I do know they're’ korkin | 
GOOD shirts and youkinbuy one for 
FIFTY CENTS. 

“"Taint much is it? for a dum 
good shirt made outer GOOD PER 
CALE, many uvem 80 sq. too—an 


not cut with boys’ bodies and men's 
neckbands—so if you can be tickled 


for FIFTY CENTS, what's the use 
of going round with a grouch 
“And after you seem in the win- 
der—if you think you can standem | 
and got FIFTY CENTS—Grabbem'"’ 
Occasionally, as must happen to | 
all merchants, Frank Dorr’ was 


“taken in,’ and as a result, his cus- 
tomers were too. He found out that 


when he had made a mistake, the 
best thing to do was to admit it 
frankly and quickly. Here’s how he 
did it once—again in a newspaper | 
advertisement: 

“Speshul—If any of you got any 


of the ‘Airplane cloth’ sposed to be 
ALL LINEN BUT AIN’T, bring it 
back quickernlitnin an get your 
money. Things like this is 
makin me baldheaded. 
RAYMONDS.” 

Born on a farm in Maine 72 years 
ago Mr. Dorr started work young as 
a sawmill hand, and early switched 
to merchandising. In 1895 he joined 


Yours truly, 


whats | 


Raymond's, and in 1916 he bought 
the business from the estate of 
George J. Raymond. 

Dorr used to say he had _ four | 


major merchandising policies. The 
first was to secure goods out of the 
beaten path. as by buying up other 


stores. Raymond's’ often boueht 
stores at the rate of one a week. 
and once purchased $200,000 worth 
of stock from a Boston drug store. 


The second policy was to keep ex- 
penses down. That explains his un- 
pretentious fixtures, the policy of 


First Picture—Building the nation’s 
greatest dam. Second—In heart of 
nation’s most productive wheat 
country. Third — Logging opera- 
in district which contains 
world’s biggest white pine sawmill. 
Fourth—In nation’s greatest lead- 
silver mining section. All Four—In 
Spokane’s Inland Empire. 


tions, 


Spokane Market is a 


ATIONAL advertisers have 


been 


spotting the Spokane 


market heavily in 1935. Again 
in 1936 the Spokane market con- 
tinues as a Hot Spot for Sales. 
Reasons include Big Payrolls re- 
sulting from construction of the 
$63,000,000 government dam at 
Grand Coulee in Spokane’s A. 
B. C. trade area --- Substantial 
increases in prices for Spokane 
area silver, lead, zinc, lumber, 
wheat, livestock, and other basic 
products --- Increased output of 
lumber of 37% for the first 9 
months of 1935 over 1934, while 
the “up” for lumber in the United 
States was 1%. --- Results: Spo- 
kane department store sales 
gains, 1935 over 1934, are lead- 
ing all other Pacific Northwest 
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January 6, 1936 ADVERTISING | AGE 


prs - |group and reaching 12 per cent for ie E. Studebaker, KUJ, Walla Walla, TELLS BUYERS 
lall. | Wash. 
Officers of the N. I. B. are Edward The national sales organization is 


A. Allen, WLVA, Lynchburg, Va.,| under direction of James O’Shaugh- 
president; Mallory Chamberlin, |nessy, formerly executive secretary | JOURNALISM MAY Bee 
SELL AS IN WNBR, Memphis, Tenn., vice-presi- | of the American Association of = 
‘troit, secretary; and Ben S. McGlas-|ness manager of Liberty. 7. Me. 
han. KGFJ. Los Angeles, treasurer. |Clure is associated with him. Offices | | 
New York, Jan. 2.—National Inde , List of Directors have been opened at 17 East 42d St. | 


dent: W. Wright Gedge, WMBC, De- vertising Agencies and later bu 
pendent BvenGeasters, ine, a8 oF | Electrical transcriptions, or re- 


canization of 105 independent radio | Directors are John Elmer, WCBM, cordings, will be accepted by all sta- 
‘ations formed to cooperate in the | Baltimore; William 5S. Pote, W MEX, 


: Washington, D. C., Dec. 31.--Many 
i / ae -ading sc - ‘nalism are 
andling of national business, will | Boston; Charles A. Hill, WIBM, Jack- Pe ae! ee ee 
ready to function this week. son, og = : — W. Hayes, WHBC, considering establishment ¢ ses 


The station units have been organ- | Canton, R. S. Bishop, KFJZ, Fort 
ied in six territorial groups. Any | Worth, le Steve A. Cisler, WJTL 
oup, or all of them, can be em: | Atlanta; Wm. Behrman, KBOW, 
‘aced in one campaign. A discount | Terre Haute, Ind.; Sidney H. Bliss, 


“ id in all phases of radio, including ad- 
Baker to Journal vertising, it was indicated at the 
George Baker, for many 7Onrs ae | joint meeting of the National Asso- 
a « yor 
— Bog em gs eld the | ciation of Schools and Departments 
Outs € € as & 


whe a 


i 


: rs . c Ss c Nég al As ) 
will be allowed for each group used |WCLO, Janesville, Wis.; Arthur | same post with East St. Louis Jour- oe ie and = p nore Mag 
beginning with 2 per cent for a single | Westlund, KRE, Oakland, Calif., and | na7, ciation of Teachers ee ' 
| DeLoss Walker, associate editor of Lib- 
| erty, one of the headliners on Executive 
, Night, held by Pittsburgh Purchasing 
— / »\ | Agents Jan. 3. Walker is sometimes 
cities; and percentage increase | ’ \ | known as the "Billy Sunday of business.” 
in car loadings 1s more than | \ ) f ithe National Press Club this week. 
( / / | The discussion, in which the 
° / /f ) no ; 
double the national average. | a | enchers uanaibeaad Vehsinan tenecent. 
/ A | was led by Prof. Charles L. Sanders, 
" : | University of lowa, and Prof. W. R. 
Automobile sales gains are 48.6% ; F \ Slaughter, of Medill School of Jour- 
\ f /nalism, Northwestern University, 
ahead of 1934; 200.4% ahead of \ |Chicago. Both these schools have 
a \ been offering courses in radio writ- 
1933- Postal receipts, office and \\ i \ |ing for three years, their approaches 
l h 1 l b ° \ i \ j varying considerably, however. 
home rentals, wholesale business, | }) \ | Bhigtty oneness 
° | ; i P . 
and bank transactions are all fav- \ ‘| NX , / This interest may presage more 
trouble for commercial radio sta- 


} tions. It was suggested innocently 
that the Federal Communications 


orable. The circulations of The \\ 
Spokesman-Review and Spokane 


\ 
{ j System might look kindly on an ap- 
/ plication for a permit by an institu- 
4 5 , . f } \\ tion dedicated to higher learning, 
Daily Chronicle are also climb- j \ (f even if it were necessary to expunge 
: ; a : : : 7 an organization operating a _ radio 
ing. These dailies give dominat- | f a station for profit to grant it. 
; | The University of Oregon, at Eu- 
ing circulation and influence in gene, is actively in the market for 


a radio station and is said to be 
Section of casting euvious eyes at KORE, ot 


‘ that city. 

\ Spokane’s The University of Iowa probably 

Business has the most complete set-up for 

° . radio training offered in any school 
\ District in the country. The school has its 
own station running full time with 
adequate state coverage, plus a large 
speech and dramatic department 
through which teaching of radio 
from the production side is di- 
rected by Prof. H. Clay Harshbarger. 
Engineering and writing, the latter 
covering both advertising and news, = 
receive equal attention. ak 


cities and towns in the wheat, 


™ 


f 
) Spokane and 522 Inland Empire | 
e 
1 { 


mining, lumbering, and Grand 
/ 
be Coulee areas---over 90,000 com- / 


bined circulation (85% UNdup- 
1- licated, Polk) for 101,247 urban 


=rere i \ 


st families. 


Follow New Trend 


Schools of journalism, established 
largely to meet a need of newspa- 
pers, have been backward in adopt- 
ing radio because of the dailies’ 
initial antagonism to the newcomer, 
it was said. With a change of 
heart evident in some quarters, at 
least, the teachers of journalism 
feel that they must include radio 
in their curriculums if they are to 
maintain their reputations. 

The University of Iowa is train- 
ing youngsters both for radio and 
journalism. It has recently placed 
some of its graduates with both 
United Press and three leading com- 
mercial radio stations in Iowa. 

As a result of the Washington 
meeting, an effort will be made to 
develop standards for teaching of 
radio similar to those used _ for 
journalism. 


Editors to Hear Shaner 


Earl Shaner, editor of Steel, Cleve- 
\ land, and former president of the Na- 
tional Conference of Business Paper 
Editors, will address a_ luncheon 
meeting of the Business Editors As- 


THE SPOKESMAN-REVIEW > Spokane Daily Chronitle se ss 


‘How Can We Make Readers Better 


ater ING Appreciate the Value of Our Edi- 
SUNDAY MORNING EVEN 


torial Features?” 
SPOKANE, W ASHINGTON Kuppenheimer Profits 
Net profits of B. Kuppenheimer & om 
ADVERTISING REPRESENTATIVES Co. Ine. Chi “ : 


, Inc., Chicago clothing manufac- 


LES turer, amounted to $83,135 for the 

] . . " | ac RAS —_ ae ) j 1935 fiscal year. A loss of $25.,- 

JOHN B. WOODWARD, INC., NEW YORK — CHICAGO — DETROIT — BOSTON KANSAS CITY ; SAN conten, LOS —_ le 5 = a 
COLOR REPRESENTATIVES — SUNDAY SPOKESMAN-REVIEW MAGAZINE AND COMIC SECTIONS — ASSOCIATED NEWSPAPER COLOR, ING. 


the previous year. 
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Payne Predicts 
Lineage Gains 


In Trade Press 


York, Jan. -Judd Payne, 
executive vice-president, Associated | 
Business Papers, Inc., estimates oN | plement and Tractor, Industrial Arts 
the basis of reports from members| ¢ Vocational Education, Mida’s Cri- 
that member publications will show |terion, Modern Brewery, Motor Age, 
lineage gains of 15 to 25 per cent | Spirits, Tide, Timberman, and West- 
during the first six months of 1936, |ern Gas. 

the corresponding period in| 


|business paper publishing practice. 
There has been a progressive gain 
in membership for the past three 
lyears. During 1935 the following 
publications became members: 
American Business, Brewery Age, 
Catholic School Journal, Editor € 
Publisher, Geyer’ Stationer and Busi- 
ness Equipment Topics, Gift and Art 
| Buyer, Hardware Trade Journal, Im- 


9 


New 


over 
1935. . 
The spring meeting of the associa- Empire Service Moves 
tion, which will be held at Hot) jmpire Advertising Service, for- 
Springs, Va., May 2-4, will feature a|merly at 1450 Broadway, has moved 


| Parent Absorbs Diamond 


Diamond Petroleum Company, a 
subsidiary of Mid-Continent Pe- 
troleum Corporation, was absorbed 
by the parent company Jan. 1. The 
| company used newspaper space to an- 
nounce that all operations in the 
Kansas City territory will henceforth 
be carried on by Mid-Continent Pe- 
| troleum Corporation. 


| 


| LAA Picks Dates 

The Life Advertisers Association 
will hold its 1936 convention at the 
Edgewater Beach Hotel, 
Noy. 12-14, immediately following the 
|}annual conventions there of Associa- 
ition of Life Agency Officers and Life 
| Insurance Sales Research Bureau, D. 
Bobb Slattery, Philadelphia, an- 


‘Mandel’ s Shows Clothes 


Mandel Brothers, Chicago depart- 
ment store, placed merchandise ad- 
vertising, one-column wide, in the 
midst of travel advertising in the 
Chicago Tribune last week. Copy 
promoted hats, hosiery and other 
| Southern wear. 

} The store also used an unusual six- 
;column advertisement, headed “We 

Flew to the Sun,” to describe an air- 
plane trip to Miami and Havana by 
five of its “fashion scouts” for au- 
thentic data on current styles. 


Picks Warner-Clifton 


Warner-Clifton, San Francisco, has 
been named by Mount Tivy Winery, 
Inc., of that city, to direct its adver- 


Chicago, | 


on Travel Page, 


symposium on basic standards of to 370 Lexington avenue, New York. | nounced this week. tising. 
s e B a| — OT — el & 


As one of the 10 best posters 


: Stimu/ating...svr NEVER IRRITATING 


worthy of Honorable Mention for layout, subject, and treatment 
in the Sixth Annual Exhibition of Poster Advertising Art 


he “Sea Side” Girl, advertising Old Gold— 
“America’s Smoothest Cigarette,” was posted 


in strategic locations for the P. Lorillard Company. 


The “Sea Side” pictorial was developed by 
Lennen & Mitchell, the agency for P. Lorillard Co. 


in collaboration with us. 


The poster was produced in the Erie plant. 


Atlantic Lithographic & Printing Co 


LELUSTRA COLOR ADVERTISING 


52 EAST 197 ST. 7 NEW YORK. 2 
A DIVISION OF THE UNITED STATES PRINTING & LITHOGRAPH CO. 


a 


| "GOOD 'N' LUSCIOUS" 


That title won $250 worth of movie tick- 
ets for Edwin Charney, Chicago, in a 
cake-naming contest by John F. Jelke 


Company. F. E. Scott, general sales 
manager (right) is delivering the prize. 


Denies Owens-Illinois 


Will Make Beer Cans 


Stanley J. McGiveran, sales man- 
ager of Owens-Illinois Glass Com- 
pany, said that Owens-Illinois has no 
intention of making cans for beer, 
and does not own any company mak- 
ing such cans, published newspaper 
reports to the contrary, 

The company will not produce a 
can for beer even though its direct 
interest in all types of containers 
might some day lead to an interest 
in cans as containers, he said, adding 


that Owens-Illinois does not con- 
sider cans suitable containers for 
beer. 


Wehrly Founds Research 
Service in New York 


Wehrly Research Service has been 
established in New York by H. D. 
Wehrly, former manager of the mar- 
keting and organization department 
of Frigidaire Corporation. It will 
engage in marketing activities in 
business and research in the govern- 
mental field. 

Much of the organization's initial 
work will be done in connection with 
the activities of Geyer, Cornell & 
Newell, Inc., New York agency, where 
it will also have its offices. 


Bank Advances Fistere 


John Cushman Fistere, who left 
The Architectural Forum recently to 


become architectural editor of The 
Ladies’ Home Journal, has’ been 
elected a director of First Federal 


Savings & Loan Association of New 
York. Mr. Fistere has been acting 
as advertising manager of the First 
Federal and will continue in that 
capacity. 


its FREE 
NO OBLIGATION « WRITE NOW 
FOR YOUR COPY «.. 


1936 EDITION!.. A BOOK OF 
FACTS ON W.L.S. ITINERANT PRO: 
MOTIONS «eo NOT MERE DISPLAYS 
oeBUT COMPLETE POINT-OF:SALE 
PROMOTIONS ‘THAT ARE DOING 
A SELLING JOB FOR MANUFAC" 
TURES AND RETAILERS.» LEADING 
STORES USED 51% MORE W.L-- 
PROMOTIONS IN LAST THREE 
MONTHS OF 1935 THAN IN THE 
SAME THREE MONTHS OF 1934 
e+sPROOF OF INCREASING VALUE OF 
W.L.S. PROMOTIONS TO RETAILERS 
ess AND MANUFACTURERS °*° 


W.L.STENSGAARD & ASSOCIATES INC. 


SPECIALISTS IN MERCHANDISE PRESENTATION 
MERCHANDISE MART - CHICAGO 
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> oe JACK & THE BEAN STALK 


WAS A PRETTY GOOD STORY OF RAPID GROWTH 


Once upon a time, out in the westernmost part of the United States, there 
lived a people of great wealth who spent their money lavishly, buying and 
consuming vast quantities of merchandise of all descriptions. 


: National advertisers, seeking the profits to be made from that free-spending 

a people, sought to cultivate their favor through advertising. But, because of 

: the tremendous territory which they occupied, and their consequent wide 

> variety of interests, it proved a difficult task. 

Finally, in the year 1927, a group of the largest and most powerful news- 

k papers in that western country decided to combine their efforts in the inter- 

“4 est of the national advertiser to present for his use a magazine medium, 

nt attractive to readers and which reached a large part of those rich consumers 

in at low cost. 

a! The efforts of the eleven publishers were abundantly rewarded, first, by 

s. the enthusiasm with which their readers accepted the new magazine, and 

= second, through the eager response of national advertisers. 

ns For national advertisers were quick to realize the value of the new medium 

en and its influence over that choice market, and through the years they direct- 

va ed a larger and larger part of their appropriations into it. And they, too, were 
hat rewarded beyond their expectations with rapidly expanding sales volume. 

- And that, good friends, is the story of the amazing growth of Associated 
Weekly, Magazine and Comic Sections, distributed through these leading 
newspapers of the Pacific Coast: 

SAN FRANCISCO CHRONICLE SAN DIEGO UNION 
A OAKLAND TRIBUNE PORTLAND OREGONIAN 
SALT LAKE TELEGRAM TACOMA LEDGER 
LOS ANGELES TIMES SEATTLE TIMES 
: : LONG BEACH PRESS-TELEGRAM SPOKANE SPOKESMAN-REVIEW 

_ ~ 7 ASSOCIATED WEEKLY'S 1 | SACRAMENTO UNION 

K OF ‘7 RECORD OF GROWTH IN 4 

hago PAGES OF ADVERTISING PER YEAR If you are one of the few who have not investigated the potentialities of 

<< ie 7 my : the Pacific Coast Market, or the ease and economy with which it may be 

1019 | 222 1931 1932 ] , cultivated, we suggest you write for your copy of the Sales Manager’s Year : 

pate — = —j— | Book. It will be sent you without cost. . 

Raye 324 550 633 wo % ; | 

ay \ >, = 
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FORMERLY — ASSOCIATED NEWSPAPER COLOR INC. 
OFFICES: NEW YORK - CHICAGO - DETROIT + CLEVELAND + SAN FFANC?SCO 
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Price Contvel 
Still Mystery 


As Year Closes 


Chicago, Jan, 2.--The status of 
price maintenance is dubious as the 


new year starts While many lead- | 


ing marketers are inclined to ques. 
tion the wisdom of price mainte. 
nance, others insist that it is neces- 
sary if advertised products are not 
to be made footballs and eventually 
destroyed. 


Consignment Plan Used 


Armand Company, long an_ ex: 
ponent of price maintenance, lost its 
tilt with the Federal Trade Com. 
mission and later in the Supreme 
Court of the United States. On the 
other hand, several of the state fair 


trade laws which allow a manufac. | 


turer to fix a minimum re-sale price 
have been upheld in preliminary 
skirmishes. 

The consignment plan of control- 
ling prices has been held legal by the 
Supreme Court of the United States, 
one authority points out, but this is 
available only to companies of un- 
usual financial strength. 


Expect Clarification in '36 


As the situation now stands, a 
manufacturer may refuse to sell to 
any wholesaler or retailer for any 
reason, and some advertisers are con- 
trolling re-sale prices under this 
privilege. Scrupulous care must be 


MISS NICHOLS COUNTS THE SLOGANS 


ee 


Secretary of Philco Radio & Television Corp., Philadelphia, with the 
15,000 slogans submitted in a $2,100 contest. 


taken to avoid any charge of 
spiracy,” however. 
allowances are 
used by others for price control, this 
probably explaining to some extent 
the vitality of this practice. 

Court decisions of 1936 will prob- 


Salada Adds Dailies 


jadvertising schedule will include 35 | 
additional papers in 1936, making a 
The number of in- 


total of over 700. 
sertions scheduled for 
approximmately 20 per cent greater | 
than in 1935, it was announced at the |ing advertising during 1935 was the 
annual sales convention in Boston. | abortive effort to pass the Copeland 


price maintenance. 


NUISANCE LAWS 
WERE NUMEROUS 
THROUGHOUT '35 


Chicago, Jan. 2.—‘Want to sue- 


ceed in business? Hire a good law- 
| yer,” “ 


This satirical comment by one of 
the country’s shrewdest marketers 
was inspired by the flood of legisla- 


|tion of all kinds which was either 
| proposed or actually passed during 
1935. Business men in all lines who 


find themselves fighting a losing bat- 
tle have formed the habit of repair- 
ing to the legislatures or courts for 
redress. 


Failed in 1935 


The Association of National Adver- 


| . a . 
tisers, which had previously expressed 
,its concern over this trend, was 


joined in 1935 by the Pacific Adver- 


| tising Clubs Association, which cre- 
|ated a committee expressly to head 
off some of this “‘sales by legislation” 
j}agitation. Likewise, Associated Busi- 


ness Papers, Inc., meeting recently 
in New York, rapped the growing 
tendency of lawmakers to interfere 
with normal processes of American 


| business. 


The outstanding legislation affect- 


The NATION’S STATION 


The completion of a new study 


ANNOUNCES 


in regard to its 


EFFECTIVE SALES AREA 


Copies of this study may 


be obtained on request 


RADIO STATION 
L 


Cincinnati 


a aa een a 


January 6, 1936 


| Bill, intended to regulate food, drug 
‘and cosmetic advertising. However, 
| bills of some kind were passed or 
| proposed in every State in the Union 

Independent retailers continued 
| their efforts to handicap the chains 
through special taxes and succeeded 
jin many cases. In New Jersey and 
| Nevada, meddlesome legislatures diq 
| not quite succeed in passing trade- 
|mark bills considered adverse to ad- 
vertisers’ interests. 


Missouri saw advertising as a 
likely subject for adding to the 
State’s revenue and passed a bil] 
taxing newspaper advertising which 
jis classed as interstate business 
|Legal attacks on the law have 
reached the Supreme Court of the 
United States. 

This court upheld the validity of 
the West Virginia chain store tax, 
as applied to gasoline stations. 

Texas prohibited dentists from ad- 
| vertising with a new law. 
| The Securities and Exchange Com- 
|mission, Washington, relaxed its 
rules against advertising of new 
securities. These proscriptions, cou- 
pled with unsettled conditions in the 
financial field, had practically wiped 
such copy out of publications. 

An effort was made to pass an Illi- 
nois bill controlling manufacture, 
sale and advertising of drugs and 
cosmetics. 

The Supreme Court of the United 
States upheid validity of the Oregon 
law prohibiting dentists from adver- 
| tising. 


Other Legal Fights 


The Rayburn-Wheeler bill designed 
‘to place holding companies for utili- 
ties under government control, with 
| possible extinction, was one of the 
most sensational measures of 1935. 

The Vermont supreme court held 
that State’s gross sales tax on chain 
stores unconstitutional. 

Colorado followed the lead of 
many other states with a sales tax, 


| Which it fixed at 2 per cent. 


The Louisiana law taxing newspa- 
pers of 20,000 circulation and up 2 
per cent of gross advertising revenue 
has been carried to the Supreme 
Court of the United States. 

Maine placed itself in the “nui- 
‘sance” list with a law requiring 
| registration of cosmetics for a fee. 

The Bureau of Internal Revenue 
at Washington joined the parade by 
taxing veast as a cosmetic. 


Brady with Briggs 

Ek. O. Brady, formerly sales man- 
|ager of Stran Steel Corporation, De- 
|troit, has been appointed regional 
|/manager for the plumbing ware divi- 
ision of Briggs Mfg. Company, De- 
troit. Mr. Brady will represent 
| Briggs in the South. 


m™50,000 WATTS 


Nashville, Tennessee 


$11,144 in cash! 


| Five broadcasts pulled 
| 
Write for details! 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


‘SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and retail- 
ers who sell seed and other herticultural 20 
agricultural items to 41,000,000 farmer 4% 
suburbanite customers. ; 
We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Fri | 
325 W. Huron St. Chicage, !ll. 
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GRAY -O'REILLY 


The aching face of a guinea pig 


T IS WITH REGRET and compassion that Good 

Housekeeping causes pain even to a guinea pig, 
and only temporarily. But we’d rather hurt its face 
with scurvy than let Good Housekeeping readers buy 
poor tomato juice. 


The state of the guinea pig’s health tells us whether 


or not Vitamin C is present in effective quantity. 
Good Housekeeping does not guess at vitamins or 
at anything else. Reader confidence is built, not by 
guesswork, but by scientific accuracy. 
The reason Good Housekeeping enjoys such con- 
fidence is that it has gone out and earned it. 


Good Housekeeping 
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ADVERTISING AGE 


January 6, 1936 


PHOTOGRAPHY 
TAKES FORWARD 
STRIDES IN '35 


Work of Leaders Rivals That 
of Movie Studios 


(Pictures on Page 39) 


Chicago, 
advertising mediums 
scars of long and honorable 
have been spurred to improvement 
of technique in recent years, this 
face-lifting process is nowhere so 
startlingly exemplified as in the field 
of illv.‘tration photography. 

While this industry has been far 
from inactive as far as introduction 
of new equipment is concerned, its 
coming to age is notable chiefly for 
the new state of mind which is in 
evidence. Mechanical improvements 
have been more than matched by a 
new conception of the responsibili- 
ties of the illustration photographer, 
which may be summarized as fol 
lows: 

Acceptance of 
the illustration studio bears’ the 
same relation to advertising that 
the moving picture studio has to the 
general public. That is, its output 
must be authentic and convincing 
in relation to the narrative being 
unfolded. 

Let Leola Woodbury, 
stylist and casting director 
derwood & Underwood, 
elaborate on this 
she: 


Though many 
bearing the 
service 


Jan. 2. 


the principle that 


youthful 
for Un- 
Chicago, 
viewpoint. Said 


Critical Physicians 


“A few years ago a photographer 
made a slight technical error in por- 
traying a doctor in the act of ex- 
amining a patient’s eyes, and 10,000 
physicians wrote in to the adver- 
tiser to tell him about it. Did these 
criucés believe the 
message contained in this advertise- 
ment? They did not, because the 
illustration implied that the adver- 
tiser was A novice, rather than an 
expert, in nis field. 

“If the photograph of a 
girl, produced now for appearance 
in women’s magazines next spring 
contains an anachronism in dress, 
will readers take the circum. 
stances into consideration and over- 
look the faux pas? They will not. 
On the contrary, they will be_ in- 
clined to discount the advertiser's 
claims some 99 per cent, simply be- 
cause the picture fails to meet the 
mode of the moment. And this is 
equally true whether the advertiser 
is marketing feminine finery or 
soap!” 


society 


these 


It was the realization of Under 
wood & Underwood that all adver 
tisers selling to women have a stake 


in the style gamble, whether they 
like it or not, that led to the ap 
pointment of an expert in this 


realm. Miss Woodbury 
close touch with New York and Hol 
lywood in order to have her fingers 


on the pulse of fashion. Some 
other leading studios do the same 

eneeeetning to the end that the adver 
tising of their clients may gain ac 
ceptance and beliet. 


Making New Styles 


In this connection, Miss Wood 
bury is fond of relating the classic 
involving Camel cigarette advertis 
ing. A designer who had produced 


a new style of headwear for women 
encountered 
Visits to 
The 
was 
favor of 


thumbs down on his 
leading fashion 
felt that the 
revolutionary to 


women 


MaLkazines 
Hew 
win 


editors stvle 


too the 


Through a chance meeting, the 
designer was able to get his new 
millinery used in a Camel cigarette 


advertisement, 
nado of excitement 
the fashion field 
where the their 
hearts stores unable to 
supply the demand which sprang up 
over night. 


veritable tor 
swept through 
every 


and a 


Women 
hat to 
were 


took new 


and 


Camel did a vood turn for the 
millinery field when it braved the 
opposition of style arbiters, but it 


maintains | 


|} was an 


can hardly be doubted that it also 
won many new followers for itself. 
In other words, by proving that it 


extraneous 
leadership 


authority in an 
field, it emphasized its 
in its own. 


Getting Better Models 


The models who set off to advan- 
tage the products of advertiseis ar 
also one of the primary mcerns 
of Miss Woodbury. When she _ be 
came a casting director five 
ago, she was struck not only by the 
paucity of talent available, put by 
their unsuitability for of the 
roles they were called on to enact 

Likewise, the intransigent profes- 
sionals felt that thev secure 
against the competition of ama- 
teurs. Miss Woodbury thought not. 
She began a titanic struvgle to in- 


years 


many 


were 


THE FARMER-STOCKMAN 
PRAIRIE FARMER 


MICHIGAN 


SUCCESSFUL FARMING 


duce debutantes and 
women to earn some money by 
ing for advertising photographs, and 
at this writing appears to have won 
a decisive victory. The sorority 
houses of Northwestern Universit 
fell before her siege, yielding hosts 
of fresh young beauties with ev 
neal end a good deal more. So- 
ciety girls, weary of the social whirl, 
succumbed to Miss Woodbury’'s 
blandishments and gladly embarked 
ipon the serious business of posing 
for commercial photographs. 
“It's funny,” commented the 
ing expert, “but nobody can 
rav a society girl quite as well as 
a society girl!” 
However. Miss 


young 


pos- 


cast 


por 


Woodburv is not 


quite as snobbish as the foregoing 
night indicate. Beauty and charm 
ave nenally recnenivad hv her 


FARMER 


married | 


| mick 


“FARM 


draw 


Fo. 


whether they are found in a 
ing room or in a street Car. 
instance, she reached into a Wool- 
worth five-and-ten store not long 
ago to prove that Margaret McCor- 
possessed talents which were 
worth more to advertising than to 
the chain. 

One result of this unremitting 
search for fresh beauty and appeal 
is elimination of a bugaboo which 
formerly caused grave concern to 
advertisers. It was not uncommon 


to find the same model represented 


in several advertising pages of a 
single magazine in the old days. 
"ncereasing the number of models and 
exercising more discrimination § in 
their casting has done away with 
this complication. 
While Miss Woodbury 
memhers of her guild 


other 
chiefis 


and 


are 


FARM JOURNAL 

SOUTHERN AGRICULTURIST 

WALLACES’ FARMER & 
IOWA HOMESTEAD > 


| 


/an authentic 
|sand, as 


interested in current 
are many occasions requiring a 
great deal of research to find out 
how Cleopatra or a siren of some 
other period dressed for dinner 
Commercial photographers in gen 
eral have broadened advertising op 
portunities by their ability to repro 


styles, ther: 


duce authentic scenes from almost 
any period of history. 
While some demands are some. 


times embarrassing, the casting di- 


rector, usually responsible also fo; 
adequate “props,” nearly always 
comes” through. Miss Woodbury 


scoured the city for weeks recently 
to fill an order for a photograph of 
quill pen and box of 
affected by early Amer. 
icans. 

Out of the advertising experience 
seevmulated over five vears of in- 


CAPPER’S FARMER 
THE FARMER (St. Paul) 


WISCONSIN AGRICULTURIS 


FARMER 


| ie o nn ie od 


ss Bate Mpeg gy BNF ae Bat geet Aa a oe GAN PL 98 : 7 lage ae} ‘onli agr nt? TTT Ua lian oe a Poe rile Sg? Ak te, z ‘r mht i < i aye 2 er oe AN oP sagt at os Seah ‘at iy. 
eget fle ae eee Fa on am Seo ha Saw a) EN SR ip ae i Sk Ale Pr Eek ee ate Lage IS ae” Ate a See a Oise Sittin, has i eseaisicdehe oS. Be es 
‘ ets Ei i ya ca! as ae oe cee Ore 4 : OB. SR ri " rat See me a3 Sa (Feu Fy : we eta a nos a ¥ elt Get. ee il a oe ee 
Bs a a AM ah eat 4 re a eee eae oe tae co e Hi. ks ia, ( ei Mae ar a ear rma ed wales > ae way” getong Bae at oe Ue SEM . ey FD, Rees an, 
: a i Wh OR, spe ; aa ii ee 5 oe ws Po is mF lie eet i, : nore a yp Oo er O Vee © . Ee a ae ak aM i ee eg ee i Me ae aac ae ! 
Ae ; 4 : ae OK wad gue ‘ ae 4 ; etesr is da Pa Mas i . fs mY rare - oe ' 3 bid 2 a é eh ; es, aa eagle a 5 me 
Set: eee 5 ee weet STO ar pat Oe ; a. sy anaat fips eh gS fe ‘: : ais f Y 
ve we : ] yaa : . 
as +38 
+ +3 . 
: Pe 
| | i ee 
| 
a | f 
t se ( 
‘ | 
z i t 
Po 
% 1 
Me? hs 
a ae 
a ees? 
a i 
ae i 
% . 
nae a 
a ee a 
“ny. i 
, 9 ee , 
wa Mure \ 
¢ 4 
er 
chy teal 
: 2 ts aed a 
Sees 
‘ah et ; 
\ ie oy 
ts 
cs bre 
; * 
+ RY 
o sy ' ' 
‘ i ] : . 
ide ! ‘ ogi . baad Lars z aes apart 1S eat, (ee ~ ’ RE Near arte * e am Cee eke SRA 5 4 a Poh heed 2 | 7 , Seeks ks ‘i ee) > 
; Ree ae +e 2 Wee te pear F as ae i Fa ca : die a Mae cs Some ee 
Re. eet ks | er on oy 2 eae ee oe a: 1 $x Se Pati % pas oval or bi é nee’ ie 4 ace Pica ‘d ay, an aur. 
et ee ea 75 a ae Reo ei ee . : Spree eed oe i ee mys eee aN a ty “ies Bae se Cosi be ee Te 
; Bid | RCN Matt rt aoe a ae roe yi arama Paes Ms ve eae ee ; 5S leet <i! Reet ways mi ee 1 eens Se dae 
Td | ee Pea ipe: LRP te? 3 yh Ag Sema Coat § Nica vie ye Sv AT Meek Bue etna ae ON Cee Tea ee, . omy eet : a ‘ 
y a | ae Oana Aer ae BS ete wane ee cei Yee 
ig Ni ame rg! ais eee sai ee eee = piso pel. ees ly ery 4 pe aes és Reo | Gees ee ee le a 
me aaa es eS caer uae a tae SS eo Se agrees A TN ar | ony eee Pace tate SI A a all 
ee yale ER ce i ee, RNS, MD SR" CS eae,» erm ma ON or ae, ee |. ee a ee eee. | 
hae oe ‘be we ee ee 9 Sie ie) eae See ¥ eS, ae Pak a st ep ees Sirens te eo ae el et - : 2 oe Se 
Soren ; ae ta DY. pirat Gee MM BSF a ¥ Ria Ss ean a Br aes, i, Tae. Ses oye ge iV OR a ee ne jes “9° oe 
oe a ig BIRO ea TS ag. aie AME: sears ie Eee? Ae eke iy i nee a SR a 
re e I ae ge ig a Mae Tie See © OT Oe a. a, 
ee | Py - ine ceed af F * ~ Ser Pa Pk. fie PA ae, BM iene eres te sgl a 2 Re a : = ‘ ae ay ons 7 b 
a ee D | et, a ih aes ac he . ; te . ee Cae PE ae BRR (S29, Aue < Eee = ec ey a gt AR ailie iy Sa SS es MRS ge, ht, ~ al 
at obese } ee . a af. a sh ie ees Fag, ae”) ‘: ‘a Se ae ¥ hae .: SEO eae Sete eel 3 a a ee) a pe se - aca 
a ’ Ae eR Ie Me Sane oes i iene * ¥ es SF reais 2S yeaa ts ee q meas SaaS em gone nage < 
wae oF st ane ad Se a Tey : Se oe th y ae a ee . © es aie. Az f Sty, oR a aie ; ig ‘ 
ss . Of ee gee ee ue: eee ' | Pe See a Wea. “Aa 
ee, pe BO BR Ae Pe as oe os Sea a 1. a J: : a eet rag , ; : a ae - ea wa a ee ae De es 
ee ie a ae i a £3) aoe ee oe 
SN css a nee “s = ore 3 a Coe hs Se a ' ae a eae ae 2S ee Pa q 
. e ak a, Sees, ea ty ae * : <- rae aR - ee Pipi? i ae a - Peake cae or a oe * 
Es are wal = aye BD ake 2g eo re er i is et et fee ee ete _ : 
ae ; | ai Cpe eee aS , 5 ete b 2 : ee hy iam ae) eee Tt, end —— ee \ > sae Wee Fae gee oe ck ae ee hi i 5 . 
| DP eee os cl eee ae SP cael: < alla ae ee Se ae Me Wee eS eh tae ae pct ve Bag 4 3 C+ Oe a eel a haem be 3 
re bea ci die ne ge lama 2 Ot = = BiRiaARS gies 23). Se cae 7 
Coe ae Eoin? Ee Mig to eye eat a ai ala at +a re ct ey eG a ‘ ee ea re Ye 4 Svar i Saree pa Sie ee OE 
saat Rope ota Bee ara et a ae ere na ges? Vee > ee. on ates ph ae , eo eee pe % Pic, i Oe eee SS a Ss | ee 
ee | Res aa Sa Oa oN pkoer” aa. ey Mat ae: “eee 2 So. a aan am 0 Ores” US: Si ieee 
iy uJ , iw Pye (y is —_ ete ia, eee Bees if toad ‘i ea en a a ci Saee 5 re oa Mi SY Ne 
if : aher a re fa Bere, Wa wad <5 Buta es “ie as rca oy a, iad. 2 ‘ Me asmeaN i ye: 3 oe ‘iy ood 
? | i 4 ‘ as oad i ie Pe fast - a a 9 _ OM, es Z 
f pat 7 : Sethi Lite co a i 6A [ao | - ee silos Ee 4d ae > ar 2 d 
Ru : ie se i ag ee ee eS Reg aoe <7. ae po goes. oe a ete r foe | ; : 
‘ PIR ee eae =. jegats- te : za a ae a) .. Se ae ae ae d ee 2 ee i ae Si 4 2 22 eee ® "7 
a as : | ee Petree Sart F, , oe Eda ie eae 3 ae i es ae a “= Seas ss a a ‘ Sat Ae. Ste ee a 
ae es part ee ate _ eee oe SO ail er .* s ea eee eae Be A eee cp ea 
= ; | een’ aa ave. a eS TOR cea U i ¥ oe a © Se Se te a —— 
a 5 <= a oo: yan eS 7 chats aa : 3 Ene erally Sia feet ee * ee fo Oe) ee 
ae ee ee: ee je 2 a. a y a i ee oe ee = 
ae. ie : 4 iho ts. ; aoe aut) ms pee 4 . dite ame a . , co er eee 2 Pra ae Bs ee tad >: 
eS tae eee? od 4 (Me oe 3 <) e — anead Rs A he +h eS ae 
ae f. | ee cans on rn i er : a ig -s : ad BS : Par a, s ce Wal. to, 
See: ae ee tah: eee. oe Cana oe) | ae : : My ; :  % Slag oeag hs Sb, aan 
‘i Se ee rene, p>. By ea ee aT oat vie a ‘os : ee, vi . ¥ 9 = ; Saves apt ~ a 
Ra ae a a a 0 Be SE eo a ae — 7 PBI nes oR \. — a a me : epee Re. 
= , 2 ET sc ie poe ee, a a e ie ‘ $ eS ‘ ‘ ee, aa 
me ‘at at ne = 5 Geet ee ee eS ae Pr |, See ees ae P j ' ate . fn oe 
. | NU re aa iF eee Et ee ie si3 is ra Saye a. : a : . a eee ~ aa 
7 s * Bae ASS = aE 2 aaa ? &, i BY AF vO ne # a ; % ‘a tt tee. et oj 
: Bris ME SMR IES cng | dao : ns i. ie 7 ee TNE, 4 ~ s : SS ee ee nee eet 
Ras | — Petia oo momen 3 nn: a ie : . 7 \ Se eee tS ere a j- ‘ : i } > cs ae ee i 
a , ‘ aa 3 5 acura ; 3 = ane ey Las s as ae « . & Be ee eae Ct Sa 
aes te . ¥ «Aa Be: eg zs. ‘gy “ows ; Peres ve Pau ee = : * Bi ea a 
Ns Denies , - i aa iedee ees 4 ro m aaa, Mee ccas ame i a ' te ¥ "Ui Sone me areas - . 
ha Peng han | ates Cougs! So aaa } eee; * ks Po. a * ee Sey Ree i or. be 4 ’ P pe: OE ae ‘ pes 
pee vate t | The eens eee ge dee Oe Adi ." e. ry “Tee ane sie a a a ‘ sa sas: Pt an 
Hig se pc abe Saas 22) Bie i 3 ces at ae ae 9 a df : oe a S 
aa ore ies “ See ae ee tiiageaeeen tty: Crue ae at: atk. i ae. ; ; a 
= Sa Pl nate - gabe 3 ie Be eee” Oe Ss * awe + 
yi 5 TS: age oe 8 a. x <— & (ae |  f ods -— 
1S Sa ae eh . at eas ete Pa cee eee a Ce ee. OND = eee Ss ie RS ee % hl * 4 é ii > ne 
ry ay he ae | ah ares Talis ye i ol ae Yeo: Se hae i te oe 2k ote Pd eee tee . E é F > 2 $ 
pie A ; SB Tie ara ee ala Se a ane ae I ig See Pei. hae ie ; . i # ; “ii = ee 7 
RE aE eS ee ea Re & UR GB re pice ai cae ni te i mee y ? \ : ie ge : a ._ = 
pees: si aoe = hie Wee | ee Pe Ee eee Gee, eee eS a : a. : sa . aa 
sa ae Pcs setae . » ee it. ae een. eS ’ : ie, .: i 
oe f= oma ie ih ao : ee 4 wit : Lo " a St ee 4 ‘ E A ee ag 
ee = : Pe ee ee ec ar ie 2 : & : “eee S. ‘ 4 ; isos aed ae a . 
a e Ene as agen aS NA eee “ee . ae, eae e we Be, ie ie ; es i e 2 sf — E mF 
ree ay : BAS AREAS aie ay ie, iba a ae Pe, Pe re Fe a oe — z 2 ba Vil ’ 
ve a = | Be SeNMELENS Tue. tea é oa ie Teen. ; pet we i Fe fae Ae ee 33 aN a = = =: 
aed 4 i » Aye) ¥ toa % 2 : ar * fe ‘ 7 
< ; m3 a @e > tal aa w Me: gs 
‘i iid inal Re afalen ‘ ‘ a, ™ — ae cz aig ae ae 
Rate pen ne A : v ipa ee ee og ‘ ‘ * ee ae i rs i eo . i ee 
; tie > Ce ” Or ee ee ‘ ; hiciis: 2s 2 Se ear Ye we ty As ia See bas a eae es oe ~*~ 
hei ee aa aa ore ae Se ae pier Breer ay ot i : 3 oP hig. See Se ie Seam we Js,.. “ae "aes is — 
Putian er ¥ a =e ‘ Peder eye Ed i oe ls se ee gk SENS ; es ws, eas ee 3 
ee 3 ae Sas gee a ere a see ee ge Soe ee Ee Oh er — mee hs 3 . : 
: =z, ater eee i” 2 > Ses, jo eae Y Ree Sy ann 6 ae ie ER ae a RRS ae a a a = ee ee ee 
ai ile ' eine . ae 5 p es ee ; ; Ce sei + Mais Se Bete ee - +. tie 
Oi ee BA. Ne od Rie? = E ; , ; ee same : ee OS ta. 2 oe, Bia. @4 
ey ad the Bai oe. -2 for; t ‘ nus i _ ‘ie Fess Si ’ "i - 25 os Bg, Bre: By: : ES 1e ud re Se: 8 4 ¥ hee re ig om 
, a | 7 ate ace Hi 3 oe fing ie ae Hs digtcee : aay Le ee Bak >: eae, ee y its al 
s : aes ; : : : Pee fal : Rc 
> P a Sood ag aes ees - ba oe wt c <7 
: | : a » i a j 
ao fe ce 2 ‘ i see ee ee ig q P . 
be oF ae : so ae : fi ee 2 , a 5 SS sn oa co Sees a Hee eae no ae le: aes 4 
ae er | gpa Sa Tt ee eds Me imy eA ye ee, ee ree — aa Re ey \. cores ee SPR z eo 
ae Se os a a aa Aus sre nee ne eesti ss Ss tes rea feel ye ae a a eee oe : “oe G a kts MMR os — ae, 
é en a | ee eT Ce ee eg: ot a "oc 2 a ‘als Wy pea aL. 2 ig: 8 tise tt 3 oe Eis. Saar es “i kee es) oe es Pe ts 
i ig oo , ee eo Ce ee eh tute a ptt Sarees. > a eee ae 2 oe oe TTS ie: fale 
AD oy eg Fa + BE. Pe eet ONES ee. Rta Se j aoe Nu gee, a PETE Lene eee oe 3 a eS tie "4 ee oe eae 
: ei ae : ike by Mee a at Severe pte en ies ee as a pau ee. ek lS sd i 2s ae eee, 2 Mie ‘ 
ie Ee ie if Ba gO! se) sigs ae 4 Pe aes aay hs Tee om eae | rahe te aa : ao cam ae rt eer Re, Sake P ; i er 7 a 
a iat CTO PEN ONS Poe aa i aw ). A hl hUlUCUm UU ie: 
: ae } ae oe ee eee Aigo Sie Aes cn ESRC S72, ean re aS a ea eae Meee ee ee eC , nn - aa 
et Ai Aig re: | aR tele ge nko a Eo ap ; = } “aE Regs ee eae Stee ky Re ood * a nS) aegis) lege 3 = 
ve he = tHe } Car! IC ee arr 8 SN alors aay " ' Meare ee) ct RRS. PPS leaps Si ce i ae Ret ao ae 3 ma aed SS 3s Pi Pas om é 2 bee en : 
¥ oy | & Roe ee" ers Ee nee a cae nes sc) ie By te ye PS ae ak > we =. > Se ee Oe Tacs 
ee. ie ee ee ES ee ete : a eae es i bg = a oes i Gee es FF. Me ie SORES co 8 SR Se Rogaine Se 
eee eae fe ee Sa ee ae a SS oe eee ae Poets oe tt ees OE EE oso Pn ee 
cme } ‘ “ae Wc eee ree ie aie + i eee CoG i, eee ee ec. ME le Rae ee Seen. tied gS Be et eae SSG Sa ie ee 
‘ vite te Tae Me he ee ese OR. Skewes > ae 7, JP eb Ss sae i aes: ‘ EPS | Saas Rua be Ar ax : Serer =) ee 
* .. i ad & Pe Pe hee, a i oe eae aba eae: 7 . ean Ne on en Oe ye. =a ’ ae aes pot Se PERE EE OBE he me: a... ae 
joa vide een re MA re ee eee ee ae Ee ey 3 Ce ce ihe i ee ae ee gies : St RR ee Sea eee Sate a 
ss ba i = a Sone eee as. as se . ay ao ay) ee ek ae eS ee 
= te 5 } ie ae, oa eae E- a Bee es ol aor Naa 4 ‘ has a A ae a ae J Be ts BE ore say a 
a. ee . | es pre elated - 4 a een oe 2 igs iy Ol at or yi So -. 2 ROL Si Sa = 
5 os i a 2 St ee a eae. ri ‘ > 4 # eS OS ne ae) een Re ie Sh ae ls See + x Re 
‘3. ae 3 : Sire a ea Sa ae ee Rae Rc aa ‘ - — ae 
t- par Ac © Sy RSPR ome era ot A s tite : el MM Be: a ae So = 
: Sy eo —~_ i e Ne ee as 
Bi Sate | f rat a ae 7 be Sede “4 ‘ : hemi 2 a ame a Se aii ge =e 
¥ “ | js one ps4 ee SP ee . as om a er a a ie ioe Ne * ; x = 5 ee a Bs 0 ae i th 
= . di ie ar ask a ‘ita ae a 3 aa =i Se “e a , - as es é mei 
Bee. i aries Mee a ag , Ws Mn te, _ . _ ites. eae ee bee age 
— 7S yr ARC rea ee | oe > “ : Se SS epee 2a ae oe ee 
“Be A OS Mla IO A ica . ee = ; a Beis ay ae aa j SNS Se Say 
ae yt: | hae ive ao Gj . ae oi ae i es emma mee ee eRe aery » 3 AR el 
toy, 2 ee | ee SERS. SG ee wet a . iad ey ie ae ogo Tea Re ee ke SMe eg he en Oe 
q 1 eee aia ae ‘ — +" 1 z ane fee I ee ee ee ee Ree * 
mee! 4 et FE hegre  aaers ae eictnenemmnemmeneeesetee - Pee eae , : a eae Pe et es eee Ce ae 
Be. Be ek oe aire : i S se A oes: a is ess ce en 2 mate 
hal ae a a: tees ook i Penal a a : ‘ aA oo. ae oe te Seo hy as sa, lbs Sie Se ie haa in aa ee 4 ko 
i mo Ba ee es cee ae ea NMP sissetic ge ee <a! aan ae ST ig CESKY ie Le Ae 3 
me ag oe 2% Ss mie et he Se, RE Ree ee ‘ Polesengs. °° pea oe a. re ae ee a ee ree eh: | ae oa | oe 
Red As a ° ~ ee en 2, : fen ase ‘ # = r aa * Ms Gx ¢ mee wee i 
ro Beart = * aeo ers ae , oo nateeennenn ba oT Ra : Barr ieee er eS = 2 Seok. Paes ler gas ease Or Bee $4, ui 
pa: i. RT ae iia ns ie ee — say makes “al eae My nn oS, ee eee a ed ee 
ore - (ee os Soi llemillla  ae ‘ mee os eee ‘ i eae Be Aa er cp i ra le aE ele Me bee ake fy } RO as 
Sane ae = Lae oo aera Sar aa A gts 7 Pe cies My Ba 18 SAAN Tiet Wee ec, Se a ee SR eS SF, ae ul i) nin eee 1 ae 
Sieh eee LTO ple OR ire: me KOE Ne Ms A I eT chee uae is, nee ee a ee : 
Sa “A ge 2 a Sa ee a se ee Meee cee Rade gi ee rger AEN <a AT NG: as sig =e iO a ee ere ‘ 
ne Oem edie gc a. iirc! Pans ae ae ees oe ee Beg eer. Sy ed et ee ee Bk il pa 
| Bis et eer ci, sede eae el iii Sg gl sh Sn Creer “ie APM Cine ih rari. ee iad. a ok a ae : 
a S Pa ro ait. ..t & es ab aes < my Ms i x Be Bl aRe Pita eA Oe he, PR . teas Ba age ke hie Be TE Solis je ee cs sea ¢ by “4 Shee 4 
2 Be! * he! ale a. SSE” iam Flin a? ae he ele ee gs Peo tel Bak Cae ee Wee peor ie Siualineagy Sos takes Sie 7 pee ae Nees 5 f, 
--. : eae Res ne ae anes cr #3 pegs . es ‘Page ; aS oS eaten ke a Ke Tatas Satie = ee 2B taaraaey S SS geet ay ne ae a. ee ee pyar: Sel. oe iA 
SG: * aa pies 1k yw ME ce peering ics: iis Rais Se PACE OIE 6S aN) rea ee. (See Seo a a ee sag ee ee Now 
ws we Se Pa mee ear. Pek ee COE Se ee oe tye hs KS ae Sete pe és a eS pies ees ay a> 14 OR eae eats, Ps a a ee 25. ats 
te 1 oe a i SNS Sea + RN Se aig FEN! Bi, a ts ee Regia Mee A ne ay we we Bev? oe oe year i. Age 3 . he Oe ee 2 pe ie. ~ : 
6 ga ‘a Bie ces a x ie : ta ie S.. ga Sag ag, bere g a : ag 3 BOL en re = Rae eS Bete. f mers. Ps que es: PGR OS a 
rag nae : woe OS SS SE na ee Se a Lae ¥ Pee a cs Se PNG Me ee Ne oct RR, Re aa er ii Sole eam eas te ei ? 
hs c ; Bese ty tie eae hee ie ae fo A abcae eek 4 Spa 3 v4 Bag : pik gt Sag Ae ee Ce By Fe eee ha od tech a 
tes: Pe GU Sy Oe RS en a a i 
- ae. 9 bel ie > a ean ae es Mlieen. bean Pas nee nets eee a + a ks . aes ang ee ek ee ek seh oe Ae. Saas ae eer re ae a ol ES : 
. a ‘ E. . eae ‘ . : ’ 
i. Bee r ‘ 
A in” >. s4- 
ee a 
ie oe, at 7 ¢ + 
i A I : : 
ae ) 
ES res | 
a ae i 
= ae § Paha, 4 
: +g OF if Pe ce he pS lame eatin ARE ae * Paar t eo en ate Eee: =» RE pape es ~ ae ; i. re Tee te wae S ‘ss = eee ; Atta ce? eee % : 
ae. me _ bie ys hn cae SR Ae Be SR Fo ota ii hk ot cee re i +e : y ah RR Se eae iat ea SERS tae Re en ee Sb S. {AS ORR IL en eee : 
rae Cr . 
IS . 
—— 
a Sin 
=~ Pai 
f _ ie ed oe 
eli ow de) i 
a 
gi g | ee 
ey “% . 
a 
Dee keae 
. ee 
‘ie PS 
mig? be 
ete es. 
liste Ja. aay 
ae eit, (9 Bi 
ee: eee . 
a Ky ee 
eS Palade 
a ae * x ga le A I A Wis coat . . lin te HS ; aN epee 4 3 ee 2 . f ar 2 sa : 5 emer | Page oe : : 2 Be , * 4 Vs 6a) OA ae gl Meelis cat 
ee as BRE Ti: bs. ip ak Tay <0 ee Dyna = te Sarg per a a ee ee Ne ee Pe agen oa Ser Sam tes ME eh a ee mess yeas FD rs, Per ii i Sa = i oe pee, Pye fa rer eee Stipe ere oy hee Ree, US Ee he {Pry FG “pie i J IE a AE eS 
ee pee BS i ner: oe? F , oes SS if rors rele get Nara iat EN os ei et aes : he ete ss chew, ig  §esig a pea i poi ic a OS Me ana atc yon Oi scl page ee ck Rai ies were at wee pe a 
BARES Sr ae are Se aes SET Cy BESS EAD Sea) Ge IE ye epee oa eto kT, ee PR RPS PASS EL SO PRAT opel oe aa Ra oe Ree eee a Bprra es ae bee 7 Ae Urgeler ak eee ee se eran ens ae eo s pees pp: 5 a pee 
lectern SS. eee ely = ae A hy Pe RR ee AMEE dy SR Mea, Oe Ee RRR 6 a Ns A RL pe re Loe N et ae ee RO Se aA See Bes PL at PM 


January 6, 1936 


ADVERTISING AGE 


tensive study, Miss Woodbury urges 
agencies and advertisers to select 
a capable photographer and then 
give him as much freedom of ac- 
tion as possible. There will neces- 
sarily be conferences to develop the 
sales point to be emphasized. 


Beyond this, conferences usually 
hinder, rather than help, proper 
selection of models for various 


roles, assembly of the props, etc. 


Importance of Casting 


“The photographer and studio per- 
sonnel,” explained Miss Woodbury, 
“have an intimate knowledge of the 
girls and their ability which no one 
else can possess. We know how 
certain models will react under cer- 
tain circumstances—whether or not 
they are ripe for big sets. The hu- 
man equation must be borne in 


mind. Some girls work best with 
certain photographers and_ vice 
versa. 


“Advertisers and agencies should 
place all of the responsibility on a 
photographer which he is willing to 
accept. The more responsibility— 
the more convincing photographs.” 


Starts “Plastics News” 


“Durez Plastics News” is a new 
monthly organ published by General 
Plastics, Inc., North Tonawanda, N. 
Y. It describes and illustrates appli- 
cations for molded Durez in product 
design. 


Laeeil Joins KFRC 


Lou Lansworth, formerly with J. 
Walter Thompson Company, San 
Francisco, has joined the production 
department of KFRC, San Francisco. 


Boxoffice Winners 


New York, Jan. 2.—Here are 
the ten biggest boxoffice attrac- 
tions of 1935, as reported by 
Motion Picture Herald: Shir- 
ley Temple, Will Rogers, Clark 
Gable, Astaire and Rogers, 
Joan Crawford, Claudette Col- 
bert, Dick Powell, Wallace 
Beery, Joe E. Brown and James 
Cagney. 


Two Pick Remington 


Independent Lock Company, spe- 


cialties, and Lockwood Hardware 
Mfg. Company, builders’ hardware, 
Fitchburg, Mass., have appointed 


Wm. B, Remington, Inc., Springfield, 
Mass. 


ASK 


FOR 


Western Drive on 
New Lucky Ale 


General Brewing Corporation, San 
Francisco, brewer of Lucky Lager 
beer, has launched a campaign for a 
new product, Lucky Ale. 

Half-pages in two colors are used 
in all metropolitan California papers 
|} accepting color, and black and white 
elsewhere. The list includes 50 
papers. The campaign also includes 
car cards, deluxe painted bulletins 
and junior bulletins, radio time sig- 
nals and business publications and 
dealer helps. 


Wildrick & Miller Named 


J. T. Baker Chemical Company, 
Phillipsburg, N. J., maker of labora- 
tory reagents, fine and industrial 
chemicals, has appointed Wildrick & 
Miller, Inc., New York. Business pa- 
pers and direct mail are being used. 


LTURIS 


SALESMAN : 


"Say! Your business on our line is great. This 


; ublications have such potent sales influence in 
order represents another fine increase —"’ P P 


DEALER: 


Your product is certainly moving... when your 


company started advertising in farm papers, farm 


farm homes. 


folks started asking for your goods by name...”’ 


~ * 


DVERTISING to get business in the 


farm market is easy when you look into 


culation in farm homes. And, certainly no other 


That’s why companies advertising in farm 


dealers’ stores. 


papers build preference for their brands in 


Alert dealers know this. They also know that 


* the farmer is a better customer this year and are 


farm homes. Stop in at a few farm homes and 


ask what publications they have in the house at 


the time of your call. 


In nine out of every ten farm homes you will 


and how. 


watching farm papers to see who is advertising 


Naturally they are not only willing but are 


eager to feature farm paper advertised brands in 


their window displays, counter displays and their 


find the current issues of one or more farm 


La 
- 1 <. 
igure ie Wee 5) 2 


ep apt oes 


AMY WITHOU 


HOARD’S DAIRYMAN 
THE OHIO FARMER 
PENNSYLVANIA FARMER 


KANSAS FARMER (Mail & Breeze) 


papers. No other advertising media have this cir- 


argh” PR, eS i tS . 
eee ‘oe Yay ecg aie 


oo aye 


‘ Hy! 
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PROGRESSIVE FARMER 


own local advertising. 


To sell your product in farm homes, advertise 


in farm papers. 


r FARM PAPERS” 


2 + ; a eS 
at *; 4 ia im bs 
Pein Z rite 


INDIANA FARMER’S GUIDE 
PACIFIC NORTHWEST FARM TRIO 


(The Washington Farmer, The Idaho 


See My ou "i 
a tan ‘ 
na n 


FARM AND RANCH 


CALIFORNIA CULTIVATOR 


Farmer, The Oregon Farmer) 


MISSOURI RURALIST 


MONTANA FARMER 
UTAH FARMER 


|Adman - Editor 
Goes Screwy; 
Here’s Result 


(Picture on Page 39) 

Rahway, N. J., Jan. 2.—The straw 
that broke the camel's back fell 
athwart the shoulders of Douglas W. 
Coutlee, advertising manager of 
Merck & Co., manufacturing chem- 
ists of this city, and before he knew 
what he was doing, Mr. Coutlee is- 
sued the company’s staid old house 
organ, “Merck Report,” under the 
brand new name of “Murk Retort.” 
And even if old subscribers didn’t 
notice the change of name, they 
could hardly have failed to gasp at 
the contents. 

At the last minute, Mr. Coutlee 
repented enough to give the custo- 
mers an inkling of what it wee °"} 
about and made this “announcement 
extraordinary”: 

“This issue of the ‘Merck Report’ 
—beg pardon, ‘Murk Retort’—may 
not make much sense to readers of 
the original publication, but the 
synthetic edition which you are now 
reading at least proves a_ point, 
namely, that the editor, being an 
overworked advertising director on 
alternate days, has as much right as 
anybody to go screwy now and then 
if he feels so inclined. And he did! 


Helping the Salesmen 


“As in the case of all criminal un- 
dertakings, there must be a motive. 
In this case, the motive happens to 
be the annual sales meeting of field 
representatives who have foregath- 
ered (as Jimmy Walker would say, 
and has said) from all sections of 
the country to explain why their in- 
creased sales for 1935 were not in- 
creased more than they were, if you 
know what we mean.” 

While modesty and the postal 
laws prevent a detailed recital of 
the contents of the “Murk Retort,” 
it may be said that Mr. Coutlee’s 
most amusing brain child is “Bang- 
lax, an instantaneous layative for 
infants, chidren and adits,” By 
diluting the medicine, its aetion can 
be timed exactly with the aid of a 
special Banglax time table, it is ex- 
plained. 

There is little advertising in the 
“Murk Retort,” this explanation be- 
ing given in one-quarter page: 

“This space was reserved for an 
ad. Every ad = starts with blank 
space and stays that way until some- 
one gets an idea and does something 
about it. How are all your folks?” 


New Radio Code 
To Bring Varied 


Farm Programs 


Washington, D. C., Dec. 31.—Under 
the 19384 communications act the Fed- 
eral Communications Commission is 
authorized to impose regulations 
governing chain broadcasting but has 
not done so except so far as net- 
works were affected by regulation of 
individual radio stations. It is in- 
dicated by FCC officials that it is 


tion of chain programs. 

Within the next few months such 
regulations will be issued, it is 
plainly intimated. The commission 
has conducted field tests to deter- 
mine to what extent the present net- 
work set-up has resulted in duplica- 
tion of programs. 

Plight of Farmer 

The regulations, it was said, prob- 
ably will be designed to eliminate 
undue duplication. Officials desire to 
insure a variety of programs to lis- 
teners throughout the country. Pro- 
gram duplication is particularly ap- 
parent, it was said, in rural areas 
where listeners may receive only two 
or three high-powered stations, all of 
which may be offering the same pres- 
entations. 


Joins Erwin, Wasey 


KE. D. Eddy, former partner of 
Eddy and Clark, Akron advertising 
agency, has joined the San Francisco 
office of Erwin, Wasey & Co. as ac- 
count executive. 


now contemplating defin.te regula- 
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| PEABODY BULLISH ON NEW YEAR |dinated. We have too many varia 
, P | tions now in State and local legis 
; wee = * Roosevelts Like \lation, and the trend should be 
ry SHORE PRESS Re Private Brands toward uniformity. 
; S tT mee ol _ “On one point in particular a clea: 
| : LITTLE STOR E : ) ! The new White House kit- understanding is essential, and that 
% ; ni i chen. which has received so |/|is enforcement. By no means should 
3 * Se Sa oo eeeees much attention from the daily this be divided between several agen. 
. ; (SSSR Dan me press, is largely stocked with ||cies of the government. 
ix 2.) Sees ee) private brands, Business Week || “There is a move on foot to sep 
9 A ' +— reports, Among the exceptions | arate enforcement of the advertising 
= anne ) COC are Heinz soups, Dole’s pine- provisions of the law from enforce 
Dramatic Institutional C0 a TTI tl apple juice, White Star tuna ment of labeling and other provi. 
py SRR a BRS” oe fish, Baker’s cocoanut, Lea & sions. Such a_ procedure would 
‘ Sessa sess: fo Perrins’ sauce and _ Gorton’s |weaken enforcement and play right 
for Railroad TI Ss 2eew a codfish. into the hands of quacks and cha) 
. TTLLLI a latans who have so long been able t 
ity o . . 
1a Seeke SSeS ply their trade by imposing on the 
| heasal (Picture on Page 39) ——}}}_-4 tt gullibility of consumers who neve; 
‘ wae ‘ | a 
) ra. Chicago, Jan. 2.--Dramatized in et oe me Drug Journal read the label on a package. 
, — stitutional advertising, said to be | Ge eR © CH ae ——— 
; the first of its kind eve attempted t + 14 | + Demands Real Adolph Karpen, of 
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: be featured by Illinios Central Sys | | Se Oe ee ee an Us Re ulati n ’ 
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| ; , = ina See Senne ReReeee tee ee. eel on me Druggists should fight to keep drug | poece hospital, Chicago, after a brie! 
Features Service Rendered tei tt A! TO - WSG8 tee aaa we Pitti law enforcement in one place, ac- | illness. 
a we . eae Sei Gee ieee {til | +f 1. ; cording to an editorial appeal in the| He joined two of his brothers, 
’ Departing from conventional rail- anaes a ! ++ bot + 1B | Sa Hitt current New Jersey Journal of Phar- Oscar and Solomon, in the furniture 
road advertising of rates, fares, | CCCI CLL OUILLLLLLL LJ coor /macy, organ of the State Pharmaceu-|concern with which he spent 55 
speed, and comfort, Illinois Central ny 7 1 al | ’ ‘tical Association |years. In 1923 he helped organize 
. eens = - +- + +--+ = em an oo - oo eat : a P ’ * . r _ 
will relate unusual and unexpected | jaanen as eames ' See eee fo Incidentally, the editorial indicates | Bakelite Corporation of New York, 
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: Each advertisement will take the Card received by friends of the Borden Da Y Atti tania medicines. tion of the national bituminous coal 
reader “behind the scenes” for a - Pe : : i: 4 code. ‘ ‘ . 
glimpse of the employes and de- accompanied by letters explaining ; teen years ago after war-time gov- States Are Watchful In its equity suit, to restrain col- 
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ROCKTISLAND— MOLINE, ILLINOIS 
Hdgqtrs. Rock Island Gov't. Arsenal & U.S. Army Engineers 


‘Tuts Market! 


nc el : ‘ 

' i‘ AMOUS Rock Island Arsenal now has on its payrolls thousands of 
highly skilled, well paid men. In addition, this community is head- 

quarters of the R. 1. District U.S. Army Engineers, the agency supervising 


canalization of the Mississippi River to a 9 foot depth throughout the 


358 mile length of the district. An average of 7,000 men have been 
employed monthly during construction of dam and lock projects. The 
bulk of these government employees live in the Rock Island-Moline 


territory. 


They read The Rock Island Argus and The Moline Dispateh. 


Illinois’ 4th Largest Market 


Like Siamese Twins, Rock Island Moline and southwest of Rock Island. 
and Moline, Ilinois, lie side by side. In politics and in circulation, The 
Commercially and socially, dividing Rock Island (Ill) Argus and The 
lines are non-existent. A rich trade Moline (Ill.) Dispatch each covers its 
cnet : ee Rane ; own field. Combined daily net paid 
area of 150,000 population spreads out circulation of these two papers. total 
fan-like for 40 miles northeast of 30,1338, 


The 
Rock IsLanp ARGUS 
The 
Mo tne DISPATCH 


National Rep, THE ALLEN-KLAPP-FRAZIER CO, Chicago, St. Louis, Detroit, New York 


OE eo ee Or 8 ee ee SO ee ee ee ee ee ese 


| winter 


| sentative, 


| published 
owned and published by KE. Lawrence. | 
turned daily | 


vacation on the road’s crack 
trains. 


Illinois 


Central advertising is 
handled by Caples Company, Chi- 
| cago. 


Devine-Tenney Get 
Four New Papers 


Four newspapers have appointed 
Devine-Tenney Corporation, 
York, as national advertising 
effective immediately 
Two of them have just become 
dailies. The Grenada, Miss., Nentinel, 
weekly since 1853, 


repre- 


is 


The other weekly just 
is the New Albany, 
established in 1889 
Owen & Owen. 

The Chillicothe, 
tiser and the 
Daily Journal 
Devine-Tenney. 


Miss., 
and 


Crazette, 
owned by 
O.. News-Adver- 
Moundsville, W. Va., 
have also appointed 


F inley-Jones Form 
Creative Photo Firm 


| Halleck Finley, former scene de- 
| signer, agency artist and recent in- 
| dependent, and Almer V. Jones, for- 


|merly sales manager of Underwood 
and Underwood and for the past seven 
years vice-president and general man- 


} 
| 


ager of Grancell Fitz Studios, have 
formed a new firm to do creative 
photography at 480 Lexington ave- 


nue, New York. 

Max Richter, former photographic 
|illustrator for Grancell Fitz, and 
Dorothy Dawes, stylist, are associ- 
|} ated with the new firm. 


Scholl Denmedie Two 


G. C. Brons has been appointed 
| Western sales manager for The 
| Scholl Mfg. Company, Ine., Chicago, 
|maker of foot specialties and ortho- 
| pedie appliances. 
| been made Eastern sales manager. 


George K. Reed Dies 


| yeorge K. Reed, vice-president of 
| Edwin Bird Wilson, Inc., New York, 
| died at Clearwater, Fla., recently. 
| He was widely Known among finan- 


cial advertisers. 


New| 


F. A. Schanno has 


| 


| 
| 


LEADERS IN THE 


LEADERS TODAY 


Why are a few of the “big names” among past generations of 
American Industry so very much alive in this New Year, 1936? 
Because they adapt themselves to new conditions and modern 
methods — such as the Heinn loose-leaf system of cataloging 
to back up the sales force. Youthful leaders, and veteran leaders 
who keep young, are Heinn users — in almost every line of 


business. @ Write for copy of “The Catalog Question,” a de- 
tailed analysis of their modern catalog methods. THE HEIN 
COMPANY, Dept. 116, 326 W. Florida St., Milwaukee, W'S: 


| 
} 


waAl 


BRANCH OFFICES 


| 


KEE 


e Chicago — Cleveland — Detroit — Indianap 
* Minneapolis — New York — Philadelphia — 


BINDERS 


Originators of the Loose-leaf System of Cataloging 


is — Los Angeles ~ 
Pittsburgh — Rochestet 
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| It's easy enough to talk 


of prestige 
But here is the actual proof ~ 


- Stars Who Have All Broadcast 
7 Over Radio Station WINS! 


* MRS. LEONARD WOOD = ** CAPTAIN FRANK HAWKS 


oa KkkEVA LE GALLIENNE **GEORGE M. COHAN 
ers * MRS. CARMEL SNOW %*MARIO COZZI * IDA BAILEY 
- ALLEN 3% PRIMO CARNERA 4% DANIEL FROHMAN 
a kx HELEN KOUES eek MYRTLE LEONARD 9 BOB 
“yi RIPLEY kx LOUIS KATZMAN 4% FATHER HUBBARD 
De * COUNTESS ALBANI %&%** LILY PONS «ee LUCREZIA 
th BORI eek HIZI KOIKI. «=k ke GEORGE W. LEDERER 


— *%*& MARY GARDEN %*%*%*JACK DEMPSEY %*%*&* HELEN 
CHANDLER *%**JACK CURLEY %*%** DOROTHY GISH 
*%** BUGS BAER %*%** LENORE ULRICH %*%** JACK 
WHITING xk & GEORGE MAC MANUS **kK RUSS 
WESTOVER kk & MR. AND MRS. CHARLES COBURN 
**x*x BILL CORUM *&**xJIM CROWLEY *** AND SO 
MANY OTHERS OF DISTINCTION THAT IT WOULD BE 
DIFFICULT TO INCLUDE THEM ALL IN ANY LISTING. 


No wonder WINS has come to be 
known as the Oral Hall of Fame! 


Place your national spot campaigns with WINS. 


WINS 


New York 


National Representatives 
Hearst Radio, Inc. 


New York — Chicago — San Francisco 
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Morrell’s Prido Contest Has Bell Trailer 


John Morrell & Co., Ottumwa, Ia., Max G. Holland, previously with 
have launched a prize contest on Prudential Life Insurance Company | 
Prido shortening. Requirements are of America, has joined Malcolm- | 
to write a 100-word letter answer-| Howard Advertising Agency, Chi- | 
ing the question: “Do you agree, cago, as account executive. This | 
after actually using Prido in your agency has been appointed by Bell | 
own kitchen, that you get better re Trailer Company, Chicago. Radio | 
sults than with any other shorten. and magazines will be used. 
ing?’ The contest will close Jan. 31. — , 

. Appoints Miss Bernstein 
Anderson Joins Hart Miss Bertha Bernstein, formerly 

Carlyle E. Anderson has resigned | president of the Chatham Advertis- | 
from Marshall Field & Co., to be-|ing Agency, New York, has joined | 
come editor of Hart Publications,| Zinn & Meyer, Inc., in charge of a | 
Chicago, with headquarters at 300! new merchandising department for 
W. Adams St. women’s fashions, 


o l 
SEEKS TO RLY 
40 000 ACRES 


OF IOWA LAND 


WAN KILLED 1 


...- but the home folks might object! 


We'd like to quit calling our 
selves “The Des Moines Register 
and Tribune’ and change to “The 
Iowa Register and Tribune’ 
Years ago our newspaper was 
christened ‘The lowa Register’ 
That name 1s actually much more 
truthful, tells exactly where we are 
read and would prevent some con 
fusion 


centrated throughout its “city of 
Iowa.” There its 275,028 copies 
reach more than 40% of lowa’s 
635,000 families 


We ARE The Iowa 
Register and Tribune even if our 
masthead does say “Des Moines,” 
because this newspaper 1s built for 
lowans_ It 1s read in more than 
4 out of 10 homes in a billion and 
a half dollar market And you can 
capture this market inexpensively 
and effectively through ‘A’ sched. 
ules in The Des Moines Register 
and Tribune 


The Register and Tribune is 
published in Des Moines. a city of 
only 142 000 population, which 1t 
covers ]0OO But the great bulk of 
its circulation (70%: is well con 


There's something NEW at the 
crossroads of the world 


Long famous for hospitality, the 
Astor now is more enjoyable then 
ever. New restaurants to suit every 
taste and purse. New guest room 
decorations and furnishings. New 
lobby. And prices in keeping with 
the modern trend. | 


ROOMS FROM .. . £2.50 


HUTEL 
ASTOR 


TIMES SQUARE - NEW YORK 


A World-famous Address at the Crossroads of the World 


Getting Personal 


Advertising men, especially publishers, drew their share of choice 
New York automobile license numbers for 1936. Here are some of 
them: 


VA-1, VA-2 and VA-3, Vincent Astor, publisher of Today; C33, 
Walter P. Chrysler; 5U1, William Randolph Hearst, Jr.; J4, Paul 


Block; RH1, Roy Howard, chairman of Scripps-Howard Newspapers; 
GP1, Generoso Pope, publisher of J] Progresso. 


WMCA folks have a double interest in “Broadway Hostess,” the 
First National picture that opened last week. Wini Shaw, star of the 
picture, was a WMCA artist for more than a year before leaving for 
Hollywood, and George Brickler. formerly publicity director of WMCA, 
wrote the story. 


Frank R. Strong and Mrs. Strong were guests of honor at a dinner 
tendered by customers of the Rumford Press, Concord, N. H., to mark 
his 25th year with the company. Among those present were F D. Car- 
ruthers, Foreign Affairs; Earle Pearson, A. F. A.; Peter Vischer, Polo; 
A. E. Griffiths, Readers’ Digest; A. C. Cole, Popular Science; David P. 
Page, Forum; C. F. Baecker, Asia; H. L. Stone and G. Jackson, 
Yachting; and William E. Mears, Haurper’s.Mr. Strong was presented 
with a motion picture camera and projector. . . 

Another affair of this kind will be held Feb. 4 in honor of Harry 
Edwin Roden, news editor of Shears, who has devoted twenty years to 
the service of the paper package industry. More than 1,000 persons 
have made reservations for the dinner, which will be held in the grand 
ballroom of the Pennsylvania. 


Frank A. Blair, v.p. of the Centaur Company, and president of the 
Proprietary Association, who has already been honored with more 
than his share of testimonial dinners, is hoping no one will take notice 
that he began his fortieth year in the proprietary field this month. 

Taking alarm at the falling birth rate, Henri Morin de Linclays, 
g.m. of the French Line in the U. S., is offering a special bonus of 
$125 to each employe achieving parenthood. Multiple births will be 
scored as singles for bonus purposes. . 


Mrs. Hattie Silverman, widow of Variety's great publisher, gave a 
dinner for Martha Deane at which only foods advertised on the air 
by the WOR home economics expert were served. The Silverman 
dog, invited to the feast, partook heartily of Red Heart dog food. . . 


H. B. LeQuatte, president of Churchill-Hall, addressed the New 
York Rotary Dec. 26 on, “The Social Effects of Advertising.” 

W. E. Haensler, newly-appointed institutional sales manager of 
General Foods and former agency man, advanced to a captaincy during 
the World War, was cited twice in divisional orders and was awarded 
the Croix de Guerre. . . 

For distinguished service in connection with the annual stag of 
Chicago Post 170, American Legion, Ernie Roscher, St. Louis Post- 
Dispatch, has been awarded one of the largest, if not most valuable, 
medals ever struck. .. At the same gathering, Edgar Miller, artist who 
painted the murals for the famous stag room of the Tavern Club, 
Chicago, explained the purport of the work. The general heading he 
gave as “Burlesque on Ambition,’ and not, as most advertising men 
supposed, “Love Through the Ages.” 

The Chicago Evening American recalls that advertising interests 
once raised money for their favorite charity by an annual baseball 
game between a picked team and that of the Agate Club. It seems 
that Homer Buckley pitched for the ad men, with James Dunlap as 
his catcher. The Agate Club twirler was Elmore Patterson. Others 
who performed heroic feats were the Maxwell boys (all four of them) 
B. J. Mullaney, Bill McJunkin, Ray Schaefer, Fred Slayton, Ben Pitts- 
ford, Kenny Clark and Sylvester Blish. The baseball games were 
discontinued when arms began to creak from the ravages of age. . 

Best thumb-nail sketch of WHAT LIFE DOES TO YUH-——Harford 
Powel, writing of Roy Durstine in Advertising & Selling: “It was hard 
to betieve that the carefree and rollicking troubadour of the Princeton 
Tiger had turned into this soberly clad and determined executive.” 

H. Preston Peters, vice-president and Eastern manager of Free & 
Sleininger, radio reps, has sailed for Guatemala with his bride, the 
former Marjorie Hodgsdon, of Old Lyme, Conn. Mrs. Peters owns a 
coffee plantation in Guatemala. 

Col. J. A. Kick, advertising director of General Tire & Rubber Co., 
Akron, quoted a former sales executive of Curtis Publishing Company 
in addressing the advertising class of the University of Akron the 
other day: “I attribute my success to fallen arches. When I became 
unable to use my feet I had to use my head.” .. . 

W. H. Loviner, district manager of Cities Service Oil Company, 
has received a commission as ‘Admiral in the Great Navy of the 
State of Nebraska.” J. H. Lemmon, vice-president of Klau-Van 
Pietersom-Dunlap Associates, Milwaukee, is recovering from an attack 
of the mumps. . 

Daniel Boone Jacobs, sales promotion manager, Seaman-Patrick 
Paper Company, defeated all competitors in a “Worst Necktie” contest 
held by the Adcraft Club of Detroit. He appeared in a cream-colored 
creation which left the judges speechless. John M. Bonbright, Camp. 
bell-Ewald Company, was victorious in the “Whaddya Know” contest 
held at the same time, failing in only five of a long list of questions. . 

J. C. Clark, for 24 years secretary and treasurer of the Age-Herald 
and News, Birmingham, received a handsome watch at the hands of 
his publisher, Victor Hanson, at a holiday dinner. . . Grafton B. Per- 
kins, advertising manager of Lever Brothers, has announced the en- 
gagement of his daughter, Deborah, to James M. Carlisle, student at 
Yale Law School. Miss Perkins is a senior at Smith College. 

Richard H. Wile and Charles Helfman won the open pair contract 
bridge tournament sponsored by the Greater Buffalo Advertising Club, 
receiving a handsome trophy... Read and envy: James M. Riddle, who 
recently gave up his string of farm papers, sailed Jan. 2 for Havana, 
accompanied by Mrs. Riddle. The couple will visit the Canal Zone 
and Pacific Coast before returning to Chicago about March 1. 

Edward S. Morse, a.m. of the Celanese Corporation, spent his holi- 
days gazing in awe and admiration at Ellen Ely, his new baby girl. 
Ellen is lucky to have as her mother the former Judith English, promi- 
nent in advertising before her marriage as a writer on fashion accounts 
and the daughter and sister of the newspaper executives. . . 

Mrs. H. A. Condon Barler and Roy S. Durstine (BBDO) have an- 
nounced the marriage of their daughter, Harriet Celia Durstine, to 
William A. Briggs. They were secretly wed Oct. 12, and the bride made 
her debut last week at the Pierre. The groom is a student at Yale. 

A. Jay Segal, United space buyer, admits to having been vessed 
by the right party. Either the date for the wedding has not been set, 
or he is keeping it a secret for the time being. . 


Name of Agency 


Is Sales Point 
In Dealer Push 


St. Louis, Mo., Dec. 31.—Griese- 
dieck Bros., St. Louis brewers, this 
week utilized the name of the An- 
fenger Advertising Agency of this 
city as an important sales point in 
a special dealer promotion for light 
lager beer in the new “Handy” 
bottle. 

A full-size container of the brew, 
together with a bulletin describing 
adoption of the new bottle and An. 
fenger advertising for Griesedieck, 
was delivered by Western Union 
messengers to all licensed dealers in 
St. Louis and suburbs. A yellow tag 
attached to each bottle gave the 
name of the agency, in charge of 
the campaign in which the new 
bottle is featured. 

The tag read: “With the compli- 
ments of Griesedieck Bros., St. Louis. 
This is HANDY, ‘America’s Newest 
Bottle for St. Louis’ Favorite Beer.’ 
The story of its introduction to the 
St. Louis market is included. Adver- 
tising by Anfenger. Chestnut 6380.” 

Consumer advertising on Griese- 
dieck beer in the Handy bottle has 
included space in all local newspa- 
pers, street car dash signs, truck 
banners, counter and window dis- 
play cards, window streamers, 50- 
foot painted bulletins. 

Griesedieck claims to have been 
the first brewery west of the Missis- 
sippi River to adopt the short Handy 
bottle. It is promoted as Handy 
to buy, handle, cool, and serve. 


Kelly, Tucker Start 
Publicity Organization 

John Kelly, publicity director of 
Batten, Barton, Durstine & Osborn, 
Inc., has resigned to establish an in- 
dependent publicity and public rela- 
tions business with Glenn I. Tucker, 
former public relations director of 
Radio Corporation of America. 

Mr. Kelly, after years in American 
and European newspaper work 
joined N. W.’ Ayer & Son’s publicity 
department and later went to George 
Batten Company to establish a pub- 
licity department. Mr. Tucker also 
at one time was associated with 
N. W. Aver and for many years was 
the New York World’s White House 
correspondent. 


Predict Increase in 


Illinois Sales Tax 
An increase in the Illinois sales 
tax from 3 to 4 per cent within the 
next six months was predicted last 
week by political experts, on the 
basis of the relief crisis in that state. 
Pleas to Washington for further fed- 
eral funds for Illinois relief had re- 
ceived no answer. 


Jack Green 


JACK GREEN, who designed the advertise- 
ment on the opposite page, was awarded the 
Walker $1,000 prize, by a jury of men well 
known in the graphic arts, for the entry best 
expressing the significance of the printed pic- 
ture Mr. Thurman Rotan contributed the 
photograph of the cat, and shares the honot 
of the prize. 


Mr. Jack Green 1s 
25, a native New 
Yorker, pretty much 
unknown except t 
his students at tne 
Commercial Illustra 
tion Studios where 
he teaches advertis 
ing arts and aspires 
to a dual career aS 
art director and in- 
dustrial designer 


Thurman Rotan 


Mr. Thurman Rotan, 32, soft speaking Texa". 
is better known for his photographs in 4°: 
vertising and other journals and because ©! 
his recent picture book ‘Five Cats ‘from 
Siam” (McBride). He is staff photograp?™ 
with the Frick Art Reference Library. 


WALKER $1,000 COMPETITION 


es of the | a 
© Walker Engraving Corporation 
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McGRAW-HILL HEAD 


———) 


James H. McGraw, Jr. 


New York, Dec. 31.—James H. 
McGraw, Jr., was elected chairman 
of the board, McGraw-Hill Publishing 
Company, at a directors’ meeting 
Dee. 27. He succeeds his father, 
James H. McGraw, founder of the 
company and its head for more than 


half a century, who becomes honor- 
ary chairman and will continue as a| 
member of the board. 

Malcolm Muir, president of the 
company since 1928, continues “4 
that capacity. | 

James H. McGraw, Jr., has been. 
connected with McGraw-Hill Pub- 
lishing Company for twenty years. 
He has served as treasurer and was} 
executive vice-president and _ vice-| 
chairman of the board at the time of | 


his elevation to the chairmanship. 


WEIGHT IS UP, 
REVENUE DOWN. 
ON ADVERTISING 


Post Office Department 
Makes Annual Report 


Washington, D. C., Dec. 30—-The 


weight of advertising portions of 
publications subject to Post Office | 
Department zone rates mailed dur- 
ing the last fiscal year, was 335,395,- 
186 pounds, according to the report 
of Postmaster General Farley. 

There was collected for the adver- 
tising portions of the publications, 
$7,773,864, or an average of 2.3 cents 
a pound. This was an increase of 
35,552,246 pounds and a decrease of 
$1,182,515 in postage as compared 
with the previous year. 

The weight of the reading portions 
of such publications was 535,180,521 
pounds, and the postage collected 
thereon $8,047,033 as compared with 
484,194,565 pounds and_ $7,278,786 
postage during the previous year. 


Get Special Rate 


The report notes that the weight 
of mailings of newspapers and 
periodicals published by and in the 
interest of religious, educational, 
scientific, philanthropic, agricultural, 
labor and fraternal organizations at 
the special flat rate of 1% cents a 
ound during the fiscal year 1935 
Yas 103,587,710 pounds, on which 
$1557,556 postage was collected. 
The Postmaster General commented: 

“It is estimated that $1,760,991 
‘ould have been collected on these 
wublications if their advertising had 
fen subject to the zone rates ap- 
‘licable to other publications. 

“At the close of the year there 
‘ere 9.631 post offices at which pub- 
‘ations were entered as_ second 
‘ass matter. Of total postage paid 

Pound rates, 76.13 per cent was 
ollected at 50 post offices. 

Fees for admission of publications 
‘S second-class matter were reduced 
Y the act of June 26, 1934, from 
00 to $25, in the case of publica- 
Nons having a circulation not ex-' 


ceeding 2,000 copies and $50 for pub- 
lications having a circulation greater 
than 2,000 but not more than 5,000.) 
Above that number the fee is $100. | 

Postmaster General Farley said: | 
“It was anticipated that material | 
reduction in the fees would result | 
in a considerable increase in the 
number of applications for second- 
class entry. However only 10 more 
applications were received than dur- 
ing the previvus year.” Collections 
amounted to $57,650 from this source 
as compared with $64,370 in 1934. 

It was reported that while the trial 
use of advertising mail addressed 
“Patron (or Householder)” has been 
discontinued, it is still in force in- 
sofar as boxholders and rural and 
star-routes are concerned. 

The Postmaster General urged in 
his report that there be no imme- 
diate restoration of the former 2-cent 
rate on first class mail, stating that 
it would result in “a large postal 
deficit.” The present 3-cent rate ex- 
pires by law July 1, 1937. 
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Mrs. Buckley Dies | 


Mrs. Mary J. Buckley, 76, mother | 
of William and Homer J. Buckley, | 
executives of Buckley Dement & Co., | 
Chicago, died Dec. 28. 


100 Rotogravure 
Sections Carry 
Flexees’ Story 


New York, Dec. 31.--Using the 
same type of copy as last year, 
Artistic Foundations, Inc., manufac- 
turer of Flexees, plans a 50 per cent 
increase in its 1936 appropriation. 

As an opener, the company is 
staging its January sale in which 
tour specific items at reduced prices 
are stressed in copy. Being the only 
sale the organization features, it 
has earned enthusiastic cooperation 
of the retail trade. 

Pictures Tell Story 

The sale will be advertised by Ar- 
tistic Foundations in 19 newspapers 
otf key cities from coast-to-coast. 
The promotion material, among 
which is store and window display 
material, includes newspaper mats, 


and a large retail lineage on the 
garments will appear during the 
month. 


Straight copy will follow on the 
main selling features. Nearly 100 
Sunday rotogravure mewspaper sec- 
tions will carry this advertising, 


jalong with leading women’s maga- 
| zines. 
| The step-up in the Flexees appro- 
| priation, according to M. 
president, gives the line the largest 
advertising program in the industry. 
The company started four years ago 
j and has progressed to a $2,000,000 
annual volume. It was the first 
paievoner lions in its tield to utilize 
Lastex. 

Hirshon Garfield, 
agency, and Arthur Hirshon account 
executive. 


Synthetic Type 
—Is{Introduced 


Chicago, Jan. 2-—-A new method 
of setting display heads for plano- 
graph or offset work is being put 
on the market by the Fototype Com- 
pany, Chicago, in its Fototype alpha- 
bets. 

Various type styles are furnished 
in the form of fonts of cardboard 
letters which are set into a specially 
designed composing “stick” which 
aligns the letters as they are set 
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into it. The lines are then ready for 
‘immediate use on the layout, no 
|proofs being necessary. 

The system is attracting consider- 
able attention because of its sim- 
|plicity and the speed with which 
|headings may be set. The fact that 
the letters are die-cut and self-align- 
|ing makes it possible for the most 
‘inexperienced operator to produce 
‘attractive typographic effects. 

This system is proving valuable 
in making reverse headings. A group 
of headings is set, from which a 
negative photostat is made and past- 
fed on the layout. 

A four-page folder has been issued 
| showing the type faces available. 


| Radio py rae 


Committee Organized 


| Organization of a Federal Radio 
Education Committee has been an- 
nounced by the Federal Communica- 
tions Commission, Washington, D. 
C. Dr. John W. Studebaker, U. S. 
Commissioner of Education, has been 
named chairman. 

Members include: 
worth, vice-chairman, National 
Broadcasting Company; Leo Fitz- 
patrick, president, National Associa- 
tion of Broadcasters; and William 
|S. Paley, president, Columbia Broad- 
‘asting System. 
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a 50% CONSCIOUSLY male heads of families interviewed 
and 61 per cent of the 1,340 female 


car heads of families answered the first 


es ; BUY ON STRENGTH of this series of questions in the 

C= affirmative. The average for the 

; ¥ ltotal of 2,517 interviews was 59.9% 
per cent, 


mm OF ADVERTISING 


per cent, while 38.94 per cent 
a claimed they were not influenced by 

‘eis advertising to this extent. 
Ability of Copy t0 Influence The 1,510 persons who answered 
i“yves” to 10-a mentioned 563  na- 
Sales Is Studied ‘tionally-advertised products a total 
of 1,621 times in replying to 10-b. 
Few well-known brands in the na- 
Editor's Note: This is the seventh | tional field escaped mention. Those 
of a series analyzing the results of | receiving the greatest number of 
an investigation of consumer belief | mentions are listed in the accom- 

in advertising made during the early | panying table. (Table M.) 

a summer of this year by ADVERTISING | How They Ranked Reasons 
Ace with the assistance of an ad- 

* visory committee of eight advertis- Question 10-c was designed to 
> ing men and women, The field | give the respondents a choice of 
work, which was done by Ross-Fed- | ¢oyy specific answers. “Claim of 


eral Research Corporation, netted 
2,517 completed personal interviews 
in ten cities. 

The complete questionnaire used, 
and the results of questions 1, 2, 3. 


| quality or performance,’ ranked 
highest in the 1,630 instances, which 
included seven mentions where the 
brand name was not made available 


4, 5, 6 and the related questions 7, | for the preceding tabulation. Com- 
8, 9 were discussed in the Oct, 28, | plete results are as follows: 
Men Women Total 
No. % No. % No. % 
Number of reasons given......... 705 100 925 100 1650 100 
Influenced by: 
Claim of quality or performance. .542 76.88 710 76.76 1252 76.81 
Reputation of manufacturer....... 117 16.60 143 15.46 260 16.95 
rs CORVORIONCE OF UNAS. sc ic iGecniad es 156 22.13 143 15.46 299 18.34 
“s OE EE ee 59 «8.37 105 11.35 164 10.06 
See os ney wie go are ROD 37 5.25 108 11.68 145 8.90 


7 Nov. 18, Dee. } B Dee. 16, Dec. 23 end 


Dec. 30 issues. The current install- | tives in charge of the survey was 


Those unable to answer were 1.07 | 


The committee of research execu- | 


Fifty-eight per cent of the 1,177) 


| 
| 
} 
| 
| 


| 


ment deals with the ability of adver- | more interested in the inferences 
tising to create sales without other | which could be drawn from the re- 
assistance. Additional material from | p\jes than in the actual answers. | 
‘ , wi se i ture Ba : ee ae 
the study will be presented in futu Literally, the results indicate con- 
ania scious reactions to advertising, 


All of the factual data used in 
these analyses has been prepared by 
Ross-Federal Research Corporation, 
but all conclusions drawn and all 
interpretative comments are those of 


which, while interesting and impor- 
tant in view of the scrutiny to 
which the public is subjecting ad- 
vertising at this time, are considered 


h li P perctarncendlatdiy yet of little value in weighing the ef- 
the editors of ApvERTISING AGE. fectiveness of copy. 
New York, Jan. 2.—(10-a) Have Consequently, it was not intend. 


you ever consciously purchased ajed that the answers would disclose 
product on the strength of an adver-|the number of consumers who are 
tisement alone? (10-b) What brand?|influenced by advertising. The ob- 


(10-c) What in the advertisement in- 
duced you to make the purchase? 


jective was to secure an indication 
of the 


number who have no fault 


inelien 
THE 
TACOMA 


SEAT TLE 
MARKETS 


mo» TACOMA- 


i SEATTLE 
mm 6p aat ONE low cost! 


| yl mailbag has solved a high cost problem for the 

national advertiser who wants to tap the Tacoma- 
Seattle market. Mail replies to CBS-Don Lee programs— 

f as well as to sectional and local programs—show that 
KVI's listener audience is on a par with its strong signal 
strength at 570 kc 


FREE & SLEININGER 


Mail has come in almost equal percentages from 
Tacoma, Seattle and the cities and towns in the Puget 


¢ 


Sound basin from the Canadian border to Centralia. 


This is due, first 
secondly, to CBS 
approximately 90°, 


to KVI's 1 mV signal strength and 
program preference which occupies 
of KVI open time . 


KVI offers two complete markets at the price of one to 


the sponsor of national programs or to the spot broad 
caster 


VI..TACOM 


PIONEER COLUMBIA NETWORK 
STATION IN THE PACIFIC NORTHWEST 


Free & Sleininger. Inc., national representatives, have a money- 
saving story to tell you about KVI. 
your next radio schedule. 


Hear it before you make up 


Classification Breakdown of Products Purchased on Strength of Advertising, Including Brands Most 


Frequently Mentioned. 


Number of 


Products 


Product: Men 


Antiseptics 


PUR ORNEIOR: 6 o6c cca dnb ei SOR Ed HERO 


Auto Accessories 
Beverages: 
Whiskey and Beer 


Soft Drinks 


Coffee, Tea, Cocoa... 


Candy and Gum 
Cosmetics: 
Creams, 


DPUS PROAUGUE cc cevvvcercccenesencie 


Foods: 
Cereals 
Gelatin . 
Flour and 


3aking Products..... 


CODIGE. 6.6645 ee REK HEEL o0400o PNR REOY 


Yeast 
Salad 
Cheese 


Dressing 


ES eae eee ie kad REDE E DSSS BOGS 
Miscellaneous 
Gasoline 


ee MERTON TER CEA UCCTR TTT 


Household Supplies & Equipment 


SB ee ore eee eee ee eee ee eee ee 


Shaving Supplies: 
Razors 
Blades 


MORDS BH CrORME 6c vcsccvicdovanvess 


Shoe Supplies 
Soaps: 
Toilet 


EPEOAEE 6etinwds pes Kee 4Se da BESO 


Laundry Supplies 
MMR So. Caton i ato ndle kg be ke oS a 
Tobacco Products: 

Cigarettes 


J) ee 
Dentifrices & 


jrushes. 


Wearing Apparel ............. 


BEIMCGIIBNGOUR oi caccvesecetvacceessas 


Grand Totals 


to find with the general run of ad- 
vertising. 


Product’s Merit Important 


It was unlikely, in the opinion of 


the committee, that anyone who 
really thinks he should be on his 
guard against advertising, or who 


thinks he has been misled by adver- 
tising, even in one instance, would 
admit to being consciously _ in- 
fluenced by advertising. The _ ten- 
dency toward a general reaction to 
all advertising has been well dem- 
onstrated, although other sections 
of this study indicate some second- 
ary deviations. 


Many of the products mentioned 
as having been so advertised as to 
induce a trial have been widely 
criticised for their advertising by 
other consumers. In this connec- 
tion, there is the point that in some 
instances the respondents may not 
have been familiar with the adver- 
tising mentioned, despite their dec- 
larations to the contrary. 


This supposition is supported by 
answers to other questions showing 
confusion in consumers’ minds _ be- 
tween products and their advertis- 
ing. 

If the user is satisfied with the 
product, he shows the tendency to 
approve its advertising, though he 
may criticise the same type of copy 
when employed for a product he 
does not use. On the other hand, 
if he considers an advertised prod- 
uct poor value, or unsatisfactory 
for any reason, he will condemn its 
advertising, no matter how ethical 
it may actually be. The tendency to 


Number of Mentions 


accept advertising per se as assur- 
}ance of the value desired has al- 
|jready been strikingly demonstrated 
in this study. 

Literal Interpretation Dangerous 
Consequently, if one wishes to 
consider literally the results from 
the questions reported upon in this 
installment, it should be remem- 
bered that the endorsements are 
shared by the product. 

This series of questions, and oth- 
ers, have revealed facts indicating 
that advertising as a whole has 
gained a certain measure of toler- 
ance because of the general excel- 
lence of advertised goods. Natur- 
ally, it does not follow that objec- 
tionable copy can be condoned for 
this reason, or that objectionable 
advertising does not lower the ef- 
fectiveness of all advertising. 


“3 in 1” Oil Company 
| Acquired by Boyle 
Three-in-One Oil Company, maker 
of oil and furniture polish, and sub- 
sidiary of Sterling Products, Ine.. 
Wheeling, W. Va., has been sold to 
A. 8S. Boyle Company, Cincinnati, 
maker of Old English wax and Waxer 
Polisher, plastic wood and Rug Sta 
The A. S. Boyle Company is owned 
by American Products Company. 
The trade-mark “Three-in-One” 
will be retained. 


| Doherty Promoted 


Frank J. Doherty, with the agency 
for ten years, has been elected a vice- 
| president of Pedlar & Ryan, Ince., 


! 


| New York. 


Most Often 


Number of Mentions 


tioned Male Female Total Mentioned Male Female Total 
15 17 24 41 Pepsodent ......... 3 10 13 
ee ee ee 5 4 9 
7 22 t 26 SE ‘sc /AhG0 0 ba deske ce 06 hd 10 2 12 
0 re ee et 6 0 " 
ao.) eres 2 1 3 
4 4 1 5 Johnson's Polish ... cane. "Ss 0 } 
14 14 10 24 po) er er ee 5 0 5 
0” ANA a ee 0 5 5 
12 10 23 13 OE! a 7 1 § 
CPOE Svc tn vy es0 aw ke ete 0 7 7 
COGMOREE pb anc dade aaennn 0 6 6 
19 29 57 86 Chase & Sanborn Coffee.. 14 18 32 
Maxwell House ....ccrvees 4 15 19 
Tender Leaf Tea......... 1 6 7 
6 5 + 9 WHO ED cisbitciaseaecens 2 1 3 
32 18 93 111 Campana’'s Italian Balm... 12 22 4 
Lire See oc cce pen wees 0 25 25 
Pe sae awgeceneak kadion 1 Ss 9 
10 0 32 2 a” i eo 0 15 15 
Cre eis sct eickseetace een 0 5 5 
13 12 13 25 DI kWecny ead cae eae hs o 5 3 8 
ret re 2 2 4 
Admiracion Shampoo 0 3 3 
6 64 96 160 PES SS ere rarer 18 9 27 
Wee. GED sic hexkea ieee 12 13 25 
tem Cough Syrup........ 3 8 11 
Crazy Water Crystals.... 9 7 7 
Cee Acad ehke Chee bawe ebaea 3 3 6 
EE PPT ee rTere re Tre cre 2 4 6 
BOT BRODGCICR . cs cccievrsin l 5 6 
19 15 34 49 WE MMOEIOE: bbs sreseedocaenece 5 17 22 
4 2 10 12 CRN Rt foe oe eis nS wie ore oe Oe 2 5 7 
24 4 70 74 DIET nc cesses eesavns 1 17 18 
ere eee 0 12 12 
EA eS ee eae ee 0 6 6 
4 9 42 51 Heins Products .....cce+> 1 8 9 
Campbell's Soup «.i.c06. 2 6 8 
Broadcast Corn Beef Hash 1 5 6 
4 5 5 10 Fleischmann’s ......-eee: 3 3 6 
5 0 14 14 ene e ED 2k kee wore.t oe wD e 0 8 S 
3 4 4 8 Ee eecdtewvanrer ceva sa 2 4 6 
4 2 4 6 
2 1 2 3 
s 3 6 9 
24 5 28 33 Birdseye Frosted Foods.. 0 4 4 
13 36 4 40 —POMOOG. .i¢i¢abeaRSwEGESS 14 1 15 
PE: ib ebatenvaeeh eae ed 6 1 7 
7 4 9 13 OE Ee ee eee ee 0 4 4 
Be ge og. ee oe eee 3 0 3 
E2 9 46 75 Gq. E. Refrigerator....... 4 2 6 
ob.) eee ee 1 3 i 
SORBONNE Wak ....022655 1 3 1 
Old English Wax......... 1 } i 
3 4 1 5 
' 13 8 21 oy a 7 2 9 
Stewart-Warner 2 3 > 
2 2 0 2 
6 19 1 20 CRORES bocce nce tea rs fbee 10 0 10 
Pp ckeesiaaee ehbdeagoss 5 ] 6 
12 41 1 42 ND raise PhS CRA DADE 7 1 8 
ee 5 5 
ES ier 5 5 
PRIMING. 0. 548csaneseone 5 B 5 
CEES sc cceveaerdiveade 5 .* 5 
8 6 6 12 SS) ee 2 2 $ 
11 24 82 106 See eee eee ee Cee re 25 29 
PRONG. 844% 60.006 s 2.000 3 19 22 
Fe, MICO CTO CIEE TC 9 13 22 
WOOGDUY GE .cccasaae 1 10 11 
CS 3.8 Si. 8 84> 6A 2 9 11 
17 12 52 64 3. , Peer eer ene Tree 1 14 15 
0 ee ee ae ee 3 12 15 
ere Pee eae eee 1 8 9 
7 4 11 15 PRBTOCRAIADE civic ce vane 2 4 6 
§ 10 1 11 OGETORE ceived cciscess 4 0 4 
12 55 21 76 Riseey BAe. 666 6csascens 10 5 15 
PPRARIE BEOTTIG occa eeveees 9 3 12 
Kentucky Winners ...... 9 2 11 
ee SPO Neer rere r re 6 2 8 
8 10 0 10 i ae 4 re 3 0 3 
22 94 lod 198 PREG RE is.5.5.06 seme ee nes 40 44 S4 
NET ies ake e base a8 OE HAO 17 11 28 
PEON se tide as ede POS 5 7 12 
oe: EOE ceeHecicce en enis 7 5 12 
45 50 26 76 APVOW TOtR .i sce cee ces 9 0 9 
Regal Shoes 4 0 4 
Stetson Hats ....... 2 2 4 
13 8 6 14 
3 666 955 1621 


Frigidaire B. T. 
Breaks Former Records 


Total membership in the 1935 B. T. 
U, club of Frigidaire Corporation. 
Dayton, O., will approximate 3,000 
men, shattering all previous member- 
ship records, according to Frank R. 
Pierce, manager, of Frigidaire’s 
household division. Membership is 
based on quota attainments. 

Closing of the 1935 club, on Jan. 1, 
marked the start of selection of 185 
national sales leaders, three being 
chosen in each sales district. These 
men will be honor attendants at 1936 
conventions in various cities. From 
these 185 leaders there will be chosen 
three club officers for special awards 


Maine Launches Radio 


Program in New York 


The Maine Development Commis 
sion has inaugurated an advertising 
|program in metropolitan New York 
on behalf of Maine farm and sea 
foodstuffs. The campaign will be 
based on the food program of Martha 
Deane over WOR. Grocery and pro- 
vision organizations will push the 
particular Maine product which Miss 
Deane will feature from time to time 

The last Maine legislature voted 


25,000 for food advertising. News 
papers, magazines and radio will be 
used. 


Walgreen, Hook Trade 

Walgreen Company, drug chaln. 
|has purchased five stores from Ho iL 
|Drug Company in Louisville, KY- 
and sold Hook seven stores in In 
|dianapolis, Ind. The transaction T® 
/'moves Walgreen Company from t P 
Indianapolis field, and Hook from 
| Louisville. 
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“GOOD BUSINESS” 


By ROGER L. WENSLEY 
President, G. M. Basford Company 


Most wide awake industrial 
producers are concerned today with introducing new prod- 
ucts or finding new markets for their present products. The 
successful ones are following a definite formula: Market 
exploration plus business paper advertising plus sales 
organization. 

1. Exploration of new markets determines whether the 
potential is large enough to justify cultivation, inquiries into 
buying practices and the selling machinery and methods 
required to capture the market. 

2. After this, advertising is run in the business publica- 
tions reaching the buying factors in the new market. Pro- 
spective buyers are acquainted with the merits of the 
product being advertised to break down their resistance 
and pave the way for the salesmen, thus saving sales- 
men’s time and making it easier for them to present the 
new product. 

3. Finally the sales organization follows through on the 
findings of the market study and cashes in on the favorable 
attitude of the market that the business paper advertising 
has created. While it is usually this third factor in the sell- 
ina equation that actually gets the business, the other two 
factors make it easier for the salesmen to sell and enable 
them to sell in larger volume. 

The greatest successes in industrial marketing are those 
where consistent use has been made of the entire marketing 


formula, including adequate advertising in business papers. 


NO. 22 OF A SERIES 


Roger L. Wensley, President of the 
a. M. Basford Company, is a mining 
engineer who has risen to prominence 
n the advertising business in a few 
years The G. M. Basford Company 
was organized in 1916 Mr. Wensley 
became its president ten years later 
Today it is one of the leading indus 
trial advertising agencies In 1934, it 
achieved second position amon 

ties in the amount of pages placed in 
A.B. P. paper 


This advertisement and those to follow 
it are sponsored by these business 
papers: 


Advertising Age (ABC-ABP) 
100 E. Ohio St., Chicago 


American Restaurant (ABC) 
5 S. Wabash Ave., Chicago 


Automobile Digest (ABC) 
22 E. Twelfth St., Cincinnati 


Bakers’ Helper (ABC-ABP) 
332 S. Wells St., Chicago 


Bakers’ Weekly (ABC-ABP) 
45 W. 45th St., New York 


Boot & Shoe Recorder (ABC-ABP) 
239 W. 39th St., New York 


Domestic Enginering (ABC-ABP) 
1900 Prairie Ave., Chicago 


Farm Implement News (ABC) 
431 S. Dearborn St., Chicago 


Hospital Management (ABC-ABP) 
612 N. Michigan Ave., Chicago 


Jewelers’ Circular-Keystone (ABC-ABP) 
239 W. 39th St., New York 


Milk Plant Monthly (ABC) 
327 S. La Salle St., Chicago 


National Provisioner (ABC-ABP) 
407 S. Dearborn St., Chicago 


Paper Industry, The (ABC-ABP) 
333 N. Michigan Ave., Chicago 


Paper Mill & Wood Pulp News (ABC-ABP) 
1440 Broadway, New York 


Steel (ABC-ABP) 
Penton Bldg., Cleveland 


Welding Engineer (ABC-ABP) 
608 S. Dearborn St., Chicago 
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LIQUOR FIRST CLASSIFICATION IN ’35—OTHER HIG 


ADVERTISING AGE 


1935 WITNESSED © 
NEW SHIFTS IN 
DISTRIBUTION 


Chicago, Jan. 2.--The distribution 
front boiled in 1935, particularly dur- 
ing the last half, presaging some 
interesting developments in 1936, un- 
less all signs fail, 

One of the most significant events 
of the year was the withdrawal of 
Marshall Field & Co., Chicago, from 
the jobbing field, to concentrate upon 
sale of its own manufactured lines. 
Its decision precipitated a sharp de- 
bate as to the value of the jobber. 

Equally interesting was a revolt of 
drug jobbers against insufficient mar- 
gins on small orders. Many jobbers 
refused to handle split packages and 
as a result manufacturers have had 
some difficulty in servicing dealers. 
This situation has not yet been 
ironed out. 


New Auto Outlet 


The Boston Store, operating in the 
Chicago department store field, under- 
took to sell automobiles during the 
early part of 1935, taking the agency 
for the Nash and Lafayette. The ex- 
periment was not especially success- 
ful, it was reported. 

Radio Manufacturers Service, 
Philadelphia, made an important in- 
novation when it arranged with West- 
ern Union Telegraph Company to re- 
ceive radio repair calls. The service 
organization was formed by Philco 
as an aid to owners and repair men, 

Kroger Grocery & Baking Com- 
pany, Cincinnati, took on the film 
business as a side line last spring. 

5. S. Kresge Company, operating a 
chain of variety stores, added drug 


N 


j}ice to out-of-town customers. 
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jumbo charts for solicitations, 


, court exhibits, and for instructing CLEVELAND 


large groups; as murals; for building store 


Because they're so CLEAR, they're QUICKLY and reasonably made. 
and convention exhibits; or think of uses in 


finding many new uses—as striking window 


GIANT PRINTS 


You've never seen CLEARER, more DETAILED your business! 
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departments in several cities. R. H. 
Macy & Co., New York, issued a cat- 
alog in an effort to extend its serv- 
Fuller 
Brush Company, Hartford, Conn., 
gave customers a chance to order be- 
tween salesmen’s calls by issuing a 
million or more “manuals.” 

The fight between chains and in- 
dependents resulted in formation of 
American Institute of Fair Competi- 
tion at Dayton, O., to “act as an audit 
bureau of manufacturers’ policies.” 


Oil Jobbers’ Charges 


Oil 
often 


charged that 
in order to em- 
barrass the jobber and demanded 
legislation forcing the integrated 
companies to segregate their ac- 
counting. 

The specialty jobber developed into 
an important factor, according to 
some experts. He differs from the 
ordinary jobber in that he covers a 
smaller territory and does it more 
intensively than anyone else. 

Great Atlantic & Pacific Tea Com- 
pany stocked liquors in most of its 
stores in States where this trade is 
legitimate. The consumer coopera- 
tive continued to grow, according to 
government figures. 

International Cellucotton Company, 
Chicago, made drastic changes in its 
distribution set-up on Quest, Kotex 
and Kleenex. The company re-pur- 
chased stocks from wholesalers, then 
appointed an entirely new list of job- 
bers designed as “factors,” or sales 
representatives. 

A new voluntary chain appeared in 
the Southwestern dry goods field, 
with Smith-McCord-Townsend Com- 
pany, of Kansas City, as the central 


jobbers 


sell at a loss 


house. The new organization is 
known as Master Products Associa- 
tion. 


Make ‘Progress 
In Banishing 
Untrue Claims 


Chicago, Jan. 2.—-Definite progress 
in elimination of unfair or untruth- 


ful advertising copy was made in 
1935, largely as the result of efforts 


of organized advertising itself. In 


} addition, the Federal Trade Commis- 
| sion 
| vertising. 


maintained its scrutiny of ad- 

This work will be carried into 
1936, with the Advertising Federa- 
tion of America waging a campaign 
in behalf of truth in advertising. 

Resolutions favoring such a cam- 
paign were widely adopted during 
1935. Sentiment that self-regulation 
or outside control are the only alter- 
natives was expressed by almost 
every advertising association holding 
a convention. The retail field con- 
curred in this view through the sales 
promotion division of the National 
Retail Dry Goods Association. 

The Proprietary Association took 
steps to check claims of members 
made in advertising through a new 
scientific section. As a result of the 
association's efforts, advertisers 
spending $40,000,000 a year are vol- 
untarily submitting their copy for 
censorship before it appears in print. 


Bakers’ Sales Good 


But Profits Light | 


The past year showed increased 
tonnage and increased dollar sales 
for 75 per cent of the country’s 
bakers, although only 44 per cent 
showed increased profits, according 
to the annual survey of Bakers’ 
Helper, Chicago. 

Many bakers indicated that con- 


sumption of baked goods in 1935 was 
as high as, or higher than 1934. 
During 1935, 86 per cent of all bakers 
made normal or above normal pur- 
chases of plant equipment. 


Death Takes Sargeant 


William H. Sargeant, 67, who rose 
from office boy to president of Massa- 
chusetts Mutual Life Insurance Com- 
pany, Springfield, died in Boston Dec. 
28, following an operation. Mr. Sar- 
geant, who had been president of the 
company since 1908, was also chair- 
man of the Morris Plan Company, 
Springfield. 


refiners | 


RADIO RESEARCH 


PRIMARY PROJECT 
OF FOUNDATION 


| New York, Jan. 2.-With research 
|thoroughly de-bunked, the Associa- 
‘tion of National Advertisers set the 
stage for a fresh start in 1936 with 
formation of the Advertising Re- 
search Foundation. Five projects 
have been approved and work has be- 
gun on several. American Associa- 
tion of Advertising Agencies has as- 
sumed a 50 per cent interest in the 
Foundation. 

Perhaps the project of chief gen- 
eral interest is a study of radio. It 
will clear up the confusion resulting 
from the welter of conflicting claims 
regarding various methods of rating 
program popularity and of estimat- 
ing potential radio coverage. 

Research continued to uncover 
vital marketing facts in 1935 for in- 
dividual companies. A_ survey by 
Colgate-Palmolive-Peet Company re- 
vealed the somewhat surprising in- 
formation that only 40 per cent of 
the great American public takes the 
trouble to brush its teeth. This dis- 
covery formed the basis for a new 
and successful campaign for Colgate 
dental cream and powder. 


Other 1935 Surveys 


A survey by Fortune indicated that 
only 33 per cent of the adult popula- 
tion has succumbed to cigarette ad- 
vertising. Only 40 per cent of men 
over 40 years old are addicted to the 
habit. 

Briggs Manufacturing Company 
continued its exploration of kitchen 
habits, resulting in development of 
some fascinating products for use in 
this department of the home. 

Copy testing was aided by the Chi- 
cago Tribune’s plan of issuing five 
different metropolitan sections in its 
Sunday edition. Quaker Oats Com- 


Deadin in Sten 
With Needs of 


Advertisers 


Chicago, Jan. 2.—With advertis- 
ing appropriations steadily expand- 
ing the fight of various media for a 
larger share of 
came even more determined in 
than in the past, 

Newspapers laid plans for promo- 
|tion of the entire field through a 
single agency. Detailed plans in this 
“united front’? campaign have not 
yet been formulated. Many dailies in- 


1935 


stalled color equipment during the 
year. 
Magazines engaged James W. 


Young, of the University of Chicago, 
| to make a survey to show the place 
of the magazine in the national mar- 
keting picture and how effectiveness 
of magazine copy may be increased. 
|Magazines improved their facilities 
{for handling bleed borders. 


Rule on Copy 


Radio paved the way for increased 
prosperity with a thorough-going 
house-cleaning. Both National Broad- 
casting Company and Columbia 
Broadcasting System laid down new 
regulations for guidance of adver- 
tisers. 

The field continued its 
traffic audits, relocation of panels 
and general face-lifting which has 
been under way for several years. 

The farm field found that the de- 
pression is over and undertook to 
publish more attractive and helpful 
papers. 

Direct mail received impetus 
through its collection of “leaders,” 
which was routed to leading cities. 

Business papers rededicated them- 
selves to the fundamental of service 
which was primarily responsible for 
acceptance and development of this 
medium. 


outdoor 


the expenditures be- | 


pany and others are pre-testing copy 
by this ready-made method. 

A book by John Paver and Miller 
McClintock, making recommenda- 
tions for standardizing methods of 
determining basic trading areas, at- 
tracted wide attention. Entitled 
“Traffic and Trade,” it was published 
by McGraw-Hill. 

A survey by agencies employed by 
ADVERTISING AGE indicated that the 
sphere of influence of consumer ad- 
visory bureaus is considerably smaller 
than has generally been supposed. 
The man on the street, generally of a 
practical turn of mind, is inclined to 
wonder what the adviser gets out 
of it. 

While the administration at Wash- 
ington has been criticised for “inter- 
ference” with business, the recent 
meeting of the American Marketing 
Society at Atlantic City learned that 
the Department of Commerce is 
steadily increasing the number and 
kind of services available to mar- 
keters. 


Milwaukee Club 
Adds 16 Members 


Milwaukee Advertising Club has 
added 16 new members. The list in- 
cludes Frank H. Bercker, artist; 
Frank J. Bonn, president, F. J. Bonn, 
Inc.; A. R. Bower, advertising man- 
ager, Milwaukee Sentinel; W. Ellzey 
Brown, advertising manager, tractor 
division, Allis-Chalmers Company; 
Pat Donovan, advertising manager, 
Luick Ice Cream Company; Norman 


R. Hanson, president, Techni-Craft 
Company, Ine.; Richard Hoffman, 
artist; 


Sidney Lightstone, sales manager, 
Boston Store; J. R. Mulliken, local 
manager, Washburn-Crosby Company, 
Inc.; Albert J. Obenberger, manager, 
Verifine Dairy Products Company; 
Lester S. Olsen, vice-president, Olsen 
Publishing Company; Arthur PP. 
Schmidt, advertising manager, Huth 
& James Shoe Mfg. Company; H. F. 
Van Horn, national advertising man- 
ager, Milwaukee Sentinel; Ferdinand 
W. Wagner, artist; W. K. Walthers, 
president-treasurer, Findex Systems, 
Inc.; and kKphraim Welk, Wetzel 
Bros. Printing Company. 


HLIGHTS 
Liquor Copy 
Leading 1935 


Classification 


Chicago, 
alcoholic 


Jan. 2.—Advertising 0; 
beverages will lead al} 


| other classifications in 1935 in media 


which accept it, according to present 
indications. Both distillers and brew- 
ers indulged in heavy lineage during 
the year in order to maintain the 
positions of their respective brand 
in active markets. 

Canned beer was easily the feature 
of the year. Premier-Pabst Sales 
Company, Chicago, manufacturer ot 
Blue Ribbon beer, was so successfu! 
in its promotion of beer in cans that 
American Can Company borrowed 
the brewer’s radio program. In spite 
of the development of special bottles 
which met some of the objections to 
the glass beer container, the tin can 
appears to have a decided advantage 
in the battle at present. 

Distillers were satisfied with con- 
sumption, but were much annoyed at 
price-cutting. Some attempted to 
control advertising of slashed prices 
through newspapers, but apparently 
have decided that the problem is 
their own and not the publishers’, 
with the result that new methods are 
being adopted. 

Much whisky promotion has been 
sensational in nature, heralding 
sporting events, night clubs and 
other unusual features. 

An abundance of regulation has 
hampered distillers and brewers in 
their advertising and trade relations 
and the end is not yet in sight. 


Moffett Promoted 


Charles R. Moffett, for 16 years 
advertising director of Illinois Steel 
Company, Chicago, has been ap- 
pointed advertising manager of 
Carnegie-Illinois Steel Corporation, 
Pittsburgh. G. Reed Schreiner, of 
the advertising staff of Carnegie-Illi- 
nois, has been made assistant adver- 
tising manager. 


KSTP DELIVERS 


THE AUDIENCE 


and the 


ADVERTISER DELIVERS 


MORE GOODS 
in the 


8TH U. S. RETAIL MARKET 


. . . where KSTP dominates with a 
listener preference of more than 


50°%,—according to every survey 
since 1928! 


... where 74.3 cents out of every re- 
tail dollar in Minnesota are spent! 


. .. where KSTP alone—in the State 
of Minnesota—presents the Star 
Programs of NBC's Red and Blue 
Networks! 


For reliable market data, consult: 


MINNEAPOLIS 


(Sip 


ST. PAUL 


KSTP, Minneapolis-St. Paul, 


Minnesota, or our 


NATIONAL REPRESENTATIVES: 
. . in New York—Paul H. Raymer 
Co. .. in Chicago, Detroit, San Fran- 


cisco—John Blair Company. 


dient is THE 8th U.S. RETAIL MARKET 
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is for A&P + B for Barbasol « C for Campbell's « D for DuPont + E for Esso + F for Ford « « « 


Scan the list of Columbia clients from A to Z. These names make news. So do the numbers pinned after them. 


Very simple numbers, such as ‘260 weeks of consecutive broadcasting on CBS. Or “44 out of the last 50 months on CBS." And 


they really tell the story. Herewith, then, the sponsors of the Columbia Broadcasting System, as of January Ist, 1936. 


ACME WHITE LEAD & COLOR WORKS 
156 out of the last 173 weeks on CBS. Began September, 1932. 
Year-round advertiser since September, 1934. ACME PAINTS 


ATLANTIC REFINING CO. 
5 months on CBS. Began Sept., 1935. WHITE FLASH GASOLINE 


BARBASOL CO. 
260 weeks of consecutive broadcasts on CBS. Began Jan., 1931; 
has increased hook-up 68%. BARBASOL SHAVING CREAM 


BAYER CO. 

81 weeks consecutive broadcasts on CBS. BAYER’S ASPIRIN 
BISODOL CO. 

On CBS for 118 consecutive weeks. Began September, 1933; 


increased hook-up one-fourth. BI-SO-DOL 


A. S. BOYLE CO. 
33 months on CBS. Began March, 1931. Doubled hook-up and 


time. Year-round since 1933. OLD ENGLISH FLOOR WAX 


CAMPBELL SOUP CO. 
16 consecutive months on CBS. CAMPBELL'S SOUPS 
Began in October, 1935. CAMPBELL'S TOMATO JUICE 
SPECIAL CBS CHRISTMAS BROADCAST. Planned for 5 years. 


THE CARBORUNDUM CO. 
Began in November, 1929. CBS hook-up has tripled in seven 
years of (seasonal) broadcasting. ABRASIVES 


COCA-COLA CO. 
On radio since 1927. On CBS since Oct., 1935. COCA-COLA 


COLGATE-PALMOLIVE-PEET 
Began Dec., 1927. On CBS Jan., 1936. PALMOLIVE SOAP 
Began January, 1931.Beginson CBS January, 1936. SUPER-SUDS 
Begins January, 1936. PALMOLIVE SHAVING CREAM 
CONSOLIDATED CIGAR CORP. 
Consolidated Cigar on CBS two years for Henry George Cigars 
(Oct., 1929 to Sept., 1931); 9 months in 1931 for Dutch Masters 
Cigars. Current program began Sept., 1935. HARVESTER CIGAR 


CREAM OF WHEAT CORP. 
Came to CBS with part of radio campaign August, 1931. Com- 
pletely on CBS since December, 1934. (Total 36 months). 
Hook-up increased 50%. CREAM OF WHEAT 


D. L.& W. COAL CO. 
31 months on CBS. Began September, 1931, and has since 


doubled number of broadcasts. BLUE COAL 


E. Il. Du PONT De NEMOURS «& CO. 
On CBS since October, 1935. (Note: Duco was advertised on 
CBS in 1932). DuPONT INSTITUTIONAL 


FORD MOTOR CO. 
Began on CBS February, 1934 with two half-hours weekly. in- 
creased one half-hour show to hour, October, 1934. Increased 
remaining half-hour tohour, January, 1935. FORD MOTOR CARS 


GENERAL BAKING CO. 
Five years of CBS weekly daytime broadcasting without inter- 
ruption. New program added December, 1935. BOND BREAD 


GENERAL MILLS, INC. 
Six years of CBS broadcasting. Now broadcasting 5 times a 
week. A daytime advertiser. WHEATIES 


CREAT ATLANTIC & PACIFIC TEA CO. 
Began on CBS October, 1935, 3 evenings a week. AxP COFFEES 


CULF REFINING CO. 
22 months on CBS. Became year-round advertiser in 1935. 


Hook-up increased one-third. GULF GASOLINE & OIL 


HEALTH PRODUCTS CORP. 
Has broadcast 76 consecutive weeks on CBS. FEEN-A-MINT 


HECKER H-O CO., INC. 
Began on CBS September, 1931. Year-round advertiser since 
September, 1933. FORCE & H-O CEREALS 


H. J. HEINZ CO. 
Began on CBS April, 1932. Returned to CBS in October, 1935, 
with 3 periods a week. A daytime advertiser. 57 VARIETIES 


EDNA WALLACE HOPPER, INC. 
34 months on CBS. Began July, 1931, with 15 minutes a week. 
Now using 75 minutes. A daytime advertiser. COSMETICS 


ILLINOIS MEAT CO. 
Began Nov., 1934. Broadcast 5 times a week since, without in- 
terruption. A daytime advertiser. “BROADCAST” PRODUCTS 


THE JULIAN & KOKENGE CO. 
Came to CBS Sept., 1935. Beginning Jan., 1936, the hook-up 
increases 150°. A daytime advertiser. FOOTSAVER SHOES 


KLEENEX CO. 
Came to CBS April, 1935. Now on third renewal, broadcasting 
5 times a week. A daytime advertiser. KLEENEX 


KOLYNOS CO. 
45 months on CBS. Used 6 months in 1931; 6 months, 1932; 
10 months, 1933; 11 months, 1934; 12 months, 1935. Increased 
broadcasts 1 to 5 times a week. KOLYNOS TOOTHPASTE 


G. KRUEGER BREWING CO. 
Began network broadcasts November, 1935. KRUEGER'S BEER 


LADY ESTHER CO. 
On CBS for last 27 months. Began Oct., 1933. Number of broad- 


casts per week doubled since. LADY ESTHER COSMETICS 


THE LARNED CO. 
Began seasonal broadcast on CBS September, 1934. Returned 
to CBS October, 1935. HILL'S NOSE DROPS 


LEHN & FINK PRODUCTS CO. 
22 months on CBS. Began January, 1931. Hook-up has trebied, 
broadcasting time has doubled since. PEBECO TOOTHPASTE 
Came to CBS January, 1935; third contract renewal now in 
effect. HIND'S HONEY & ALMOND CREAM 


LEVER BROTHERS CO. 


6 months on CBS. Began July, 1935. LUX TOILET SOAP 


LIGGETT & MYERS TOBACCO CO. 
33 months on CBS. Began Jan., 1932. CHESTERFIELD CIGARETTES 


LINCOLN MOTOR CAR CO. 


Began on CBS December, 1935. LINCOLN-ZEPHYR 


MOHAWK CARPET MILLS 
Began on CBS February, 1935. Is now a year-round CBS day- 
time advertiser. MOHAWK CARPETS 


OUTDOOR GIRL CO., INC. 
Began January, 1935; doubled broadcasts in less than a year. 


A daytime advertiser. OUTDOOR GIRL COSMETICS 


PACKARD MOTOR CAR CO. 


Came to CBS September, 1935. PACKARD 120 


PET MILK SALES CORP. 
112 consecutive weeks on CBS. Broadcasting twice a week. A 
daytime advertiser. PET EVAPORATED MILK 


PHILCO RADIO «& TELEVISION CORP. 
62 months on CBS. Year-round CBS advertiser 1933-1934-1935. 
Broadcasts increased from 1 to 5 times a week. PHILCO RADIOS 


LOUIS PHILIPPE, INC. 
More than 2 solid years on CBS. Now broadcasting 5 times 
weekly. A daytime advertiser. LOUIS PHILIPPE COSMETICS 


PILLSBURY FLOUR MILLS CO. 
250 weeks on CBS. Began Jan., 1929. Without interruption on 
CBS since Sept., 1933. Daytime broadcasts have doubled; CBS 
appropriation more than doubled. PILLSBURY FLOURS 


CHAS. H. PHILLIPS CHEMICAL CO. 
215 weeks of broadcasts on CBS. Began September, 1931; hook- 
up increased 30%. PHILLIPS’ DENTAL MAGNESIA 


THE POMPEIAN CO. 
Began October, 1931, 15-minutes weekly. Returned December, 
1935, 45-minutes weekly, in daytime. POMPEIAN COSMETICS 


REMINGTON -RAND, INC. 
Began on CBS December, 1932. Has since doubled hook-up 
and increased broadcasts. R-R OFFICE EQUIPMENT 


R. J. REYNOLDS TOBACCO CO. 
30 months on CBS. Began June, 1931. CAMEL CIGARETTES 


SOCONY-VACUUM OIL CO. 
21 months on CBS. Began Jan., 1933. Returned Oct., 1934.Year- 
round advertiser in 1935. SOCONY GASOLINE AND OIL 


STANDARD OIL CO. OF INDIANA 
One broadcast on CBS in 1930; one in 1931. Began regular 
weekly series on CBS Oct., 1935. RED CROWN GASOLINE 


STANDARD OIL CO. OF NEW JERSEY 
Began on CBS in November, 1932, 15 months of CBS broad- 
casting. Hook-up has increased 50°%. ESSO GASOLINE 


STEWART-WARNER CORP. 
Begins second year of consecutive weekly CBS broadcasting 
February, 1936. ALEMITE LUBRICANT 


STUDEBAKER SALES CORP. 
2 broadcasts on CBS in December, 1928. 22 months of broad 
casting on CBS since September, 1933. Exclusively on CBS 
since July, 1935. STUDEBAKER MOTOR CAR 


TIME, INC. 
100 weeks on CBS. Began March, 1931. Increased number of 
broadcasts and hook-up. TIME MAGAZINE AND PICTURES 


U.S. TOBACCO CO. 


7 months on CBS. DILL'S BEST « MODEL TOBACCOS 


WARD BAKING CO. 
Began on CBS January, 1930, 30 minutes a week. Returned to 
CBS December. 1935.45 minutes a week. 
WARD'S BREAD & CAKE 
WASEY PRODUCTS, INC. 
8 months in 1933; 11 months, 1934; 12 months, 1935. Hook-up 
more than doubled Now broadcasts 6 times a week, day and 
night. ZEMO, KREML, MUSTEROLE, EDWARD'S CTC SELTZER 


WILDROOT CO., INC. 
On the air from January, 1931 to April, 1934. Came to CBS 
January, 1936. WILDROOT TOILET PREPARATIONS 


WM. WRIGLEY JR. CO. 
Seven years a CBS advertiser. Began December, 1928 with 1 
broadcast a week on 7 stations; now broadcasting 5 times 
weekly over 54 CBS stations. WRIGLEY CHEWING GUMS 


WYETH CHEMICAL CO. 
44 of last 50 months on CBS; began Nov., 1931; increased broad- 
casts 3 to 5 times a week. A daytime advertiser. JAD SALTS 


COLUMBIA BROADCASTING SYSTEM » THE WORLD‘S LARGEST RADIO NETWORK 
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ADVERTISING AGE 


January 6, 1936 


MANY STATIONS 
PAYING DOUBLE 
LICENSE FEES 


New York, Jan. 2.—With tongue 
in cheek, various groups interested 
in the licensing of radio stations for 
performing copyright music appear 
to be giving Warner Brothers their 
blessing. 

There seems to be a disposition 
generally to regard the WB move 
as a noble experiment, which, if per- 
mitted to proceed without premature 
application of legal brakes, may help 
to resolve differences of opinion as 
to payment of royalties which have 
beset the radio industry since its in- 
ception. 

After a series of daily conferences 
over the past two weeks, the chains 
and the National Association of 
Broadcasters, who are officially op- 
posing WB, have decided against 
legal action at this time. The de- 
cision may or may not have some- 
thing to do with the belief held by 
this group that members of the 
American Society of Composers, 
Authors and Publishers may initi- 
ate court action to establish the 
right of ASCAP to license users of 
many of the WB titles. 


Demand Full Fee 


ASCAP headquarters has_ ex- 
pressed an opinion by remaining firm 
in its demand for the payment of its 
full fee, regardless of whether or not 
its clients sign with WB. James W. 
Baldwin, managing director of the 
National Association of Broadcast- 
ers, who has established headquar- 
ters at the St. Regis here, has nego- 
tiated agreements for members of 
the association and more than 200 
non-member stations on this basis, 
with the provision they may be can- 
celled on two days’ notice. 

In the belief that many of the pub- 
lishing contracts made by composers 
with WB companies do not transfer 
exclusive performing rights, ASCAP 
is busily checking the WB catalog 
with members. 

It has been the practice of lead- 
ing composers to reserve perform- 
ance rights to their works, or to limit 
transfer of these rights to a non- 
exclusive basis. Herbert, Jern and 
Gershwin, among others, have fol- 
lowed this practice. 

Consequently, it may be deter- 
mined that many of the titles in- 
cluded in the WB catalog are also 
controlled by ASCAP, while the com- 
posers are members. This fact has 
already been established for the 
Herbert works. 

As it clears other titles in the WB 
catalog, ASCAP will notify its 
clients, advising them it will assume 
all responsibility for their broadcast- 
ing. 

Sign with Warner 

As ot today, Music Publishers 
Holding Corporation, the organiza- 
tion of WB music publishing compa- 
nies, had received indication from 
231 stations that they will sign the 
temporary contract mailed last week 
end. These stations will pay 40 per 
cent of the fee asked by ASCAP, or 
a monthly amount not exceeding 
four times the highest quarter-hour 
rate. 

The term of the contract is 90 days 
in all cases, and it is pointed out in 
radio circles that it may be expedi- 
ent to sign for this period in order 
to avoid loss of transcriptions al- 
ready recorded and expense of sud- 
den adjustments. No chain has in- 
dicated acceptance of this contract, 
but a number of chain units have 
said they would sign. 

At the end of the 90 day period, 
WB plans to offer royalty agree- 
ments on a per piece basis. 

The key to the situation, all par- 
ties agree, is held by the composers. 
While nearly all the musicians are 
members of ASCAP, they retain 
much of their independence in this 
organization. 


Leaves Addison Lewis 

Edward Shurick, Jr., radio director 
of Addison Lewis & Associates, Min- 
neapolis, has resigned to join Minne- 
apolis-Honeywell Regulator Company. 


Kelvinator Plans Meet 


Kelvinator Corporation’s national 
sales convention will be held in De- 
troit Jan. 8-10. Advertising and 
sales programs for 1936 will be an- 
nounced, and 1936 models exhibited. 


CSC Gives Secusanes 


Insurance policies with a total 
face value of $2,000,000 have been 
given employes of Commercial Solv- 
ent Corporation. The policies range 
from $1,000 to $10,000, depending on 
length of service. 


New England Indexed 

A new index, “Directory of 
England Manufacturers,” has 
published by George D. Hall, 
Boston, with cooperation of the 
England Council. 


New 
been 
Inc., 
New 


New NBC Chief 
Has Served As 
Soldier, Editor 


(Picture on Page 39.) 

New York, Jan. 2.—Maj. Lenox R. 
Lohr, who last week succeeded Mer- 
lin H. Aylesworth as president of 
National Broadcasting Company, has 
been engineer, soldier, instructor, 
author and editor, as well as execu- 
tive and business man, as demon- 
strated by his management of A 
Century of Progress in Chicago. 

Mr. Aylesworth, while taking the 
new office of vice-chairman of NBC 
and continuing as a director, will de- 


vote most of his attention to Radio- 
Keith-Orpheum Corporation, of which 
he recently became chairman. 


Graduate of Cornell 


Major Lohr, who assumed his new 
duties yesterday, is 44 years old. He 
graduated from Cornell University 
in 1916 with a degree in mechanical 
and electrical engineering and later 
attended Claire College at Cam- 
bridge University, England. 

During the war, Major Lohr served 
with headquarters of the 47th 
Brigade, 29th Division, and was cited 
for meritorious service in action. 

For seven years he was a director, 
executive secretary and editor of the 
Journal of Society of American Mili- 
tary Engineers. He was also a mem- 
ber of the advisory council of the 


— 


Federal Board of Surveys and Maps. 
In 1929 he was selected as genera] 
manager of A Century of Progress 
and was in direct charge of prelim. 
inary arrangements as well as the 
fair itself. 


Riley Promotes Griffith 


L. E. Griffith, since 1928 sales man- 
ager of Riley Stoker Corporation, 
Worcester, Mass., has been made gen. 
eral manager. In 1929 he was made 
vice-president in charge of sales and 
a member of the board of directors, 


Carver Leaves Agency 

St. Clair Carver sold his interes: 
in and resigned as vice-president of 
Henri, Hurst & McDonald, Inc., Chi- 
cago, as of Jan. 1. Mr. Carver spent 
18 years with the agency. 
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‘ny ° isi ecords figures also show. 
08 J. C. Letts, Founder of Dr. L. O. Brown Named __ | International Harvester F ARM p APERS’ t med mee pg ae to0 9 
ral Grocery Chain, Dies L. & T. Research Head Scraps Sales Company ured carried a total of 4,014,942 lines : 
ng John Cowen Letts, 74, former Dr. Lyndon O. Brown has been International Harvester Company of advertising, exclusive of baby ’ 
il wresident of Sanitary Grocery Stores | named director of merchandising and | has eliminated its United States sell: | chick, livestock and classified line- 
me +» Washington, D. C., died Dec. 31 at| research for Lord & Thomas, Chi- ing and servicing subsidiary, Inter age. This compared with 3,256,015 er" 
nis home in Washington after a|cago. He joined the research depart- national Harvester pera | lines in 1934, a gain of 758,927 lines. e 
oe een te Last" month the farm monthlles “ 
1909, Mr. Letts founded the| months ago. D t . com: | ; oe 9 
h Ee out of which grew the Sanitary Dr. Brown is a member of the staff | pany will absorb all the subsidiary’s | 23% IN ] 935 and —- pa mos ee “- =—_- 
an “hain, Which he headed until retir-|of Northwestern University, where | assets. lines of advertising, exclusive 
oa z in 1927 he conducts courses on sales plan- The change is experimental, Syd ae eae ee ee ag baby chick, livestock, and classified 
en - pee ae ning and marketing analysis. ney G. McAllister, president, said. eaES, SOR. Sl 5 lineage, a gain of 65,853 lines, or 
oe Gar Wood Appoints a aaa — —— ot ay anewes a approximately 29.9 per cent, over the . 
aT . e gains in 1935, when farm monthlies | 919 §19 Jines carried in December of ts 
» Gar Wood, Inc., motor boat maker, Holt Directs Promotion New Egmont Type and semi-monthlies measured by Na- | 4934. 
has appointed The Fred M. Randall The bores sage =. a & a . Intertype pd at pee yet de tional Advertising Records displayed Detailed figures for each of the 
4 Company, Detroit, as advertising| road Company o rmingham, sub-}| has announced completion of Egmon lan increase of approximately 23.3 per , ¢ s- 
rest counsel. Sixty-nine Gar Wood boats,|sidiary of U. S. Steel Corporation, | Medium with italic and small caps, Spent prea te sa 3 p eyeing - — gree Hyp 
t of said to be the largest pleasure boat|on Jan. 1 established a new sales | now available in sizes 8 to 24 point. | a ‘ &e. ; on oe We as ror Dl- sah 
Chi. feet yet developed, will be displayed | promotion division, headed by LeRoy | Egmont bold, completing the family, Lineage in farm monthlies- and | weeklies, are given in the following 
ns at the New York Motor Boat Show|Holt, for many years purchasing | will probably be brought out next|Semi-monthlies registered a gain of|table. In each case baby chick, live- 
pent ay 17. agent of the company. spring. | 29.9 per cent in December, over the | stock and classified advertising is ex- 
oe —————— —_S ———— Sse = SS —S—$———= same month of 1934, National Adver- | cluded: 
DECEMBER YEARLY 
Monthlies 1936 1934 1935 1934 
COGRtET GORSIOMAN 24 cic cc veces secees 24,493 18,661 309,088 290,377 
Progressive Farmer and Southern 
Ruralist 
Kentucky-Tennessee Edition... 14,063 11,192 188,429 156,640 
Carolinas-Virginia Edition.... 14,060 11,135 207,722 176,359 
Mississippi Valley Edition.. 14,023 9,928 189,732 155,100 
TORRE MOIIOM 6. occcccrccenvdvare 14,004 10,131 174,433 155,414 
Georgia-Alabama Edition ....... 13,846 11,100 191,102 166,459 
PE POND ab ovens desk ek% ss 11,768 8,718 153,001 130,450 
Average 5 Editions.............. 13,999 10,697 190,284 161,994 
Sg er 16,029 12,490 200,634 179,363 
Successful Farming ................. 14,882 10,310 173,663 162,171 
Southern Agriculturist .............. 12,173 8,200 132,313 113,298 
I i a eS 6's aa oi oe sein 8 w'e.$ 9,193 8,307 126,077 115,156 
California Citrograph ............... 8,776 8,159 134,155 116,163 
I are 5,440 4,268 93,920 77,995 
SS ee 5,009 4,754 48,716 64,275 
OO INNS BLO. i 60 snas-c cesse vue 4,902 4,435 83,385 71,863 
National Live Stock Producer........ 3,828 2,353 40,456 30,172 
eg 3,224 2,775 44,899 27,076 
Wyoming Stockman-Farmer ........ 3,099 2,485 43,510 41,665 
ee oie cc Gees vere haa wd 1,392 861 18,168 13,665 
Semi-Monthlies 
EA ae 13,266 9,822 67,268 73,759 
The Farmer-Stockman .............. 12,365 8,629 140,992 157,815 
OS 2... eee 11,543 9,573 138,711 115,822 
eg OS ee eae 10,569 5,797 150,518 144,528 
RS ee ee ee rere 9,441 8,477 110,542 83,989 
I oc a bg Wdvdg be we WOE 8,930 6,230 131,196 113,856 
ee rr 8,561 5,741 188,706 108,787 
I PUREE occ ccc ccceccacnsecs 2,317 4.384 34,234 51,804 
Bi-Weeklies 
MOMPICORmiIG CUILIVAtOr .... 6c sc cceccecs 15,995 8,532 247,732 173,167 
1The Farmer 
Se NEN ss cca vy nes nae eRe RO 14,397 5,008 196,654 62,798 
Ae rer rrr 12,345 8,085 165,318 158,388 
eS ee ee re ee 12,345 6,339 144,572 128,620 
'Wallaces’ Farmer and Iowa Home- 
iat anche ahs Sw: 64/8 0.8 IE Se 13,740 11,577 204,859 212,499 
WWF ORNINEtON POPMOP ......scccsacses 13,077 6,429 186,622 147,583 
MORO BOVOFCIBING «onc ccccccceces 840 2,226 16,984 3,094 
POPP U IPUND ccwenscvsnasossectene 13,042 6,849 179,159 127,488 
MORO BOVOPUISING 1... cccccevess  Aamaee 2,632 420 
1Prairie Farmer 
REPRE EERO (6k vs ces ee eee bes 12,085 5,326 182,459 151,789 
PEE, BUGNEIOD 606s sc vecenssees 8,400 3,856 149,287 114,246 
‘Nebraska Farmer ........... Diicaaracks 11,304 13,344 164,555 168,542 
PR VOPEIBINE ccc ccc cs se wws 3,808 9,394 gt | 94,714 
MWOree © MGICIONS. «6. ccccscuss 2 re 356,200 sade 
Me © TLCIONS, 6.6cc cdi cca cwe aonees 8) | ee 183,166 
EP ee a eae 11,008 6,256 159,028 127,366 
Eg gt) 252 378 7,734 574 
‘Wisconsin Agriculturist and Farmer. 10,861 6,506 137,705 127,551 
*Pennsyivania Parmer .......s.cse6. 10,542 8,807 174,971 159,312 
1American Agriculturist ............. 9,908 11,484 164,954 168,241 
Local Zone Advertising.......... 910 3,192 30,963 45,701 
SURI PROUT WOPMOR 65 i ois isc esr ee cc es 9,836 8,149 159,558 152,076 
i ee hs ake eee eek 9.119 5,187 136,875 118,328 
Se 8,726 5,428 133,307 111,035 
‘Kansas Farmer (Mail & Breeze).... 17,643 3,441 102,232 101,151 
BUN Te VOTEIBIT 4.5 0:6 0064 a0 00s aes. 8 s0nehe 29,185 Somes 
iNew England Homestead ........... 7,457 5,994 129,444 119,463 
ee 7,032 4,806 99,476 108,699 
| a a 6,739 4,749 96,192 102,079 
os gh Be oe eo) err 
"Indiana Farmer's Guide.......0.0805 6,376 4,452 110,297 106,760 
Weeklies 
og) OSS 24,245 15,819 351,719 264,671 
®’Weekly Kansas City Star 
NE ae ee 16,43 8,300 183,599 183,544 
POT i hy) 16,350 8,286 184,886 185,714 
Arkansas-Oklahoma E‘dition..... 16,216 8,272 181,374 180,436 
ee OIE op. osba¥ sao a een 6 n2 s 7,972 6,861 104,400 105,717 
*Semi-Weekly Farm News 
PPO BUTEION case cis ce eee w esas 6,930 3,956 84,215 67,585 
WEUONGGY TUGItION ce ks ccs nesses 6,886 4,627 63,547 77,882 
8Dairymen’s League News........... 3,899 2,406 49,966 40,314 
I1Two issues in December of both years. 
2Four issues in 1935, five issues in 1934. 
“Four issues in December of both years. 
‘Five issues in 1935, four issues in 1934. 
. . 
Resume Publication Goodyear Advances 
Copy for Farm Tools Mayl and Blythe 
Farm Tools, Inc., Mansfield, O., has Joe E. Mayl, in charge of whole- 
resumed publication advertising, ap-| sale tire sales of Goodyear Tire & 
pointing Coleman Todd & Associates, | Rubber Company, Akron, and Harry 
Mansfield. Sectional and state farm] E. Blythe, in charge of retail tire 
papers and business publications are | sales, have been advanced to assist- 
being used, starting with January |ant sales managers. 
issues. Mr. Mayl and Mr. Blythe will con- 
The company comprises Vulcan|tinue in charge of their respective 
Plow Company, Evansville, Ind.; | sales divisions with G,. A. Waddle as 
Roderick Lean Company, Mansfield; | assistant sales manager in charge of 4 
Peoria Drill and Seeder Company,|sales of mechanical goods, rubber 
Peoria, Ill., and Hayes Pump and | flooring, soles and heels. 
Planter Company, Galva, III. 
. 
— General Tire Copy 
e . . 
Vogel Asks Discharge Cited in FTC Order 
Hugo C. R. Vogel, advertising sales- General Tire & Rubber Company, 
man and officer of the former Freeze-| Akron, O., is charged with unfair 
Vogel-Crawford, Inc., Milwaukee ad-| competitive methods in a complaint 
vertising agency, who recently filed a | issued by the Federal Trade Commis- 
petition of bankruptcy, has filed a| sion, which questions claims that the : 
petition for discharge. He listed lia- | company’s tires are “blow-out proof.” ir 
bilities of $19,360 and assets of| The commission has set Jan. 31 
$49,806. for filing of an answer. 
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HEARST OFFERS 
TIE-UP SERVICE 
TO ADVERTISERS 


New York, Jan. 2.—A_ service 
whereby readers may learn where to 
buy advertised products at the most 
convenient local point will be incor- 
porated in Hearst Magazines, accord- 
ing to an announcement by Earl H. 
McHugh, general advertising di- 
rector of International Magazine 
Company. Effective with forthcom- 
ing issues, the inquiring reader 
whose interest has been aroused by 
any advertisement bearing the in- 
signia of the service, will find listed 
in the editorial pages of every issue 
of each publication local telephone 
numbers in 82 of the country’s large- 
est cities. 

A call to the local number will pro- 
vide the names of dealers in 
the vicinity at any time — day, 
night, Sunday or holidays. The 
names are supplied to the service by 
advertisers and there is no charge 
to the reader. Readers living out- 
side the 82 market centers may ob- 


tain the same information by writing 
the magazines in which they saw 
advertisements that interested them. 
The service is available to adver- 
tisers in Cosmopolitan, Good House- 
keeping, Harper’s Bazaar, House 
Beautiful, Motor Boating, Pictorial 
Review and Town & Country. 


Research Under 
Microscope at 
Teachers’ Meet 


New York, Dec. 31.—While the 
market research of the past dealt 
largely with concrete, visible things, 
that of the future must delve more 
into abstract considerations as well, 
with psychologists pointing the road 
and supplying the technique, David 
E. Faville, associate professor of 
marketing, Graduate School of Busi- 
ness, Stanford University, declared 
in a paper at the meeting of the Na- 
tional Association of Marketing 
Teachers, Commodore Hotel. 

This session was one among many 
in the joint program of the Amer- 
ican Statistical Association, Amer- 
ican Farm Economic Association, 
American Marketing Society and 
seven other groups held Dec. 26 to 
31. Alfred T. Falk, Advertising 


Federation of America, was chair- 
man of the joint committee on local 
arrangements. 

Need Basic Data 

Collection of comprehensive basic 
data in the field of distribution, par- 
ticularly of a type that will aid in 
consumer research, is just getting 
started, Prof. Faville said. 

“Our job for the immediate future 
is to clean out improper practices 
that tend to give a bad name to mar- 
ket research; to encourage gather- 
ing of more basic market data by 
the government, trade associations, 
and other cooperative agencies; and 
to try to educate the potential user 
of market research to its possibili- 
ties and limitations.” 

Depression, according to Prof. Fa- 
ville, had a beneficial influence over 
market researchers, for in times of 
rising sales anything they may have 
done was acceptable while in ad- 
versity they found it necessary to 
produce accurate results, thereby ob- 
taining greater recognition for and 
confidence in market research. One 
of the chief handicaps of market re- 
search men, he continued, has been 
their lack of well-rounded training 
for the job. 

Saying that the proper approach 
to the well planned investigation is 
the investigation of the investigator, 
Professor Faville suggested that 


Gray-U Keiily 


In most of the country 
this isn’t smart 


CHRISTIAN 


HUE RAIL ID 


We are not preaching morality—just talking plain busi- 


ness. 


It is bad business to apply metropolitan standards of 
Outside the big cities “class’’ is 


“class” to all markets. 


measured not by swank but by 


RESPECTABILITY 


which is compounded of family, character, behavior and 


adequate means. 


The respectable people are the leaders. 


people who are copied. 


These respectable people have their own standards. They 
are not “smart” in the metropolitan sense of the word. 


But they are the true class market of America. 


Their opinions can be moulded through their best-loved 
and most highly respected magazine—Christian Herald. 


They are the 
Their selection of motor cars, 
paint, furnishings, foods and household cquipment, their 
fashions, parties, prejudices, if you will, determine what 
their communities buy or reject. 


Te 


PIONEERS FAIL TO HOLD GROUND 


RADIO'S 10-YEAR 
CHANGES 


—Radio Today. 


there should be a _ set of rules 
whereby the layman might judge 
whether he is getting a properly 
qualified research man, adding that 
“we might even require a certificate 
of competency similar to that of the 
Certified Public Accountant or the 
Chartered Life Underwriter.” 

H. G. Weaver, Customers’ Re- 
search Staff, General Motors Cor- 
poration, was chairman of this ses- 
sion. Daniel Starch read a paper on 
“Reliability of Methods in Evalua- 


tion of Advertisements.” H. Albert 
Haring, Lehigh University, spoke on 
“Evolution of Market Research 
Technique.” 

Jean Carrol, General Marketing 
Counselors, described his organiza- 


tion’s method of putting the empha- 
sis on application, rather than re- 
search. His firm contracts to go 
into huddles with clients’ organiza- 
tions three times a year, first dis- 
cussing their problems with the 
presidents, then sales managers, and 
finally research men. 

A second session of the marketing 
teachers was held jointly with the 


American Farm Economic Associa- 


tion, with L. D. H. Weld, McCann- 
Erickson Company, presiding and 
the discussion dwelling on market. 
ing agreements under the A.A.A. 


Booklet for estes 


Scott & Bowne, Bloomfield, N. J., 
as part of its Scott’s Emulsion adver. 
tising in Mexico, has started distri- 
bution of a 66-page booklet in color, 
listing uses of the product, and an- 
cient remedies believed by the super- 
stitious to be effective in curing 
various ailments. 


Surveys Fisheries 


Fishing Gazette, New York, has 
completed a series of surveys of the 
market for materials, equipment and 
supplies used in commercial fisheries, 


Judson Free Lances 


Arthur A. Judson, who became as- 
sociated with Frank Irving Fletcher 
in 1917 and together with Sherman 
K. Ellis formed Fletcher & Ellis in 
1932, has resigned as secretary and 
treasurer of the New York agency. 
He resumes his affiliation with Mr. 
Fletcher in free-lance activities at 
9 East 46th street. 


disable to your dealers, to bring you the sales 


>» * 


BEST BET for 


CONCENTRATED COVERAGE 


Sending your advertising to millions of people ¥ 
in 1936? Fine. But more important: where are 
these millions? Scattered all over the map or 
concentrated heavily enough to be merchan- 


and profits that only the high-volume, low sales- 
cost metropolitan markets can yield? 


For real concentration there's nothing to beat 
THIS WEEK, the magazine with newspaper circu- 
lation (and 4% millions of it): In 21 of your busiest 
trading areas, THIS WEEK now covers 1 out of 


every 32 families. 
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SAN FRANCISCO LOS ANGELES 
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Contests and 
Premiums Help 


Volume in ’35 


Chicago, Jan. 2.—Contests con- 
tinued to be a favorite and unfailing 
means of promotion in 1935, with in- 
dications that they will be equally 
popular in 1936. A number of con- 
cerns Which had steadfastly refrained 
from advertising in the past jumped 
into the pool in 1935 and will prob- 
ably remain as long as contests con- 
tinue to pull labels into the mails. 
premiums were also used freely. 

The prizes used during the past 
year covered the entire range of 
possibilities. Here are a few: 

Douglas Shoe Company, Brockton, 
Mass., offered three pairs of shoes 
per year for life for an essay. Cadil- 
lac Motor Car Company gave a Cadil- 
lac for the best essay on “The Royal 
Family of Motordom.” Procter & 
Gamble Company gave $5,000 for the 
first and second best letters on Ivory 
soap. Colgate-Palmolive-Peet Com- 
pany sent twenty winners to Europe 
in a contest involving 100-word let- 
ters on “Why I Use and Prefer 
Palmolive Soap.” 


Cash and Merchandise 


Frigidaire Corporation distributed 
333 prizes aggregating $16,000 in a 
slogan contest in which entry blanks 
were available only at dealers’ stores. 
The Simmons Company gave prizes 
to retail furniture salesmen who 
displayed the most intimate knowl- 
edge of mattresses. 

Westinghouse Electric & Mfg. Com- 
pany gave free current to buyers of 
electric fans during the summer. 
Gillette Safety Razor Company, 
which sponsored the Baer-Braddock 
fight, gave free tickets to winners 
in a contest, while Western Com- 
pany, Chicago, distributed 18 Chevro- 
let coaches among druggists and 
jobbers’ salesmen in a contest con- 
fined to the trade. Mars, Inc., Chi- 
cago, invited the public to name a 
thoroughbred colt, the winner to take 
the animal. And so on. 

Quaker Oats Company, Chicago, is 
believed to have pulled the largest 
number of entries during 1935, get- 
ting several million box tops in a 
juvenile contest in which Babe Ruth 
played a part. 

Contests have proved considerably 
more costly than expected in many 
cases, administration costs running 
as high as $15,000 where the nature 
of the competition involves a large 
amount of clerical work. 

In spite of the surface success of 
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contests in 1935, many advertisers, 
including some who have used them, 
believe they generate ill will and are 
otherwise harmful. As one expressed 
it, “there is no real meeting of the 
minds” between the advertiser and 
the contestant. As a result, the lat- 
ter’s loyalty to the product is non. 
existent or at best, fleeting.” A fea- 
ture of the year was use of contests 
for products with high unit prices 


Premiums Are Popular 


Premiums came back strong in 
1935. Selection of the prizes was so 
varied that no trend could be dis- 
cerned. While many advertisers gave 
premiums which had a use connected 
with the product, others made no 
effort in this direction. 

Lever Brothers, for instance, gave 
away beautiful paintings in a test 
soap campaign in Erie, Pa., and 
other cities. H. C. Cole Milling 
Company, Chester, Ill., gave away a 
cake pan with each purchase of a 
sack of Omega flour. John Morrell 
& Co., Ottumwa, Ia., offered a ring 
mold for one label from one of its 
products, distribution of the pre 
miums being by mail. Nash Coffee 
Company, St. Paul, gave a free pho- 
tograph with each purchase of its 
toasted coffee. The buyer received a 
coupon, good for a picture by a local 
studio. 


Wm. Wrigley, Jr., Company dis- 
tributed dollar bills in selected cities 
to citizens found with a stick of the 
right gum in their pockets. 


Holt Publishes “Topics” 


Arthur Holt, formerly advertising 
director of Inland Topics, Chicago, 
has succeeded Bernice Challenger 
Bost as president-publisher. Matthew 
A, Meyer has been appointed vice- 
president, and Richard Cook, New 
York representative. 


Extends “Pioneers” 


Howard Harvey, founder of the 
Detroit Business’ Pioneers, has 
started organization of the American 
Business Pioneers. Membership will 
be restricted to firms in business 50 
years or more. 


Nagel-Chase Appoints 

Nagel-Chase Mfg. Company, Chi- 
cago, maker of washing machine cast- 
ers, Ash-Away smoking stands, and 
other products, has appointed Ford, 
Browne & Mathews of that city as its 
advertising agent. 

Buhler to Moon 

W. F. Buhler, former copy chief 
of Tracy & Perry Company, Phila- 
delphia, has joined the copy and art 


staff of Byron G. Moon Company, 
New York. 


Named for Croxon 


Croxonol Sales Company, New 
York, has appointed Mackay-Spauld- 
ing Company, New York, to handle 
the advertising of Croxon, a depila- 
tory. ‘William L. Roch is account 
executive. A test in New England 
newspapers will start immediately. 


Smelling Salts for Purses 

Colgate-Palmolive-Peet Company is 
introducing Colgate Lavender Smell- 
ing Salts to druggists in a new 25- 
cent package, purse size. It has 
been sold in a 50-cent bottle for 
many years. 


First Lady Runs Column 


Mrs. Franklin D. Roosevelt will 
add the career of columnist to her 
money-making ventures, starting this 
week. Some 40 newspapers have 
signed up for the column, “My Day,” 
in the form of a daily diary. 


Hutchinson’s New Work 


Duke Hutchinson, formerly with 
Lord & Thomas, Chicago, has been 
appointed assistant director of ex- 
hibits of the California Pacific Inter- 
national Exposition, with headquar- 
ters at 20 E. Jackson Blvd., Chicago. 


“Chicago News” Is 60 


The Chicago Daily News reached 
its 60th birthday on Dec, 23, 1935. 


Appel with Agency 


George Appel, for nine years cen- 
tral district advertising service man- 
ager of McGraw-Hill Publishing Com- 
pany, working out of Cleveland, has 
joined Witte & Burden Agency, De- 
troit, as creative director. 


Smith Succeeds Kelly 


Fred Smith, who joined Batten, 
Barton, Durstine & Osborn, Inc., two 
years ago, has been appointed pub- 
licity director, succeeding John 
Kelly, who resigned to form a pub- 
lic relations partnership with Glenn 
I. Tucker. 


A-C Promotes McGraw 


A. F. McGraw, for the last four 
years industrial tractor sales man- 
ager at the Kansas City branch of 
Allis-Chalmers Mfg. Company, has 
been named sales nromotion manager 
of the tractor division, 


Owen to Electrograph 


John Owen, formerly a publicity 
writer with the Detroit office of J. 
Stirling Getchell, Ine., has joined 
Electrograph Company, Detroit. 


Plan Wolverine Show 


The second annual Detroit and 
Michigan Exposition will be held 
March 6 to 15 at Convention Hall in 
Detroit. 


As far as your products are concerned, he will 
pass out of the picture, unless he can find the 


retail outlets that sell them. There’s an easy way 


to take care of this— adequate representation in 


the classified telephone directory. 


Many well-known advertisers and their dealers 
are proving the value of this means of identifi- 


cation. Kelvinator, Mimeograph, Philco, Willard, 


A LISTING, L 


IN THE CLASSIFIED TELEPHONE DIRECTORY, 


Foot Saver are a few of the 


many trademarks 


you will find in the yellow pages—and under 
these brands appear the local outlets. 


Let us tell you more about this. Communicate 
with Trade Mark Service Division, American 


Telephone & Telegraph Company, 195 


Broadway, New York, or 311 W. Wash- 


ington Street, Chicago. 
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ADVERTISING AGE 


January 6, 1936 


Advertisers Expand 
'°36 Appropriations 


(Continued from Page 1, Col. 4) 


theme for magazine advertising will 
be a series of observations by out- 
standing personalities on how Gil- 
lette blades are manufactured, These 
comments will appear in editorial 
style, written by such men as John 


B. Kennedy, Lowell Thomas, Gra- 
ham MacNamee, Frank Buck and 

others of equal importance. 
“Newspaper promotion will con- 


sist of small advertisements run fre- 
quently, with the function of acting 
as reminders. They will be eye-ar- 
resting and will carry short copy 
putting over the salient features of 
Gillette blades.” 

Lee Tire and Rubber Company, 
Conshohocken, Pa., will have about 
the same appropriation as in 1935 
and will continue to stress quality, 
George H. Duck, advertising man- 
ager said. 

Leonard 
Detroit, is 


Refrigerator Company, 
looking forward to the 
greatest year in the electric refrig- 
eration industry, Paul D. Sowell, ad- 
vertising and sales promotion man- 


ager, said. 
“Increased employment, higher 
payrolls and general optimism are 


increasing public purchasing power,” 
he continued. “Much of this money 
will be spent for conveniences for 
the home. To make the most of this 
opportunity, Leonard is increasing 
its advertising appropriation and 
placing more emphasis on news- 
papers than heretofore. Complete 
advertising plans will be announced 
at our national distributor conven- 
tion in Detroit, Jan. 15-16.” 
Business of LaSalle Extension 
University, Chicago, turned sharply 
up in September, 1933, and the in- 
crease has been maintained since, 
Elon G. Borton, director of adver- 


tising said. The past year showed 
a splendid increase over 1934, and 
the organization is counting on 1936 
to keep up the pace. 


Ability in Spotlight 


“The general upturn in business, 
sharpening of competition between 
individuals and firms, and increas- 
ing government regulation of busi- 
ness procedure have focused atten- 
tion increasingly on _ ability of 
executives of each concern,” Mr. 
Borton commented. 

“We are making aggressive plans 
for 1936. Since our appropriation 
is based on a definite ratio to sales 
volume, we are planning on a def- 
inite increase in advertising. We 
will continue to emphasize the need 
for and value of specialized training 
for an individual if he is to insure 
his own personal success.” 

S. C. Johnson & Son, Racine, Wis., 
will spend about the same amount 
for advertising during the first half 
of 1936 as for the same period of 
1935, W. N. Connolly, advertising 
manager, said, explaining that the 
program is arranged only six months 
in advance. The company will make 
radio its No. 1 medium, as hereto- 
fore, will use more newspaper space 
and reduce magazine lineage. “Buy 
larger sizes and save money” will be 
one theme on Wax and Glo-Coat. 

An outstanding electrical company 
said its appropriation has been in- 
creased by 10 to 15 per cent. In ad- 
dition to regular commercial appeals, 
the company’s golden jubilee will be 
featured. 

Making a major 
Bauer & Black, Chicago, 
the Kendall Company, 
a substantial part of its 


shift in media, 
division of 
will direct 
effort into 


BEST BET for 


DEALER INFLUENCE 


Wi your dealers play ball with your 1936 


campaign? Will they stock your product, push 


it, display it prominently, feature it in their own ¥ 


ads? They will if they like your campaign. And 


they'll like it if you run it in THIS WEEK. 


Dealers go for THIS WEEK, because it combines 


magazine advertising with the local sales punch 


of 21 great newspapers. They know the Sunday 


paper, they know their customers read it and 


shop thru it, they know it sells goods because 


they use it themselves. 


Woodbury's Soap salesman Hines, 


“in my opinion,” says 


“the average 


dealer has shown more recognition and interest 


in THIs WEEK than in any magazine advertising 


brought to his attention.” 


. Tips (REK ! 


ny NEW YORK 
* 


CHICAGO 


” 
“a 


DETROIT 


ba 


SAN FRANCISCO LOS ANGELES ¥% 


Sunday 


newspapers and_ supple- 
ments. 

The appropriation of Clinton Car- 
pet Company, Chicago, will approxi- 
mate that of 1935 in size, R. A. 
Phelps, advertising manager, indi- 
cated. Fewer magazines, with larger | 
units of space, will be used. Half 
pages in twelve national magazines 
will replace quarter pages in eigh- 
teen, 

“The dominant theme of our 
spring campaign,” he went on, “will 
be the fact that all genuine Circle 
tread Ozite rug cushions are now 
insured against moth damage for 
five years by the Firemen’s Fund 
Insurance Company, of San Fran- 
cisco. Every purchaser of this 
product will receive a certificate to 
this effect.” 

Pontiac Motor Company, 
Mich., has increased its 
tion, F. A. Berend, advertising man- 
ager, explained, and will center ex- 
ploitation on that car’s beauty, econ- 
omy and dependability. “You can’t 
do better than a Pontiac” and “The 
most beautiful thing on wheels” will 
be featured. 


Up One Million 
A sensational 


Pontiac, 
appropria- 


increase of $1,000,- 
000 has been made in the 1936 ap- 
propriation of Kelvinator Corpora- 
tion, Detroit, Sam C. Mitchell, direc- 
tor of advertising and sales promo- 
tion, informed AbDVERTISING AGF. 
“We believe we are justified in 
making this large increase,” said 
Mr. Mitchell, “because of indications 
pointing to the largest consumer 
market ever known for the electric 
refrigeration industry.” 


“Complete advertising plans will 
be revealed at the company’s na- 
tional distributors’ convention in 


Detroit, Jan. 8-10.” 

Centaur Company, New York, will 
increase its advertising expenditures 
by an amount which has not been 
definitely determined, H. B. Thomas, 
advertising manager, indicated. 

Since American Stove Company, 
Cleveland, gears its advertising to 
the job to be done, and advertised 
liberally during the depression, it is 
unnecessary to make any marked in- 
crease in the 1936 expenditure, 
Thomas’ Rath, vice-president in 
charge of advertising, said. 

“Our dominant theme,” said Mr. 
Rath, ‘“‘will be a repetition of recent 
years—modernizing the home, start- 
ing with the kitchen and the range, 
which, in our case, is the Magic 
Chef. Fresh headlines, illustrations 
and introductory copy will maintain 
interest in the story, we hope.” 

The Mennen Company, Newark, 


N. J., will use radio more heavily 
than heretofore, F. S. Dietrich said. 
Consistency Is Jewel 


The policy 
ing effort regardless of general busi- 
ness conditions has been justified by 
the sales record of Cannon Mills, 
New York, over a period of years 
and will be continued, Gordon E. 
Cole, advertising manager, told Ap- 
VERTISING AGRE. 

“The dominant characteristic of 
Cannon’ advertising for twelve 
years,” said he, “has been its con- 
sistency. As a consequence, our ad- 
vertising appropriation for 1936 will 
be the same as for 1935 and will be 
spent in the same media. As Cannon 
advertising has always been on the 
conservative rather than the sensa- 
tional side, we feel that our sales 
record is a noteworthy tribute to 
this policy.” 

A coordinated program of news- 
paper, magazine and outdoor adver- 
tising and store display will con- 
tinue to be the reliance of F. & M. 


Schaefer Brewing Company, Brook- 
lyn, Val <A. Schmitz, advertising 
manager, indicated. Quality and 


restraint will feature the advertis- 
ing. 

“In fact, the strength of all 
Schaefer copy lies not in what we 
say, but what we do not say,” com- 
mented Mr. Schmitz. “As time goes 
on, we believe the public recognizes 
an absence of extreme claims, all of 
which helps to build stature for the 
Schaefer name.” 


Canada Dry Plans 


Heavy color schedules in maga- 
zines are planned by Canada Dry 
Ginger Ale, Inc., New York. F. E. 


of consistent advertis- | = 


The rates for this departm 
“Help Wanted” and “Situations Wanted,” 


bale) cents a line, minimum 
charge $1. 

All other classifications me (ne o insertion rates): % inch, 2. 48; 1 to 3 in., 
per in., $4.75; 4 to 6 i 450; 9 in. per in., $4.26; 10 to 12 in. 
per in., $4. 06; 13 to 1 cS. par in., $3.18. Write for discounts on term 
contracts. 
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POSITIONS WANTED 


Experienced EXPORT Space buyer. 
Copy, production, ete. Can develop 
Export Advertising Billing for Agency. 
Box 682, ADVERTISING AGE, Chgo 


Advertising Man—C ollege Training— 
twelve years’ experience with a major 
organization—two years with present 
employer. Experience has included 
working with advertising agent—copy 
writing—creating and buying adver- 
tising material and printed matter of 
all kinds—art work, engraving, etc. 
Also developing and directing practi- 
cal merchandising plans for products 
distributed through wholesale and re- 
tail drug and grocery channels. Ex- 
cellent references. 

Box 681, ADVERTISING AGE, Chicago. 


Private Soqvotary-—upertoncess Col- 
lege tri 1ined, can compose own letters; 
sali iry: $150.00 a month. 

30x 680, ADVE RTISING AGE, 


High-Grade Secy.-Steno.— Univ. educ. 
8 years adv. and comm, exp. Intelli- 
gent, capable, reliable. Highest ref. 
30x 686, ADVERTISING AGE, Chgo. 


Chicago. 


HELP WANTED 


TOP NOTCH CREATIVE 
PRINTING SALESMAN 
Excellent opportunity in sound, we!ll- 
known advertising-printing organiza- 
tion for experienced creator-contact 
man (lllinois- Wisconsin territory), 
High - grade layout - production staff, 
Letterpress — offset— water Color, 
Drawing account—traveling expenses 
advanced. Send complete details on 
experience, etce., in letter. Samples 
recent work desirable. Replies held 

strictly confidential. 
Box 683, ADVERTISING AGE, Chicago 


EDITOR WANTED 

Owing to failing health my % owner. 
ship and the editorship of a 56-yea 
old monthly retail trade magazine, ip 
a rapidly-growing industry, can be 
bought for less than $500. Buyer will 
draw % of the monthly net earnings, 
which will depend on his ability to at- 
tract advertisers by his editorial work, 
and his personal contacts. Tell me 
who you are and what you have don: 
Give bank and other references. 

30x 684, ADVERTISING AGE, C hic ago 


SERVICES 
NEW LISTS-—NEW LISTS 
Texas stockholders lists in 25 differ- 
ent concerns. 50,000 oil stock, lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog. 
J. E. Flory, P.O.Box 105, Ft. Worth, Tex. 


15% TO AGENCIES 
On all car card space orders. $50 per 
month ineludes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO.,, 
HONOLULU, T. H. 


FOR SALE __ 
Trade Paper Lucrative field available. 
Grossing over $17,000 yearly. Price 
$15,000. Terms. 

Harris-Dibble Co., 11 W. 42 St. N. ¥.C. 


Art Morgue, consisting of 25,000 (es- 
timated) clippings all classified in 47 
divisions such as Animals, Borders, 
Fairies, etc., Foreign, Hands, History, 
Ideas, Indians, Lettering, Phantom 
Technique, Sports, Transportation, etc. 
A sacrifice for $100. Located in Gray- 
bar Bldg., New York. May be in- 
spected, Vrite “That Fellow Bott,” 
P. O. Box 214, Atlanta, Ga. 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


| 


Opportunity for high grade saleaman 
with money for investment to acquire 
an interest in a contract for news- 
paper reader’ insurance. Applicant 
must be first class salesman and sales 
promoter. Give full particulars, refer- 
ences, ete., in first letter. 

Box 685, ADVERTISING AG E, Chicago. 
LBADING business publication re- 
quires services of experienced sub- 
scription salesmen with successful 
record on trade papers; Boston, Cin- 
cinnati, Detroit and St. Louis now 
open; attractive proposition to real 
worker; reply stating exper. and w% 
Box 654, ADVERTISING AGE, N. Y.C. 


MISCELLANEOUS 
NEWEST PROCESS!!! 
Ideal for reproducing sales manuals, 
house organs, dealer helps, booklets. 
etc. No typesetting or expensive cuts 
necessary. 
Rapid, Accurate and Economical 
0 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 
Actual Reproductions of your 
Photos . $15.00 per 1000 
8x10 Size for. Salesmen’s 
Samples . $10.50 per 100 
Graphie Arts Photo Service, Box 365, 
Hamilton, Ohio. 


A LASTING REMINDER 
ADVERTISING ASH TRAYS 
Do you smoke? Certainly, and so do 


most of your customers. Then why 
not write at once for sample ash tray 
and prices. 


JOHN 8S. FLANNIGAN 
bayey Builders Service 
SANANDAIGUA, N. Y. 


Wrigley Adopts Pension 
Plan for 1,300 Employes 


William Wrigley, Jr. Company, 
Chicago, placed in effect Jan. 1 a new 


pension plan affecting 1,300 em- 
ployes. The plan provides for re- 


tirement at the age of 65. Company 
and workers will contribute equally 
toward cost. 

The company has paid Aetna Life 
Insurance Company $800,000 as back 
payment on the pension plan, in 
order to make all employes insur: 
able on the same basis. 


Gulf Oil Claims — 


Record on Calendars 


Gulf Oil Corporation, Pittsburgh, 
which recently distributed 615,000 
calendars in this and foreign coun- 
tries, claims it uses more calendars 
than any other company in the world 

The company has advertised with 
calendars since 1908 and the original 
design has never been changed. 


Hupp Motor Company 
Suspends Production 


Insufficient working capital has 
forced Hupp Motor Car Corporation 
to suspend production, officials an 
nounced Dec, 31. Applications have 
been filed for a federal reserve bank 
loan and permission to sell stock, he 
said. 

Alex Groesbeck, a member of the 
new Hupp board, expressed conll- 
dence that there would be no con 
siderable delay in resuming produc 
tion of 1936 models. 


Convict Offers Body 


for Experimentation 
“For sale: One human body for 
scientific experimentation. Aliv® 
sound of mind. Price, $5,000.” 
Thus Jack Abbott, long termer it 
Utah state prison, offered ton. 
for sale in the classified section “ 
the Salt Lake Telegram Dec. 19. 
explained later, “I’d like to help my 
family.” 


(Continued on Page 35, Col. 1) 


J instant use on layout. Easy — no expe 
needed. The cost is pennies — not dollars. 


J FOTOTYPE ALPHABETS are made in many 
ferent type styles. Write today for illustrat 


‘THE FOTOTYPE COMPANY 


P 623 Washington Blvd., Chicago 


SET ATTRACTIVE 
DISPLAY HEADS IN | 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset. FOTOTYPE 
ALPHABETS will save you typesetting °F 


work on any job. The cardboard —, 


rience 


ed folder. 


Phone Monroe 17 
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newspapers and 25 per cent for mag-|the West Indies and South America| Babcock, advertising manager, re- 


ADVERTISERS 
TELL AMBITIOUS 
SELLING PLANS 


(Continued from Page 34) 
Carson, advertising manager, said 
this national program will be sup- 
ported with intensive local efforts in 
selected markets with arrival of 
spring and summer. 

“We are optimistic over 1936 possi- 
pilities for ginger ale, sparkling 
water and our other beverage prod- 
ucts,” he said, “and our copy theme 
will emphasize not only their mix- 
ability, but their purity, quality and 
wholesomeness as_ beverages’ by 
themselves. Our major liquor lines 
will also be advertised consistently. 

The new advertising appropriation 
of Armstrong Cork Company, Lan- 
caster, Pa., will represent a 15-20 per 
cent increase over 1935, A. K. Barnes, 
director of advertising and merchan- 
dising, announced. It will essen- 
tially follow use of color in a list 
of national magazines. This will be 
backed by a carefully planned pro- 
gram of merchandising and several 
innovations will be introduced in 
work with retail merchants. 

“Our dominant theme will be floor 
style,” continued Mr. Barnes, “fol- 
lowing the copy appeal which has 
been so successful in recent years, 
emphasizing the fact that a beauti- 
ful room begins with the floor.” 

Joseph E, Seagram & Sons, Inc., 
New York, will make a slight in- 
crease in the 1936 appropriation, 
David M. Davies, advertising man- 
ager, indicated. 


Hupp Tells Plans 


In spite of its temporary suspen- 
sion, Hupp Motor Car Corporation, 
Detroit, expects to produce 40,000 
cars in 1936, R. L. Hance, advertis- 
ing manager, said. Since $20 per 
car is allowed for promotion, about 
$800,000 will represent the appro- 
priation, divided 75 per cent for 


azines. 

The fiscal year of General Mills, 
Inc., Minneapolis, runs from June 1 
to May 31, Samuel C. Gale, director 
of advertising explained, hence the 
company’s 1936 advertising plans are 
not up for consideration at present. 

Minnesota Valley Canning Com- 
pany, Le Sueur, will probably cling 
to basic methods, Ward H. Patton, 
sales manager, said. The appropria- 
tion will probably be somewhat 
larger than in 1935. Plans are usu- 
ally made for fall through spring. 

Blackburn Products Company, 
Dayton, O., will study markets care- 
fully in advertising its medical, 
toilet and pharmaceutical specialties 
in 1936, I. Robert Blackburn, general 
manager, emphasized. The most 
prosperous will be given special cul- 
tivation. 

Promotion plans of India Tea Bu- 
reau, New York, will be confined 
principally to a selected area border- 
ing the Great Lakes, L. Beling, ad- 
vertising director, explained. The 
campaign will break in Cleveland 
Jan. 15 and be followed by copy in 
other cities in the market of 10,000> 
000 persons. About $500,000 will be 
spent, with newspaper copy supple- 
mented by cooking schools, etc. Some 
national magazines will also be used. 

B. T. Babbitt, Inc., New York, will 
rely chiefly on radio in 1936, H. W. 
Flexner, director of advertising, 
said. 

The fiscal year of H. J, Heinz Com- 
pany, Pittsburgh, ends April 30, and 
1936 advertising is not an issue at 
present. 


Draw On History 


John Eichler Brewing Company, 
New York, will increase its appro- 
priation by 40 per cent, R. M. Over- 
lander, Jr., advertising manager, re- 
vealed. “Beer, the Beverage of the 
Ages,” will be the slogan in a cam- 
paign which will be historical and 
authentic, drawing a colorful picture 
of the fact that beer has been a pop- 
ular beverage for centuries. 

“We think this will be something 
new in beer advertising,” commented 
Mr. Overlander. 

“The outlook for cruise travel to 
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The case of “Camelia-Skin” 


‘Camelia-Skin” (the name is dis- 
tuised, but the experience is true) 
8a nationally advertised cosmetic, 
‘fast-seller in most big cities. But 
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tot in Los Angeles. Four years’ ad- 
‘trtising in the City of Angels 
lasn’t gotten **Camelia-Skin”’ be- 
‘ond first base. 

Why was the mystery? This is an 
Nazingly rich market, retail sales 
¥t capita are the world’s highest. 
‘nd next-door Hollywood keeps 
‘“al ladies more than ordinarily 
‘*auty conscious. Can you guess 
‘hat was wrong? 


The “PURLINE” reveals 
the answer 


“« Camelia-Skin"’ compared Purline rates 
ie Angeles newspapers before beginning 
“‘4vertise, it would have discovered some 
"hcant differences: 

Putline costs in Los Angeles Trading 


Area, excluding all families who have 
Sen on relief: 


THE TIMES ...... $ .65 
NewspaperB ...... 1.89 
NewspaperC ...... 1.37 
NewspaperD ...... 1.27 
NewspaperE ...... 1.37 


*tching further, ‘‘Camelia-Skin’’ would 


have learned the reason The Times can de- 
liver a daily audience as large as 182,511 
(Sunday: 271,268) FOR A PURLINE COST 
ONLY HALF THAT OF ANY OTHER 
NEWSPAPER. 


Reason: The Times alone covers the most 
important part of Los Angeles. For example, 7 
out of 10 families earning $3,000 a year or 
more read The Times. 


“Camelia-Skin’’ used two Los Angeles 
newspapers that together ‘‘reach’’ 286,039 
families. But most of these are low-income, 
small-spending families. Even this moderate- 
priced cosmetic would be a luxury to them. 


Fortunately not many advertisers make 
“Camelia-Skin's’’ mistake. Most advertisers 
wisely tell their story to The Times audience 
first. For The Times alone offers an audience 
with an annual spendable income of more 
than $750,000,000. 


If you haveasales or advertising *‘mystery”’ 
in Los Angeles, apply ‘‘Purline’’ measure- 
ment to the media you've been using. Write 
Los Angeles Times for details. 


Write{also for help"on merchandising 
problems in this rich 
but entirely different 
kind of market. Or call 
Williams, Lawrence and 
Cresmer in New York, 
Chicago, Detroit, or San 
Francisco, 


Los Angeles Times 


One of the world’s great newspapers 


in 1936 is as bright as a brand new 
silver dollar,” said E. S. Whitman, 
of United Fruit Company, New York. 
“And it is surprising how few of 
these same dollars will see a traveler 
through on one of the many Great 
White Fleet cruises to the Car- 
ribean! 

“Our appropriation will be about 
the same as in 1935, but we confi- 
dently expect it to show an 8 to 10 
per cent increase in volume. Ad- 
vance bookings bear out this sur- 
mise. 

“As in the past, we shall devote 
the major part of our advertising 
expenditure to the great Sunday 
newspapers, with special campaigns 
in magazines to appeal to various 
classifications of the travel public as 
occasion demands. 

“The dominant theme of our Great 
White Fleet advertising will be class. 
Dignified testimonial advertising will 
prove that the Great White Fleet is 
a dependable year-round service, 
staffed by men who know the tropics 
intimately and served by strictly 
first-class, spotless white ships spe- 
cially designed for Southern waters.” 


Stress Technical Advance 


An increase of 50 per cent in ap- 
propriation will aid the Portland 
Cement Association, Chicago, to con- 
tinue its vigorous promotion in 1936, 
Edward J. Mehren, president, indi- 
cated. Newspapers will get about 
the same amount as in 1935, with 
consumer magazines receiving recog- 
nition on the schedule. About 80 
per cent of the 1935 expenditure was 
in newspapers, more than 3,000 
dailies and weeklies being used to 
aid the field force in promoting use 
of concrete. 

The new campaign will be wrapped 
around construction methods by 
which the frame, enclosing walls 
and decorative elements in a build- 
ing are cast in one operation, mak- 
ing all structural parts of a build- 
ing a rigid, integral unit, with 
economy in time and labor. The 
safety appeal will be employed in 
promoting concrete roads. 

Crosley Radio Corporation, Cin- 
cinnati, has made a_ée sensational 
sales record with mass circulation, 
and will continue that strategy, G. 
H. Corbett, advertising manager, 
said. Plans embrace use of a limited 
number of four-color pages  sup- 
ported by a schedule of small space 
advertisements in a large group of 
publications. 

“We are convinced that future 
sales of electric refrigerators will 
come increasingly from the lower 
income groups,” explained Mr. Cor- 
bett, “and we will continue to use 
mass circulation media directed at 
these groups.” 


Create New Slogan 


New design will be expressed by 
the slogan, “The World’s Most Beau- 
tiful Refrigerator,” while the other 
familiar phrase, “This Much More 
in a Shelvador,” also will be spot- 
lighted. 

Plans of General Cigar Company, 
New York, will be based on an up- 
ward trend in demand for the better 
grade of cigars, W. L. Rubin, adver- 
tising manager, reported. 

An increase of 5 per cent in 1936 
advertising expenditures of E. I. 
du Pont de Nemours & Co., Wilming- 
ton, Del., was reported by William 
A. Hart, advertising manager. Trade 
publications are the primary me- 
dium. 

With a 71 per cent sales gain in 
1935, Robertshaw Thermostat Com- 
pany, Youngwood, Pa., is laying am- 
bitious plans for 1936, H. T. Ryan 
reported, with an expanded advertis- 
ing appropriation probable. The 
dominant theme in 1936 will be em- 
phasis on importance of the appli- 
ance which cooks the meals, this 
leading into discussion of insulated 
ovens and dependable heat control. 


To Stress Safety 


Fasteeth, Inc., Binghamton, N. Y., 
will use 700 newspapers in 1936, in 
addition to farm papers and small 
town magazines. Contracts with 
the dental profession will be main- 
tained, partly with a new treatise on 
“Difficult Denture Patient Types.” 

Nash Motors Company, Kenosha, 
Wis., is highly optimistic, Frank R. 


ported, with “sales objectives height- 
ened, our dealer body increasing 
rapidly and our new line of cars at- 
tracting interest.” The company’s 
basic policy is to concentrate in 
newspapers, with a well balanced 
program in magazines and other es- 
tablished media. 

The company will make safety its 
dominant concern in 1936. Every 
possible safety feature has been in- 
corporated in the car, and the com, 
pany is intent on awakening the 
American public to a greater re- 
sponsibility in its daily driving, Mr. 
Babcock asserted. 

With 40 per cent larger appropria- 
tion available, The Nurito Com- 
pany, Chicago, will run larger size 
newspaper copy and add magazines 
to its schedule, E. L. Adams, secre- 
tary, reported. 

Armour & Co., Chicago, will con- 
tinue to feature the “meal of the 
month,” W. R. Hemrich, advertising 
manager, indicated. The appropria- 
tion will be about the same as for 
1935. 


Liquor Men Lose Suit 

Federal Judge F. A. Geiger of 
Milwaukee on Dec. 28 denied the re- 
quest of 16 Illinois liquor distributors 
for a temporary injunction to re- 
strain the Wisconsin state treasurer 
from enforcing certain provisions of 
the state liquor law pertaining to 


taxing and licensing of liquor dis- 
tributors. 


Trane Appoints 


The Trane Company, LaCrosse, 
Wis., maker of home and commer- 
cial heating, ventilating and air con- 
ditioning equipment, has appointed 
Needham, Louis and Brorby, Inc., 
Chicago, as advertising agent, eifec- 
tive at once. 


To Covered Wagon 
Selwyn E. Sangster has. been 


named publicity manager of Covered 
Wagon Company, Mt. Clemens, Mich. 


Small Increase 
Predicted for 
Financial Copy 


Chicago, Jan. 2.—Some increase 
in bank advertising in 1936 is pre- 
dicted by Financial Advertisers As- 
sociation following its annual sur- 


vey. About 27 per cent of those re- 
porting will increase advertising 
expenditures; 9 per cent will de- 


crease them and 64 per cent will 
maintain the 1935 figure. 


Nature of Copy 


Ninety-eight per cent of the banks 
replying to a questionnaire sent out 
by the association said they will use 
newspaper advertising in 1936. 
Highty-two per cent of the banks 
will use direct mail; 34 per cent, 
outdoor advertising; 16 per cent, 
radio; 23 per cent, national publi- 
cations; 40 per cent, sectional pub- 
lications; 12 per cent, car and bus 
cards; and 66 per cent, lobby and 
window posters. 


Loans of All Kinds Stressed 


Growing realization by banks that 
they must sell themselves as well 
as their services is evidenced 
by the fact that 80 per cent of the 
banks answering the questionnaire 
plan to use at least some institu- 
tional advertising during the year. 
In addition, 44 per cent also will 
use educational advertising. Fifty- 
five per cent will advertise savings 
accounts; 64 per cent, commercial 
loans; 71 per cent, executorships 
under wills. Loans of all kinds, in- 
cluding FHA loans, will be heavily 
stressed. 

The survey was directed by A. R. 
Gruenwald, advertising manager of 
the Marshall and Ilsley Bank, Mil- 
waukee, and Preston E. Reed of 
Chicago, executive secretary of the 
association. 


BEST BET for 
ATTRACTIVE, LOW-COST 


COLOR ADVERTISING 


Fox color that packs a real sales punch, look 


through any issue of THIS WEEK. Loose-Wiles ad- 
man R. C. Hull writes us: “Since appetite appeal 


in food product advertising depends so largely on 


x good art work well reproduced, we are, of course, ¢ 


very much concerned with printing results. Your 


reproductions have been all you promised.” 


THis WEEK invites you to compare any adver- 


; tisement reproduced by our colorgravure process 


with the same advertisement in any other maga- 


zine. Yes, and compare the rates, too: THIS WEEK 


gives you a full color page for only %¢ per family! 
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V o1ce of duction manager, but when it comes Information Woman's World ...... 95,726 76,148 
’ Se eee 
to leaving ten ounces off my son’s Total group ...... 5,226,780 5,356,334 


Advertiser 


(Continued from Page 10) 


business, but no longer to me, as 
have decided to spend the rest of my 
life in trying to learn how to be 
lazy. 

This may prove to be not so easy 
a job as I fancy, but my picture of 
it includes a place where I can sleep 
as long as I want to, get up, or not, 
when I please; eat what, or when I 
please; shave, or dress, or not dress 
when I please; swim, fish, row a boat 
if I please; hike if I like it, or loaf 
if I don’t; sun-bathe if I want to, 
or scout it if I don’t; read when I 
want to, write if I have the courage, 
and tell all the rest of the world 
where it may jolly-well go. 

Is that plan cowardly or coura- 
geous? Darned if I know! Anyway, 
it looks good to me, right now, in 
this zero gale in Chicago. 

Best wishes to you all. 

R. Roy SHUMAN, 
Chicago. 


_ 


Mr. Shuman has been active in 
advertising work for forty years, 
making a name for himself chiefly 
as a writer of industrial copy. From 
1928 to 1934 he was vice-president 
of Evans Associates, Inc., Chicago. 
Previously, he had his own agency, 
and served as advertising manager 
for Deering Harvester Company, 
Carson Pirie Scott & Co., Joseph T. 
Ryerson & Son and Liquid Carbonic 
Company. 

One achievement: as advertising 
counsel for National Cash Register 
Company, about 1917, he sold the late 
J. H. Patterson, president, the idea 
of scheduling full pages in 110 busi- 
ness publications. 

> =o 
Last Straw 

To the Editor: I can stand having 

the “R” left off the front of my name 


birth weight, by gad ***!!!! 
R. Lioyp SMITH, 
Albert Frank-Guenther 
Law, Inc., Chicago. 


BRANDED FOODS 
GAINED GROUND, 
SURVEY SHOWS 


New York, Jan. 2.—-A substantial 
increase in 1936 food advertising is 
indicated by a survey made by Asso- 
ciated Grocery Manufacturers of 
America. 

Of member companies reporting, 41 
per cent said their 1936 appropria- 
tion would be higher than in 1935, 
54 per cent reported it would be 
about the same and only 5 per cent 
said it would be less. 

Some of the other questions asked 
and the results are as follows: 

“If you advertise, how does your 
1935 advertising expenditure com- 
pare with 1934?” Higher, 44 per 
cent; lower, 22 per cent; about the 
same, 34 per cent. 

“What is the competitive standing 
of advertised food brands, as com- 
pared with private brands, now as 
compared to a year ago?” Better, 
41 per cent; worse, 24 per cent; 
about the same, 35 per cent. 

“What would you say the trend is 
on bulk goods?” Toward bulk goods, 
8 per cent; away from bulk goods, 
30 per cent; no apparent change, 62 
per cent. 

An increase in trade channel in- 
ventories was reported by 31 per 
cent, 16 per cent said the stock of 
their goods carried by retailers and 
wholesalers had decreased, and 53 
per cent said there was no apparent 


change from a year ago. 
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BEST BET for 
SALES ACTION 


Magazines can create desire; newspapers can Ps 
turn that desire into action; but if you want to 

do both jobs on one page (and who doesn't?) ¥ 
there’s just one answer: THIS WEEK, the medium 
that combines a first-class magazine with the 

local sales punch of 21 great newspapers. 

THis WEEK helped Royal Typewriter to a new 

high in portable sales, orders coming in even by ¢ 
* phone. “You can tell other dealers for me,” says a 
St. Louis Royal dealer, “That THIs WEEK sells goods 
... It's the kind of magazine advertising that re- 
tailers can use...” And Listerine seconds the mo- 


tion: “Report after report indicates our campaign 


in THIS WEEK was one of the smartest advertising 
buys we ever made in this area,” says Atlanta dis- 
trict sales manager Herndon...Want to hear some 


more? 


HIS 


EEK | 


NEW YORK 
* 
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CHICAGO DETROIT 


SAN FRANCISCO LOS ANGELES ¥ 


for 
Advertisers 


The following documents may be 
secured without charge by any MNa- 
tional advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 866. Getting Your Merchandise 
Off the Shelf. 

A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, issued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


No, 868. Home of the Month. 

This bulletin, issued by the Na- 
tional Association of Real Estate 
Boards, describes the first of the 
houses selected by the National Com- 
mittee of Realtor-Builders and the 
editors of McCall’s Magazine for 
“Home of the Month” promotion. 
Floor plans, decoration suggestions, 
and landscape planting plan are in- 
cluded. 


No. 869. St. Petersburg, Florida, 


A loose-leaf compilation of data on 
this major Florida market by St. 
Petersburg Newspapers Service, rep- 
resenting the Evening Independent 
and St. Petersburg Times. Included 
are facts about the retail trade ter- 
ritory, passenger car sales, tourist 
business, newspaper lineage and cov- 
erage of the market by these papers. 


No. 870. A Proprietary Medicine 
Survey of Arkansas. 

This survey, by Arkansas Dailies, 
Inc., shows the distribution and com- 
parative sales standing of proprie- 
tary medicines in the 26 key cities of 
Arkansas. Data was gathered through 
personal contact with 190 druggists 
through a store-by-store canvass con- 
ducted under the direction of John- 
son Market Research Service, 


No. 806. Sales Begin When Programs 
Begin. 


The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well- 
known advertisers. 


No. 824. Market Facts About the 
Intermountain Empire and the Salt 
Lake Market. 


In this handsomely produced 
brochure, the Salt Lake Tribune 
Telegram has analyzed the Inter- 
mountain market, and _ provided 
maps, charts, photographs and fig- 
ures showing the sales opportunities 
the market offers, and the news: 
papers through which it may be sold. 


No. 818. The Sales Manager's Year 
Book of Circulation for 1935. 


This booklet, issued by Associated 
Newspaper Color, Inc., gives a com- 
plete picture of A. N. C. coverage of 
the Pacific Coast market. Total cov- 
erage in the seven Western states is 
given, followed by a break-down of 
circulation by states, counties and 
cities. Statistics on each state are 
accompanied by a map indicating the 
location of newspapers which publish 
Associated magazine and comic sec- 
tions. 


No. 830. Everyone in St. Louis Has 
Heard This One. 


“This is Station KMOX, the Voice 
of St. Louis” giving the find- 
ings of telephone research operators 
who made more than 15,000 calls be 
tween 7 a. m. and 10 p. m. daily, and 
9:30 a. m. to 10 p. m. on Sunday to 
provide a breakdown of St. Louis 


listening habits. 


IN MAGAZINES 
UP 4 PER CENT 


(Continued from Page 1) 


8,352,738 lines during 1935, against 
7,820,181 lines in 1934, a gain of 532,- 
557 lines, or approximately 6.8 per 
cent, 

Individual figures are given in the 
following tabulation: 


Standard 1935 1934 
American Mercury.... 33,481 39,537 
Atlantic Monthly ..... 138,756 78,416 
Current History...... 25,819 29,061 
Forum and Century... 58,670 54,133 
Harpers Magazine .... 97,014 110,464 
Review of Reviews... 73,602 74,647 
Scribner’s ........ ... 68,692 80,183 

TOCHs BPOUD: «eas secs 496,034 466,441 

General 
American Vervrrarr 8 me 
American Boy ....... 90,687 87,173 
American Golfer...... 110,435 136,827 
American Home ......231,479 146,473 
Arts & Decoration.... 66,689 85,260 
SE ain a a es ohne ees 30,056 36,912 
Better Homes & Gar- 

GOOE. biccccisdesccsccReeee 2 
MOTE FACS: vices ceens 120,022 119,488 
ee ee ee 48,270 58,238 
Christian Herald...... 104,892 105,765 
Cosmopolitan .....ce. 304,708 321,289 
Country Lifé...sscacee 214,094 206,584 
I ksi is daw decade 376,378 4*208,092 
a aes 736,517 791,185 
Graduate Group....... 26,614 20,598 
House & Garden......259,774 341,255 
House Beautiful com- 

bined with Home & 

PERE sccsibredenns ceeen “See ee5 
PRSCPUGIOP 6asvccvcwes 136,153 111,760 
SS errr er eres 53,195 60,194 
SA, “ced Peigkwed socks 94,647 119,184 
Modern Mechanix and 

INVORCIONS 2.000650 129,273 133,529 
National Geographic.. 81,922 87,384 
Nation’s Business..... 192,805 205,243 
Open Road for Boys.. 51,558 55,016 
Physical Culture...... 119,678 116,065 


Popular Mechanics....199,611 160,861 
Popular Science 


BEOGEOLY cecsscvvcss 158,128 155,422 
err ee ee 194,414 198,960 
Scientific American... 32,272 28,896 
DOP ENIOD. 6 ccecccces 179,396 208,621 
eas skeet eka ake 253,129 278,724 
Startling Detective Ad- 

WORCEEGR sce ccees 52,861 53,793 
OS PE ea ee ae 133,274 125,411 
MOOR. cg c0n ceding abaars 85,276 80,086 
True Detective Mys- 

ene 48,398 37,861 
VOREEY POW ivcskeccns 171,076 282,430 

TOtA!l MPOUN .s.cis 5,756,531 5,826,000 

Women’s 
RIOLIMORLOR kak iseces 156,149 288,351 
Parmers Wile .ccsascs 116,922 119,385 
Good Housekeeping...522,595 542,835 
Harper’s Bazaar...... 728,801 690,710 
PEORIROGE ci cane serene 123,545 135,169 
Household Magazine..140,995 153,619 
Junior League Maga- 

Ce. cavin baw eeetes 97,234 76,699 
Ladies’ Home Journal.507,866 542,787 
IE EF iO5is see ve 481,700 526,340 
Home Arts-Needle- 

EY oh 5 & arg ory 00 62,067 55,538 
Parents Magazine..... 203,265 194,988 
Py) 119,749 172,408 
Pictorial Review......219,008 173,210 


SEBO BtOPY -oo.o00006055 236,143 240,385 


Co RR Serrcrr rrt 926,334 862,667 
Woman’s Home Com- 
ROR | i's bare sb tee oe 488,681 505,095 


Women’s Groups 
{Fawcett Women’s Group 
Hollywood Maga- 

MM Cre cr a 144,021 94,105 
Screen Book........ 144,558 104,839 
“Romantic Stories...117,831 91,49] 
Romantic Movie 


Peer 65,039 39,837 
Motion Picture...... 131,529 157,545 
Movie Classic ...... 131,337 156,602 
Screen Play Maga- 

RR ge 146,870 114,272 


True Confessions....121,580 106,15] 

Macfadden Women’s 
Group 

+*True Romances ...146,495 105,105 

+Movie Mirror ......164,666 118,538 

tLove and Romance.143,396 101,465 

tRadio Mirror ..... 135,896 54,687 

+True Pxperiences. .143,296 99,148 
Modern Magazines 


Modern Screen...... 173,250 168,731 
Modern Romances..162,723 162,646 
Radio Stars ..cccecs 160,520 102,065 
Screenland Unit 
BorveemiIane ..cccsece 121,616 111,023 
Silver Screen....... 119,475 110,447 
Total group.......2,474,098 1,998,692 
Outdoor 
Field and Stream..... 160,401 140,273 
Fur-Fish-Game ...... 76,867 79,566 
Hunter - Trader - Trap- 
SOP ose aca ceca. barat Sone 75,025 77,219 


Hunting and Fishing. 88,423 81,480 
National Sportsman...105,893 92,543 


CE i cacees seek en 62,133 65,289 
CRSEOOP TACO scccccese 126,978 96,050 
Sports AGleld ..ccccss 91,735 85,617 
THES SIGE: 24450086 787,455 718,037 
Mail Order 
ee 65,900 68,165 
Gentlewoman ........ 48,119 48,093 
Good Stories ..cccsses 51,684 48,450 
BEGG CUPGIS. 260606400 32,040 33,601 
Home Friene .....+6¢ 33,062 29,244 
Household Manage- 
ment Journal....... 54,105 %14,902 
Illustrated Mechanics. 26,705 24,540 
ES ST ree eee 17,049 20,507 
Mother’s-Home Life... 34,647 36,401 
PRR ci ceucesunss 83,943 85,547 
Sovereign Visitor..... 14,877 13,991 
TOCA! SPOUD: ocic0scr8 412,131 423,441 


Weeklies, *Semi-Month- 
lies and **Monthly 


American Weekly... 861,897 740,021 


Business Week...... 323,223 262,471 
gf errr 1,009,730 850,234 
TINDER. 26646 s s000 6's 141,572 126,710 
DEED shes CHAU AG SE OSS 321,011 242,072 
BEERS ccee650008-44 266,152 284,673 
Literary Digest..... 282,993 330,936 
WOW TOPMOR ics. cose 1,101,345 1,223,737 
BeBe We OGM. cs kK cccscns 190,303 186,467 
Saturday Evening 
es a, eee 1,783,549 1,736,498 
WHE vive eerecie.e.0% 1,106,124 1,036,455 


**Town & Country.. 397,328 404,088 
United States News...567,511 395,819 


Total group.......8,352,738 7,820,181 


1Figures supplied by publisher. 

41934 figures supplied by publisher. 

“Combined with Radioland, begin- 
ning with the July, 1935, issue. 1934 
figures supplied by publisher. 

%sNovember figures. 

*Total for ten months. 

®Total for two months. 

®*Total for seven months. 


Electricity Production 
Attains New Record 


Production of electricity in the 
United States in 1935 increased to 
the highest level on record, showing 
a gain of 3 billion kilowatt hours 
over the previous high established in 
1929, Edison Electric Institute re 
ports. 

The 1935 total was 92 billion kw. 


hours. 


AUCTION 


ALTON, 


until January 8th, 1936. 


713 N. Wells St. 


BY ORDER OF THE BOARD OF DIRECTORS, WE WILL, STARTING ON 
THURSDAY, JANUARY 9th, 1936 AT 11:00 A. M. at 


(Central Standard Time) 


Sell at public auction the entire stock of wet and dry package drugs—bulk mer- 
chandise—cartons—containers and other miscellaneous items of the— 


CONTINENTAL DRUG CORP. 


INVENTORY VALUE OVER $85,000.00 
TRADE MARKS AND GOOD WILL 
We will also offer for sale the good will pertaining to the nationally known trade marks, 
“Purity,” “High-Grade,” “Superior” and ‘Quality Sealed’’—Also, labels—cartons—cuts— 
and all else pertaining to the above mentioned good will and trade marks—bids accepted 


MARSHALL NACHBAR & CO. 


Auctioneers and Liquidators 


AUCTION 


ILLINOIS 


Chicago, Ill. 


— 


—— 
——————" 


bound 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 


Sth edition of “Reserve Illustrations." Ove! 


1000 subjects, covered by model releases, ready to Us¢- 
Catalogue also on approval (U. S. only) if you prefer. 


=” UNDERWOOD & UNDERWOOD 


NEW YORK 


“CHICAGO DETROIT 
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INTERNATIONAL 
TO FRONT WITH 
SAFETY EFFORT 


Consumer Campaign Follows 
Driver Education 


Chicago, Jan. 2.— International 
Harvester Company will launch this 
month a national magazine advertis- 
ing campaign for International 
trucks, with copy making capital of 
current vigorous interest in reducing 
traffic fatalities. 

Offered in the drive will be an 
IHC booklet, “I Drive Safely,” for 
which a sensational demand has al- 
ready been experienced, following 
coupon promotion in the company’s 
customer and dealer magazines. 

The magazine campaign and other 
booklet promotion make up _ the 
largest institutional effort yet staged 
on behalf of International moto1 
trucks. It seeks to build good will 
for IHC fleet operators and drivers, 
as well as the public at large, and to 
make a substantial contribution to 
highway safety. 

“I Drive Safely,” primarily de- 
signed as a manual of instruction 
for truck and bus drivers, but also 
helpful to motorists in general, was 
authored by Sam Houston, in charge 
of sales promotion for International 
trucks, 


New Picture of Driver 


It gives pertinent information on 
speed, brakes, steering, tires, vision, 
lights, and lubrication, among other 
subjects. Specific examples of ex- 
cellent driving records made by truck 
drivers for IHC customers are 
quoted. 

Breaking in January and February 


issues of magazines, copy headed “I 
Drive Safely,” will picture a truck 
driver at the wheel of his car. The 
advertising seeks to break down a 
somewhat common impression of the 
truck driver as a “road hog,” present- 
ing him rather as a trained, consid- 
erate motorist, deserving of a better 
reputation. 

“Honor where honor is due,” text 
will read. “In proportion to the 
number of miles driven, fewer acci- 
dents are chalked up against the men 
who operate trucks and buses em- 
ployed in the daily transport of mil- 
lions of tons of freight and millions 
of human lives than are charged to 
the general run of passenger car 
drivers.” 

“Of the truck drivers of the na- 
tion,” another paragraph will state, 
“International Harvester asks con- 
tinued cooperation in safeguarding 
lives. In tribute to their efforts, In- 
ternational Harvester publishes this 
booklet, ‘I Drive Safely,’ and pledges 
that safety will always be a most im- 
portant factor in the design, con- 
struction and operation of Interna- 
tional trucks.” 


Gospel of Safety 


The advertisement will appear in 
four-color bleed pages in Collier’s, 
Fortune, and The Saturday Evening 
Post, and in black and white in 
Business Week, Forbes, News-Week, 
and Time. First copy in this list 
will be in Time of Jan. 13. It will 
also appear in McLean’s of March 1. 

International Harvester will also 
employ large space in business pub- 
lications reaching motor truck users 
and specific groups of fleet users. 

First offer of the “I Drive Safely” 
booklet was made through a coupon 
form in the August issue of “Inter- 
national Trail,” the IHC magazine 
for fleet owners, all truck dealers, 
and salesmen. The coupon form was 
again used in the October issue. 

Back came industry’s demand for 
the safe driving manuals. The 
“International Trail” coupons pulled 
1,318 requests for 38,121 booklets. 

News of the IHC booklet spread. 


BEST BET for 
SALES and SAVINGS 


THIS WEEK, the medium that gives you concen- 


trated coverage; dealer influence; attractive, ¢ 


low-cost color; sales action because it combines 


a first-class magazine with the local sales power i 
of these 21 great newspapers: 


The Atlanta Journal 
The Baltimore Sun 
The Birmingham News 
& Age-Herald 
The Boston Herald 
The Buffalo Times 
The Chicago Daily News 
The Cincinnati Enquirer 
3 Cleveland Plain Dealer 
The Dallas Morning News 
The Detroit News 
The Indianapolis 
Sunday Star 


- 


NEW YORK CHICAGO DETROIT 
” 


~ 


The Memphis 
Commercial Appeal ¢ 

The Milwaukee Journal 

The Minneapolis Journal 

The New Orleans Item- 
Tribune 

New York Herald Tribune 

Omaha World-Herald 

Philadelphia Record 

The Pittsburgh Press 

St. Louis Globe-Democrat 


The Washington Sunday 
Star 


Ee 


SAN FRANCISCO 


Like a snowball rolling down hill, the 
IHC “drive safely” movement grew 
in size. Requests began to come in 
from police departments, chambers 
of commerce, insurance companies, 
municipal safety engineers, and state 
highway departments. In all, 149,- 
000 copies of “I Drive Safely” have 
already been distributed, Mr. Hous- 
ton announced. 

Praise for the booklets, which have 
carried International’s name to truck 
prospects throughout this country 
and Canada, has come from many 
sources, including truck drivers. 

Editorial promotion of the safety 
booklet has appeared in each issue 
of “International Trail” since Au- 
gust, and in “Triple Diamond,” pub- 
lication for IHC truck salesmen, re- 
tail and wholesale; “International 
Harvester Powertrax,” for industrial 
power and tractor dealers and pros- 
pects; and in “Harvester World,” 
for all Harvester employes and all] 
dealers. 

The January issue of “Interna- 
tional Trail” will have as its front 
cover a reproduction of the “I Drive 
Safely” magazine advertisement. The 
back cover will show the magazines 
being used in the drive, and will in- 
vite fleet operators and other read- 
ers to write for poster enlargements, 
28 by 38 inches, of the magazine ad- 
vertisement. 

The truck pictured in the new IHC 


magazine drive is one owned by Man- 
del Bros., Chicago department store, 
which staged a parade of its 41 new 
International trucks last summer, 
headed by George Marketak, a Mandel 
employe who has driven 300,000 miles 
in ten years without accident. 

At first, inclusion of photographs 
of truck drivers with high safety 
records, such as Marketak, was con- 
templated for the magazine series. 
This plan was dropped, since it was 
judged wiser to keep the advertising 
general in character and to give em- 
phasis to safe driving by truck driv- 
ers everywhere. 

During 1936, the safety angle is 
to be brought into all motion pic- 
ture advertising for International 
trucks, Mr. Houston revealed, This 
theme will thus be kept before deal- 
ers, customers, farm meetings, and 
other groups. 


New Institutional Copy 


Incidentally the new year also wit- 
nesses the debut of another institu- 


tional campaign for International 
trucks. Magazine and newspaper 
copy, headed “Time Marches On,” 


will emphasize the fact that Time, 
Inc., producer of the magazine and 
“The March of Time” news reel, uses 
International trucks while covering 
events over the country. 
Advertising will point out that IHC 
maintains the largest company- 


owned truck BService organization in 
the world, and that wherever Time 
sends its trucks, they will always be 
near an International branch or 
dealer. 

New York and Chicago newspapers 
will be used in this campaign. The 
advertising will also appear in four- 
color bleed pages in Collier’s, For- 
tune, and The Saturday Evening 
Post, and in black and white in Busi- 
ness Week, Forbes Magazine, News- 
Week, Review of Reviews, and Time. 
Collier's of Feb. 15 will start off the 
color copy, while the black and white 
advertising opens in Time of March 
>. 

William I. Ninabuck is in charge 
of International truck publication ad- 
vertising. Aubrey, Moore & Wallace, 
Chicago, is the agency, Photography 
for the “I Drive Safely” magazine 
copy was handled by Kauffmann & 
Fabry, and full color retouching by 
Nelson, Wells, Tiedman. 


“Confectioner” Moves 

Manufacturing Confectioner, Chi- 
cago, has moved from the Merchan- 
dise Mart to the Daily News Bldg., 
400 W. Madison St. 


David Transferred 


Webb David has been transferred 
from the Chicago to the New York 
office of Batten, Barton, Durstine & 
Osborn. 
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"I'd use more of it, if they'd only—” 


It is an exaggeration to say that Ross Factfinders have heard this plaint 
a million times; but they certainly hear it often enough to reflect that the 
margin between success and near-success in merchandising is only too 
often a matter of trifling changes in product, package, or advertising. 
When you know that something's not just right, but can't put your finger 
on it, call in Ross Federal and let us dig it out for you. The cost is a lot 
less than you pay for many other services not half as important to you. 


We'd like to send you SPOT NEWS. Twice a month it tells you what is really 


going on in large and small cities . . . without benefit of abstract charts. 


ROSS FEDERAL 


RESEARCH CORPORATION 


EXECUTIVE OFFICES: 6 EAST 45th STREET, NEW YORK, N. Y. 


@ 3700 BONDED FIELD REPRESENTATIVES 


¢ 380 MOTORIZED SUPERVISORS 
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BROADCAST REVIEW OF THE MONTH 
THIS TIME THE COBBLER’S BLE oA, 


CHILDREN WERE WELLSHOD | {| [i 


€ 
x 


6 Magic Key”’ of RCA A MAN ON A HORSE 
opens door to world-wide 
studio—members of cast 
work thousands of 
miles apart 


& 


r 
Sj 
+ 
Ler 
e 


It seemed an obvious decision 
when RCA decided on radio adver- 
tising. But the creation of the right 
program called for showmanship in 
careful balance. The foremost name 
in radio indicated a program of dig- 
nity. Yet the aim was not merely 
good will. There were goods and ser- 
vices to be sold. Dignity of the high 
hat order was clearly out. There's been a lot of talk about a man on a horse. Well, 
he seems to have arrived, and bless us, if it isn’t Paul 
Whiteman. No, he didn’t wear his horse to the NBC 
studio for his Magic Key appearance—but you should 
But there is another sort of dignity, see him at Jumbo. 


one of universal appeal. Its essence 

is doing well whatever is done. And DR. FRANK BLACK AND HIS MEN 
gy it was on that basis that NBC built 

the RCA Magic Key broadcast. 


Well, if lovely stars will run off 
to entertain furriners, the Magic 
J Key can go right after them. So 
s Dusolina Giannini was tuned in 
Ababa, RCA Communications picked up from Berlin for a recent Magic 
Ed Beattie, put his talk on the RCA Key program. 

Magic Key program. 


From feeble little station ETA at Addi 


BLUE PLATE SPECIALS ON THE HOOF 
A Popular Dignity 


The program was planned in col- 
laboration with Lord & Thomas, 
who are NBC’s advertising agents. 


Great music—vocal, instrumental 


and orchestral, news, dance bands, 
drama, comedy, thrills—sudden 
laughter, as in the pre-Thanksgiving 
ae ae interview with the turkey—the 


whole world of entertainment has 


been drawn upon. Quite literally the . : 
A brilliant musical setting for all the Magic Key programs has been furnished by 


whole world. For artists, and events a 
inaad in by RCA’s Masic Mer, fur Frank Black and the NBC Symphony Orchestra. ma 


single program have often been 


JOHN B. 
KENNEDY 


eee oe ae 
re a 


Scores of thousands of folks to whom stock-raising is 


thousands of miles apart. ONE OF UNCLE SAM'S FLOATING STUDIOS serious business thrilled to John B. Kennedy's graphic 
. _ “ringside” broadcast from the International Livestock 
Quality, Balance, Appeal Show in Chicago. Typical of RCA Magic Key pro- 


grams’ news events. 
In fact, on one Sunday afternooon 


the listeners were taken on a radio 

trip that circled the globe. Tuning in vt 

these distant points at precisely the ren ts HOW HIGH IS A MOUSE WHEN IT SPINS? 
right moment requires management . . Fee 

of a caliber equal to the skill of the 

star performers. 


But whatever is done, is done well. 
The performers are outstanding in 
their fields, whether it be conducting 
a great symphony orchestra, or talk- 
ing nonsense. The right balance is 
present each Sunday afternoon. The 
Magic Key program has become one 
of dignity, and at the same time 
of rapidly rising popularity. RCA 
proved itself no cobbler with bare- 
foot children. It wrought well at its Bed ~men a : ie Af 
own trade, and for its own offspring. Ve ———— abe 

It is because NBC can build such 
a program that you might find it well 
worth while to discuss your business 


_— reo 


, Right smart high in world popularity when it can keep 
The whole nation got a new idea of Navy efficiency during the Navy Day pro- up the dizzy pace of Mickey Mouse. Walt Disney, 
gram which was part of a Magic Key broadcast. Twenty U. S. Navy stations from Mickey and a gang of their pals turned up on an RCA 
with an NBC representative. Boston to Manila, battleships and submarines were picked up. Magic Key broadcast. Went over big. 
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PHOTOGRAPHIC purer pecs NON 
REVIEW OF THE | * Substtooters 
WEEK 


There is only one “Ichtyol” and there 1s only 
REPRODUCING ATMOSPHERE OF REVOLUTION 


wr 


one way to spell it—"I-k-t-h-y-o-l.” Ir is the 
genuine, original Seashell product from the 
Shefell Mountains—and in spite of the smell 
it contains no fish oil, or erl, if you want to 
pronounce it that way 

“Theythol” is the therapeutic agent of choice 


in neurosy philis—and no fooling 


| 
When the doctor prescribes “Tetheyol” give 
him “Ihethyol"—or if you do it the other way | 
around it will be okay. But for the love of | 
mike, give him our product once in a while | 


and hell be pleased, too 


IYKTHYOL 


If you can spell it, you can sell it 


Leola Woodbury, youthful casting Lenox R. Lohr Advertisement from  “Murk's 
director. (Story on Page 20.) (Story on Page 30.) Retort." (Story on Page 21.) 


"“FOLKSY" COPY THAT KEPT DOERR CASH REGISTER RINGING 


*Skinda nice t? git munney fer Krismus. Sum fokes 
call it ‘Legal Tender’”—which sounds real snooty.— 
Sum call it “bucks’’ er “‘green-bax”’ er “berries.” But 
most fokes call it CASH. 


But no matter what it is called, you want it to go as far 
as possible when you spend it (that means in Ray- 
mond’s), and you don’t want any Extended Torture 
when you’re thru puchasin (that means RAYMOND’S), 
and you want to get in on Speshuls and Exter Speshuls 
(that also means Raymond’s) SO—C U Sattiday at Nine 
(which OF COURSE means RAYMOND’S). 


(Story on Page 14.) 


SINCLAIR ANIMAL KINGDOM STILL INTRIGUES CONSUMERS 


Ability of modern photographer typified in this illustration for 
Cutler-Hammer, Inc. (Story on Page 20.) 
g is 
phic 
tock 
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ip album is presen’ will find JemF rent apn 0 
? cai and ls BAP remaltii 6S of te 
S H {18 are dinoeeae wa we pot hed from mode 
ere carelu 
e 
Rix thday Party 
TOMORROW'S MY BIRTHDAY.” confided a little 
gul to a ticket agent as her father was buying 
his tickets for Flonda 
The next day at luncheon on the FLORIDAN 
suddenly there appeared a huge birthday cake 
with ten candles on it. ‘Why, even the railroad 
knows I'm ten!’ she exclaimed in delighted 
Of course! That ticket agent had a daughter 
so did the dining car steward And true 
to the Uhnois Central tradition, they promptly 
arranged tor the extra attention that made this = <o 
trp memorable for the youngster ‘me TOM Ulu 
rite Th arasess 
Pworta 
We ae co 
> ao 
keep "Chris'’ Sinsabaugh, honored at 
jisney, niataigl ee sagt get-together Sinclair Refining Company's announcement of a dinosaur poster stamp album found the company unpre- 
RCA aturday afternoon. pared for the avalanche of demands. The entire supply of 1,000,000 was exhausted as soon as the offer 


(Story on Page 14.) was made on NBC. Ali mediums have carried the dinosaur copy. 
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40 ADVERTISING AGE . January 6, 1936 


a 


ONE 
MAIN REASON 


b a recent issue of TIME, advertisements of a canned 


soup, an industrial cement, and pear! necklaces (from 
$200 to $470,000) cried their respective wares. 


It is ebvious that any one of the pearl necklaces can be 
bought by one customer only, the cement by a rather 
restricted and specialized group, the soup by almost 


everybody. 


WHY TIME WORKS FOR ALL THREE * 
TIME is intensely read by intelligent people in 600,000 


—S oF .3 4 Oo 


leading families with high standards of buying. 


Such an obviously important group constitutes the } 


market for fine necklaces, industrial installations, and 


is the cream of the market for canned soup. i 
D 
a 
. . * a * tH 

But size of present circulation, concentration in your 
i best markets, even the buying power of readers are . 
but contributing reasons for the wide and effective cl 
of 

advertising power of TIME. 

er 
Bi 
= e . e p 
The one main reason is that TIME is important ne 


to its readers and commands their attention. 


* 


And for a greater number and variety of products 


and services than you ll find in any other magazine 


TIME 


The Weekly Newsmagazine 
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